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MANAGEMENT’S DISCUSSION AND ANALYSIS 
 

In this Management’s Discussion and Analysis (“MD&A”), “we”, “us”, “our”, “BBTV Holdings”, “BBTV”, and the 
“Company” refer to BBTV Holdings Inc. and its consolidated subsidiaries unless the context requires otherwise. In this 
MD&A, we provide a review of the Company’s results of operations and cash flows for the three months ended March 31, 
2021 and 2020, and our financial position as at March 31, 2021. You should read this MD&A together with our unaudited 
condensed consolidated financial statements and the accompanying notes for the fiscal quarter ended March 31, 2021 (the 
“Q1 2021 Financial Statements”), as well as our audited consolidated financial statements and the accompanying notes 
for the fiscal year ended December 31, 2020 (the “Annual Financial Statements”), which are available under BBTV 
Holdings Inc. on SEDAR at www.sedar.com . Additional information regarding BBTV Holdings is also available on SEDAR 
at www.sedar.com.  

The financial information presented in this MD&A is derived from the Q1 2021 Financial Statements, which have been 
prepared in accordance with International Accounting Standards (“IAS”) 34, Interim Financial Reporting of International 
Financial Reporting Standards (“IFRS”) as issued by the International Accounting Standards Board (“IASB”). All 
amounts are in thousands of Canadian dollars (“C$”) except where otherwise indicated. All percent (%) changes are 
calculated as the current period amount minus the prior period amount and then divided by the prior period amount and 
use rounded figures except for per share amounts, which are calculated using unrounded figures.  

Our MD&A is intended to enable readers to gain an understanding of BBTV Holdings’ results of operations, cash flows 
and financial position. To do so, we provide information and analysis comparing our results of operations, cash flows and 
financial position for the most recently completed fiscal year or period with the preceding fiscal year or period. We also 
provide analysis and commentary that we believe will help investors assess our future prospects. In addition, we provide 
“forward-looking information” that are not historical facts, but that are based on our current estimates, beliefs and 
assumptions and which are subject to known and unknown important risks, uncertainties, assumptions and other factors 
that could cause actual results to differ materially from current expectations. Forward-looking information is intended to 
assist readers in understanding management's expectations as of the date of this MD&A and may not be suitable for other 
purposes. See “Forward-looking Information” below. 

This MD&A is presented as at May 13, 2021 and is current to that date unless otherwise stated.  

Unaudited Pro-Forma Financial Measures 
 

This MD&A presents certain unaudited pro-forma financial information by combining the Company’s financial results for 
the periods with results from a business combination transaction as if it occurred on a date prior to its actual date for the 
purposes of comparing financial results from period to period (hereafter, noted as presented on a “Pro-Forma Basis”, 
“Pro-Forma Provisional Adjustment” or “Pro-Forma”). Management believes that reviewing the Company’s operating 
results by combining actual BBTV Holdings and pro-forma provisional business combination results is useful for 
comparative purposes as well as in reaching conclusions regarding the overall operating performance of the Company, as 
BBTV Holdings’ acquisition of BroadbandTV Corp. (the “Business Combination Transaction”) closed on October 28, 
2020 in conjunction with the Company’s initial public offering and contributed less than three months of results to the 
results of operations for the year ended December 31, 2020. The pro-forma information contained herein includes 
adjustments as if the business combination transaction had occurred on January 1, 2019, including provisional adjustments 
for the effects of acquisition accounting, but does not include adjustments for costs related to integration activities, cost 
savings or synergies that might be achieved by the combined businesses. The sources of these pro-forma results are the Q1 
2021 Financial Statements and Annual Financial Statements combined with the internal, unaudited financial information 
of the acquired business for the same periods. These pro-forma financial measures are not specified, defined or determined 
under IFRS accounting rules. Pro-forma amounts to be presented are not necessarily indicative of what the Company’s 
results would have been had BBTV Holdings effected the Business Combination Transaction on January 1, 2019, nor will 
the historical pro-forma amounts necessarily be indicative of future results.  
 
The Company’s independent auditor did not perform a review on the interim period ended March 31, 2020 for 
BroadbandTV Corp. from which the Pro-Forma Provisional Adjustments were derived, in accordance with the standards 
established by the CPA (Chartered Professional Accountants)  for a review of interim consolidated financial statements by 
the entity’s auditor. 
 
For more information, see “Non-IFRS Measures”. 
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BroadbandTV Corp.’s Unaudited Consolidated Financial Measures 
 
This MD&A presents certain historical information based on the Company’s wholly owned subsidiary BroadbandTV 
Corp.’s (“BBTV Corp.”) unaudited consolidated financial results, excluding BBTV Holdings’ standalone legal entity’s 
financial results as well as the provisional amortization associated with intangible assets acquired as part of the Business 
Combination Transaction (hereafter, noted as presented on “BBTV Corp. Basis”, “BBTV Corp. Adjustment” or 
“BBTV Corp.”). These unaudited financial results or information for prior periods were previously disclosed in the 
Company’s MD&A, and Management believes these are useful for comparative purposes when BBTV Holdings didn’t 
acquire BBTV Corp. until October 28, 2020 and had minimal activities prior to that.  

All of the Unaudited Pro-Forma Financial Measures and BroadbandTV Corp.’s Unaudited Consolidated Financial 
Measures contained in this MD&A are expressly qualified by the foregoing cautionary statements.  

Forward-looking Information 

This MD&A contains “forward-looking information” and “forward-looking statements” (collectively, “forward‑looking 
information”) within the meaning of applicable securities laws. Forward looking information may relate to our financial 
outlook and anticipated events or results and may include information regarding our financial position, business strategy, 
growth strategies, addressable markets, budgets, operations, financial results, taxes, dividend policy, plans and objectives. 
Particularly, information regarding our expectations of future results, performance, achievements, prospects or opportunities 
or the markets in which we operate and the impact of the COVID-19 pandemic declared by the World Health Organization 
on March 11, 2020 (the "COVID-19 Pandemic") thereon is forward-looking information.  

In some cases, forward-looking information can be identified by the use of forward-looking terminology such as “plans”, 
“targets”, “expects” or “does not expect”, “is expected”, “an opportunity exists”, “budget”, “scheduled”, “estimates”, 
“outlook”, “forecasts”, “projection”, “prospects”, “strategy”, “intends”, “anticipates”, “does not anticipate”, “believes”, or 
variations of such words and phrases or statements that certain actions, events or results “may”, “could”, “would”, “might”, 
“will”, “will be taken”, “occur” or “be achieved”, the negative of these terms and similar terminology. In addition, any 
statements that refer to expectations, intentions, projections or other characterizations of future events or circumstances 
contain forward-looking information. Statements containing forward-looking information are not historical facts but instead 
represent management’s expectations, estimates and projections regarding future events or circumstances.  

This forward-looking information includes, among other things, statements relating to: expectations regarding industry 
trends; our growth rates and growth strategies; addressable markets for our solutions; the achievement of advances in and 
expansion of our platforms; expectations regarding our revenue and the revenue generation potential of media content, 
content management and other solutions; our business plans and strategies; and our competitive position in our industry. 

This forward-looking information and other forward-looking information is based on our opinions, estimates and 
assumptions in light of our experience and perception of historical trends, current conditions and expected future 
developments, as well as other factors that we currently believe are appropriate and reasonable in the circumstances. Despite 
a careful process to prepare and review the forward-looking information, there can be no assurance that the underlying 
opinions, estimates and assumptions will prove to be correct. Certain assumptions in respect of our ability to build our 
market share and enter new markets and industry verticals; our ability to retain key personnel; our ability to maintain and 
expand geographic scope; our ability to execute on our expansion plans; our ability to continue investing in infrastructure 
to support our growth; our ability to obtain and maintain existing financing on acceptable terms; currency exchange and 
interest rates; the impact of competition; the changes and trends in our industry or the global economy; and the changes in 
laws, rules, regulations, and global standards are material factors made in preparing forward-looking information and 
management’s expectations. 

Forward-looking information is necessarily based on a number of opinions, estimates and assumptions that we considered 
appropriate and reasonable as of the date such statements are made, are subject to known and unknown risks, uncertainties, 
assumptions and other factors that may cause the actual results, level of activity, performance or achievements to be 
materially different from those expressed or implied by such forward‑looking information, including but not limited to the 
factors described in the “Non-IFRS Measures and Key Metrics” section of this MD&A and in the “Risk Factors” section of 
our Annual Information Form dated March 28th, 2021, which is available under our profile on SEDAR at www.sedar.com. 

If any of these risks or uncertainties materialize, or if the opinions, estimates or assumptions underlying the forward-looking 
information prove incorrect, actual results or future events might vary materially from those anticipated in the forward-
looking information. The opinions, estimates or assumptions referred to above and described in greater detail in “Non-IFRS 
Measures and Key Metrics” should be considered carefully by prospective investors.  
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Although we have attempted to identify important risk factors that could cause actual results to differ materially from those 
contained in forward-looking information, there may be other risk factors not presently known to us or that we presently 
believe are not material that could also cause actual results or future events to differ materially from those expressed in such 
forward-looking information. There can be no assurance that such information will prove to be accurate, as actual results 
and future events could differ materially from those anticipated in such information. No forward-looking statement is a 
guarantee of future results. Accordingly, you should not place undue reliance on forward-looking information, which speaks 
only as of the date made. The forward-looking information contained in this MD&A represents our expectations as of the 
date of hereof (or as of the date they are otherwise stated to be made), and are subject to change after such date. However, 
we disclaim any intention or obligation or undertaking to update or revise any forward-looking information whether as a 
result of new information, future events or otherwise, except as required under applicable securities laws. 

All of the forward-looking information contained in this MD&A is expressly qualified by the foregoing cautionary 
statements.  
 
Recent Corporate and Other Developments 
 
Trading on OTCQX Best Market 

On February 16, 2021, the Company qualified to trade on OTCQX ® Best Market (the “OTCQX) and began trading on 
OTCQX from that date.  

OVERVIEW 
 

We are a media and technology company with a mission to democratize content by leveraging our proprietary technologies 
to drive viewership and monetization for content creators of all sizes. From individual content creators to global media 
companies, BBTV monetizes the media of content creators through end-to-end management, distribution and monetization 
solutions, powered by its innovative VISO Platform, including related proprietary technology, while allowing content 
creators to focus on their core competency – content creation. In January 2021, BBTV had the second most unique monthly 
viewers among digital platforms with more than 600 million globally, who consumed more than 50 billion minutes of video 
content, the most among media companies (www.bbtv.com). 
 
We built our enabling platform at the onset of the digital video revolution to address the growing and multi-faceted needs 
to manage and monetize digital content. 
 
New platforms are continuously emerging, which makes it challenging for content creators to grow, engage and monetize 
their content and their audiences. At the same time, the demand for more digital content continues to increase; in the United 
States for example, the amount of time adults spent on digital media increased by almost two hours per day from 2012 to 
2018. With the continuous emergence of new platforms and the rapid growth of video supply and demand, content creators 
need help to navigate the complex digital video landscape. Without a comprehensive solution, opportunities for audience 
growth and monetization can be missed or never fully realized. 
 
We use unique end-to-end management, distribution, and monetization solutions to capture these opportunities and navigate 
the complex digital video landscape. 
 
Our Base Solutions encompass audience growth, engagement and monetization solutions powered by components of our 
innovative VISO Platform, including our related proprietary technology, and services. Our primary revenue source for our 
Base Solutions is advertising. We typically acquire exclusive license rights to content from content creators and earn 
revenues for the advertisements sold against the content by the platform hosting the content. The better we optimize media 
content, the higher the potential revenue for the Company. Our Base Solutions aim to increase the Views (as defined herein) 
and overall ad revenues. 
 
Our Plus Solutions leverage monetization opportunities through Direct Advertising Sales, Content Management and SaaS, 
and Mobile Gaming Apps, powered by components of our VISO Platform.  We expect to monetize content, with minimal 
additional operating costs, across both our Base Solutions and Plus Solutions, benefiting content creators by leveraging 
their brand and increasing their overall revenues. 
 

http://www.bbtv.com/
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 Three months ended 
 Jun 30, 

2019 
Sept 30, 

2019 
Dec 31,  

2019 
Mar 31,  

2020 
June 30, 

2020 
Sept 30, 

2020 
Dec 31, 

2020 
Mar 31, 

2021 
Base Solutions 
Revenue 

$- $- ($40) ($194) $- $- $102,491 $98,895 

Plus Solutions 
Revenue 

$- $- $- $- $- $- $7,388 $7,600 

Total Revenue $- $- ($40) ($194) $- $- $109,879 $106,495 

         
Pro-Forma 
Provisional 
Adjustment to Base 
Solutions Revenue 

$81,758 $85,049 $98,458 $84,126 $89,455 $113,111 $38,031 $- 

Pro-Forma 
Provisional 
Adjustment to Plus 
Solutions Revenue 

$9,071 $7,356 $9,370 $7,827 $6,100 $7,469 $2,970 $- 

         
 Jun 30, 

2019 
Sept 30, 

2019 
Dec 31,  

2019 
Mar 31,  

2020 
June 30, 

2020 
Sept 30, 

2020 
Dec 31, 

2020 
Mar 31, 

2021 
Pro-Forma 
Adjusted Base 
Solutions Revenue 

$81,758 $85,049 $98,418 $83,932 $89,455 $113,111 $140,522 $98,895 

Pro-Forma 
Adjusted Plus 
Solutions Revenue 

$9,071 $7,356 $9,370 $7,827 $6,100 $7,469 $10,358 $7,600 

Pro-Forma 
Adjusted Total 
Revenue(1) $90,829 $92,405 $107,788 $91,759 $95,555 $120,580 $150,880 $106,495 
(1) The current period March 31, 2021 figures are the results from the Company’s Q1 2021 Financial Statements while the 

prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business 
Combination Transaction had occurred on January 1, 2019. See page 1 for the details as well as cautionary language. 
The Pro-Forma Provisional Adjustment is almost entirely related to the inclusion of BBTV Corp.’s consolidated revenue 
for the periods that BBTV Corp. was not controlled by BBTV Holdings.  
 

Our Solutions have been designed to be versatile in order to attract content creators of any size, to provide us with their 
content.  
 
Our Base Solutions can be considered the building blocks of our Plus Solutions. Typically, we activate our content creators 
in our Base Solutions before migrating their content to our Plus Solutions, which provide further monetization opportunities. 
The Company generally acquires exclusive digital content rights by way of license from content creators, and then we 
enhance their content. This provides additional monetization opportunities by, for example, utilizing content across Plus 
Solutions revenue streams such as direct advertising campaigns and Mobile Gaming Apps.  
 
Our innovative VISO Platform, including our related proprietary technology, powers most of our Solutions. Our VISO 
Platform leverages deep learning, machine learning, digital signal processing, computer vision, and big data to provide 
comprehensive solutions that drive improved content optimization, engagement, brand safety and overall growth. 
Additionally, our technology attracts content creators to have exclusive relationships with us. Our tech-powered Solutions 
enhance the value of our owned and licensed content.  
 
Content creators including creators and influencers create content for distribution across digital platforms such as YouTube. 
However, there is a significant amount of time and technical expertise required to increase the viewership, engagement and 
monetization of such content. We acquire rights to content and apply our Solutions to content on various digital platforms. 
The Company then offers third party digital platforms a targeted content package that helps them reach a defined audience, 
such as a particular age demographic within a particular content vertical. On platforms such as YouTube, revenue is shared 
between the platform and the Company. In return for their content, the content creators receive a revenue share from the 
Company. The more targeted the content, the higher the RPMs (as defined herein). Branded entertainment content, including 
where certain products are featured within video content, further diversifies Advertising Revenue streams and is not subject 
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to the revenue share taken by the platform, therefore offering higher gross margins. As it relates to Advertising Revenues 
(see Non-IFRS Measures), management considers the number of Views and RPMs its key metrics. The Company’s 
Advertising Revenues are generated from our Base Solutions and Plus Solutions across Direct Advertising Sales, Content 
Management and SaaS and in-app advertising on Mobile Gaming Apps. Other forms of measure tracked by the Company 
include engagement time (time a viewer watches a form of content), the number of unique video viewers our content library 
reaches, and RPMs, including the RPMs for different advertising types. 

 
NON-IFRS MEASURES AND KEY METRICS 

 
This MD&A includes certain financial measures, which are “Pro-Forma Financial Measures”, “Adjusted EBITDA”, 
“Adjusted EBITDA Margin”, “BBTV Share”, “Adjusted Gross Margin”, “Advertising Revenue”, “Free Cash Flow”, “Pro-
Forma Adjusted Base Solutions Revenue”, “Pro-Forma Adjusted Plus Solutions Revenue”, “Pro-Forma Adjusted Total 
Revenue”,  “Days Sales Outstanding”, and “Days Payables Outstanding” that are not recognized measures under IFRS and 
do not have a standardized meaning prescribed by IFRS and are therefore unlikely to be comparable to similar measures 
presented by other companies. Rather, these measures are provided as additional information to complement IFRS measures 
by providing further understanding of our results of operations from management’s perspective. Accordingly, these 
measures should not be considered in isolation nor as a substitute for analysis of our financial information reported under 
IFRS. These non-IFRS measures are used to provide investors with supplemental measures of our operating performance 
and thus highlight trends in our core business that may not otherwise be apparent when relying solely on IFRS measures. 
We also believe that securities analysts, investors and other interested parties frequently use non-IFRS measures in the 
evaluation of issuers. Our management also uses non-IFRS measures in order to facilitate operating performance 
comparisons from period to period, to prepare annual operating budgets and forecasts and to determine components of 
management compensation. 

 
Although the Company believes these non-IFRS financial measures are important in evaluating the Company, they are not 
intended to be considered in isolation or as a substitute for, or superior to, financial information prepared and presented in 
accordance with IFRS. They are not recognized measures under IFRS and do not have standardized meanings prescribed 
by IFRS. These measures may be different from non-IFRS financial measures and key metrics used by other companies and 
may not be comparable to similar meanings prescribed by other companies, limiting their usefulness for comparison 
purposes. Moreover, some of these adjustments or measures are provided for period-over-period comparison purposes, and 
investors should be cautioned that the effect of the adjustments provided herein is not indicative of the actual effect on the 
Company’s operating results. 

 
Non-IFRS Measures 

 
The Company presents the following non-IFRS measures in this MD&A, reconciliations of which to their nearest IFRS 
measures are provided, below:  

 
Adjusted EBITDA and Adjusted EBITDA Margin 

 
Adjusted EBITDA is defined as net earnings or loss, as applicable, before finance expenses, income tax expense (recovery), 
amortization and depreciation, share-based compensation, unrealized and realized gains or losses due to foreign exchange, 
transaction-related costs, and certain other items as set out in the reconciliation table. Adjusted EBITDA Margin is defined 
as Adjusted EBITDA divided by revenue.  

 
The Company uses Adjusted EBITDA and Adjusted EBITDA Margin to provide readers with a supplemental measure of 
our operating performance and thus highlight trends in our core business that may not otherwise be apparent when relying 
solely on IFRS financial measures. The Company believes that securities analysts, investors and other interested parties 
frequently use non-IFRS measures in the evaluation of performance. Management also believes Adjusted EBITDA is a 
useful performance measure as it provides information regarding the Company’s ongoing core operating activities, trends 
in underlying performance, the preparation of annual operating budgets and is used by management to assist in operating 
decisions and resource allocations. 
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  Three Months Ended March 31,  
   2021(1) 2020(2) 
Net loss              ($9,051) ($214) 
Pro-Forma Provisional Adjustment   -          ($13,331) 
Net loss after Pro-Forma Provisional 
Adjustment (if necessary) 

  ($9,051) ($13,545) 

Amortization and depreciation(3)   $8,016 $8,917 
Share-based compensation   $264 $112 
Unrealized and realized foreign exchange   ($112) $3,979 
Net interest income/expense and other expense    $1,110 $933 
Receivable factoring banking fees   $143 $142 
Provision for income taxes   ($2,876) ($2,933) 
Adjusted EBITDA   ($2,506) ($2,395) 
Total revenues   $106,495 $91,759 
Adjusted EBITDA Margin   (2.4%) (2.6%) 

(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements  
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the 

Business Combination Transaction had occurred on January 1, 2019. See page 1 for the details as well as cautionary 
language. 

(3) Includes depreciation and amortization reported in cost of revenue and operating expenses for all periods.  
 

 
Adjusted EBITDA 

 
For the three months ended March 31, 2021, Adjusted EBITDA had decreased slightly when compared to the same period 
of prior year.  The decrease was primarily driven by a slight increase in general and administration expenses as the Company 
is now a public company with ongoing filing and other compliance requirements.  
 

 
BBTV Share and Adjusted Gross Margin  

 
  Three Months ended March 31,  
   2021(1) 2020(2) 
Revenue   $106,495 ($194) 
Pro-Forma Provisional Adjustment  
(if necessary) 

  - $91,953 

Revenue, after adjustment (if necessary)   $106,495 $91,759 
     
Less: content creator and third-party 
platform fees 

   
($96,474) 

 
$- 

Pro-Forma Provisional Adjustment  
(if necessary) 

  - ($82,920) 

Less: content creator and third-party 
platform fees, after adjustment (if necessary) 

  ($96,474) ($82,920) 

     
BBTV Share   $10,021 $8,839 
     
Gross Profit   $3,779 $869 
Add: provisional amortization associated with 
intangible assets acquired as part of the 
Business Combination Transaction 

  $5,841 $7,318 

Adjusted Gross Profit   $9,620 $8,187 
     
Adjusted Gross Margin   96.0% 92.6% 

(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements  
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the 

Business Combination Transaction had occurred on January 1, 2019. See page 1 for the details as well as cautionary 
language. 
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BBTV Share is defined as revenue less content creator and third-party platform fees while Adjusted Gross Margin is 
defined as Adjusted Gross Profit divided by BBTV Share. Adjusted Gross Profit is defined as gross profit plus provisional 
amortization associated with intangible assets acquired as part of the Business Combination Transaction.  
 
Free Cash Flow 

 
Free Cash Flow is defined as cash flows from (used in) operating activities less purchases of property and equipment and 
purchase or development of intangible assets. The following table reconciles our cash flows from (used in) operating 
activities to Free Cash Flow: 

 
     

Three Months Ended March 31,  
   2021(1) 2020(2) 
Cash flow from (used in) operating activities   ($3,966) $1 
Pro-Forma Provisional Adjustment  
(if necessary)   - ($5,863) 
Cash flow from (used in) operating activities, 
after adjustment (if necessary)   ($3,966) ($5,862) 
Purchase of property and equipment   ($61) ($103) 
Purchase or development of intangible assets   ($293) ($663) 
Free Cash Flow   ($4,320) ($6,628) 

(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements  
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the 

Business Combination Transaction had occurred on January 1, 2019. See page 1 for the details as well as cautionary 
language. 

 
 
Key Metrics 

 
We monitor the following key metrics that are considered non-IFRS measures to help us evaluate our business, measure our 
performance, identify trends affecting our business, formulate business plans and make strategic decisions. These key 
metrics are also used to provide investors with supplemental measures of our operating performance and thus highlight 
trends in our core business that may not otherwise be apparent when relying solely on IFRS measures. Unless the context 
otherwise requires, the Company believes that readers should consider the applicable metrics to be indicative of engagement 
and monetization trends that are key factors that affect the Company’s revenue. The Company may or may not update these 
metrics based on the Company’s determination of applicability, circumstance, relevance or other considerations.  

 
Views and RPMs are important trend indicators for the Company’s advertising business, which comprise majority of the 
Company’s revenues, but do not represent the entirety of the Company’s revenues. For example, the Company generates 
non-Advertising Revenues including SVOD, Content Management and SaaS fixed fees, and Mobile Gaming Apps 
purchases. Additionally, certain Advertising Revenues are not specifically tied to digital video content such as our in-app 
purchases for Mobile Gaming Apps.  

 
Management continues to review and assess the importance, completeness, and accuracy of such measures as it relates to 
its evaluation of the Company’s business, performance and trends affecting the same. As such, management may determine 
that particular measures are no longer helpful or relevant to understanding the Company’s current and future business, 
performance or trends affecting the same, and as a result it may remove or redefine any such measures, or introduce new or 
alternative measures. In addition, the Company may also undertake acquisitions, and once complete, the Company may 
revise or remove currently presented key metrics or report certain additional or other measures in the future. For each 
applicable period, management intends to assess and determine the metrics to be provided that it believes may be the most 
helpful and relevant to an understanding of the Company’s business and performance, including normalized measures of 
the same, and trends affecting the foregoing. 
 
Advertising Revenue 
 
Advertising Revenue is defined as the revenue generated from advertising sales from the Company’s owned and licensed 
video on demand content across digital platforms, rights management revenue from advertising sales on video on demand 
content, and Mobile Gaming Apps. Advertising Revenue is a non-IFRS measure.  
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Views 
 

Views are defined as the number of views, in billions, of the Company’s owned and licensed digital video content on various 
platforms, notably YouTube, for the stated period. The presentation of Views is reliant on certain third-party industry data 
and therefore is not comprehensive and may exclude views of the Company’s content on certain platforms or in geographies 
whereby such data sources are unable to or do not track such information. Trends in Views affect revenue and financial 
results by influencing the Company’s volume of salable media inventory, RPMs, as well as its product offerings, expenses 
and capital expenditures. 
 
In recent years, BBTV Corp. has grown total Views of its content library through a combination of an increase in scale in 
terms of unique viewers and engagement in terms of views watched by each viewer. There are a number of key items that 
have supported such View growth. These include industry tailwinds from the increasing shift of consumption from 
traditional media to digital media, notably the shift from subscription television to streaming digital video including short 
form video platforms such as YouTube. BBTV Corp. has also benefited from two primary factors: (1) its expansion strategy 
from 2014 to 2018 to capture market share in new verticals and high growth territories internationally; and (2) improvements 
to its technology and solutions which have improved targeting of content creators that have strong growth, customer 
acquisition close rates, and growth of views of customers’ content.  

 
On BBTV Corp. Basis, the slowdown in the growth rate in Views in Q3 2019 to Q1 2020 was primarily due to the 
termination at its discretion of certain content creators to align with the Company’s brand safety guidelines of its content as 
well as for other reasons, which resulted in the reduction in the size of its content library and therefore its Views in 2019. 
Although these actions reduced Views, these had improved brand safety of content, which results in higher advertising rates 
in the long-term and maintains the Company’s position as a trusted partner to platforms. 

 
During the COVID-19 pandemic, View growth accelerated in Q2 2020 and had since shown an increase when compared to 
the same periods of the prior year as on-line video consumption increased.  
 
RPMs 

 
RPMs or revenue per one thousand Views is defined as the Advertising Revenues for every 1,000 Views generated by the 
Company’s owned and licensed digital content. The Company does not provide a reconciliation for RPMs as there are no 
directly comparable IFRS measures for the components that make up RPMs. 
 
The increase in RPM from Q2 2020 to Q4 2020 was primarily driven by a recovery of global advertising spending, especially 
digital video advertising, from the COVID-19 pandemic. Subsequently, RPM declined from Q4 2020 to Q1 2021 due to 
seasonality of BBTV’s business as advertisers generally increase advertising spending in Q4 2020 while scale back 
advertising spending in Q1 2021.  

 
Typically, BBTV’s business is seasonal such that RPM is typically higher in the fourth quarter of each year and historically 
30% to 35% of BBTV Corp.’s annual revenue is realized in the fourth quarter.  
 Three months ended 
 Jun 30, 

2019 
Sept 30, 

2019 
Dec 31,  

2019 
Mar 31,  

2020 
June 30, 

2020 
Sept 30, 

2020 
Dec 31, 

2020 
Mar 31, 

2021 
Views(1) 
(billions) 109 103 99 111 126 121 114 115 
RPMs(1) (C$) $0.79 $0.85 $1.03 $0.77 $0.70 $0.94 $1.25 $0.86 
(1) The current period March 31, 2021 figures are based on the Company’s operational and financial results while all the 

prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business 
Combination Transaction had occurred on January 1, 2019. See page 1 for the details as well as cautionary language. 

 
Limitations of Non-IFRS Measures and Key Metrics  

 
There are a number of limitations related to the use of the non-IFRS measures included herein as opposed to their nearest 
IFRS equivalent. Some of these limitations are:  

 
• these non-IFRS financial measures exclude or are otherwise adjusted for the applicable items listed in the reconciliation 

tables and as set forth in the definitions of such measures; and  
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• the income or expenses that the Company excludes in its calculation of these non-IFRS financial measures may differ 
from the income or expenses that its peer companies may exclude from similarly titled non-IFRS measures that they 
report. In addition, although certain excluded income or expenses may have been incurred in the past or may be expected 
to recur in the future, management believes it is appropriate to exclude such income or expenses at this time as it does 
not consider them as on-going core operating income or expenses of the Company. Moreover, certain integration and 
related costs of acquisitions are or will be excluded as being more similar to transaction-related costs rather than on-
going core operating expenses; such costs may be incurred in the future based on the Company’s strategic initiatives.  

 
The numbers for the Company’s key metrics and related information are calculated using both external industry data sources 
and internal company data. While these numbers are based on what the Company believes to be reasonable judgments and 
estimates of the audience and its engagement with its content for the applicable period of measurement, there are certain 
challenges and limitations in measuring the usage of its content across its audience. Such challenges and limitations may 
also affect the Company’s understanding of certain details of its business. In addition, the Company’s key metrics and 
related estimates, including the definitions and calculations of the same, may differ from estimates published by third parties 
or from similarly-titled metrics of its competitors due to differences in operations, product offerings, methodology and 
access to information. For example, the methodologies used to measure the Company’s Views and RPM may be susceptible 
to algorithm, calculation or other technical or human errors, including how certain metrics may be defined (and the 
assumptions and considerations made and included in, or excluded from, such definitions) and how certain data may be, 
among other things, integrated, analyzed and reported after the Company completes an acquisition or strategic transaction. 
Moreover, the Company’s or its data provider’s business intelligence tools may experience glitches or fail on a particular 
data backup or upload, which could lead to certain customer activity not being properly included in the calculation of a 
particular key metric. Although the Company typically attempts to address and correct any such failures and inaccuracies 
relatively quickly, its metrics are still susceptible to the same and its estimations of such metrics may be lower or higher 
than the actual numbers. The Company intends to regularly review its processes for calculating and defining these metrics, 
and from time to time it may make adjustments to improve their accuracy that may result in recalculation or replacement of 
historical metrics or introduction of new metrics. These changes may also include adjustments to underlying data, such as 
changes to historical figures as a result of accounting adjustments and revisions to definitions in an effort to provide what 
management believes may be the most helpful and relevant data. These changes may arise as a result of, among other things, 
the Company implementing new technology, software or accounting methods, engaging third-party advisors or consultants, 
or acquiring or integrating new assets, businesses or business units. The Company also continuously seeks to improve its 
ability to identify irregularities and inaccuracies, and its key metrics or estimates of key metrics may change due to 
improvements or changes in its methodology. Notwithstanding, the Company believes that any such irregularities, 
inaccuracies or adjustments are immaterial unless otherwise stated. 

 
Impact of COVID-19  
 
As with the rest of the world, the Company has been profoundly impacted by COVID-19.  The Company has shifted to a 
fully remote workforce without a significant impact on productivity, but certainly with an impact socially. We strive to 
maintain our unique culture that has taken years to cultivate. In 2020, BBTV Corp.’s Views have accelerated when 
compared to the same months of prior year. Although BBTV Corp. experienced a brief downturn in RPMs in the second 
quarter of 2020, as did the entire advertising industry, BBTV Corp.’s Views and RPMs have improved during the second 
half of 2020 as a result of recovery of global advertising spending, especially digital video advertising. In the first quarter 
of 2021, the Company’s RPMs have increased to $0.86 from $0.77 in the same period of prior year when measured on 
BBTV Corp. Basis. As a result of our diversity, scale and value creation abilities, RPMs continue to improve when compared 
to the same period of prior year. 
 
The Company’s operations are primarily in Canada, with subsidiaries located in India and the United States. The Company 
has implemented measures to prioritize the health and safety of its employees and partners and prevent disruption to 
operations as a result of COVID-19, in alignment with local governments as well as national and international agency 
recommendations. We are taking the necessary precautions for a sanitary, safe and flexible work environment as well as 
work location. 
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Key Components of Results of Operations  
 
Revenue 

 
We currently generate the vast majority of our revenue from advertising inserted on our licensed and owned media content 
as well as the management of content rights. These revenues are generated primarily through ads that are inserted before, 
during and after views of our video content on YouTube and other similar platforms hosting the content. Secondarily, we 
also generate revenues from Direct Advertising Sales for video on demand content including both Reach Media and Branded 
Entertainment, as well as advertising on our Mobile Gaming Apps. We also generate non-advertising revenues including 
SVOD, Content Management and SaaS fixed fees, and Mobile Gaming Apps purchases. Additionally, certain Advertising 
Revenues are not specifically tied to digital video content such as our in-app purchases for Mobile Gaming Apps.  

 
Cost of Revenue 
 
The Company’s primary cost of revenue is the amount we pay to content creators based on negotiated rates associated with 
the revenue that the Company generates. In addition, cost of revenue includes provisional amortization associated with 
intangible assets acquired as part of the Business Combination Transaction. 
 
In the case of Direct Advertising Sales, the Company sells the advertising and reports revenue on a gross basis and records 
payments to both content creators and platforms in cost of sales. Historically, cost of sales has directly fluctuated with 
revenue. 
 
Operating Expenses 
 
Sales and Marketing. Sales and marketing expenses consist primarily of advertising, marketing, and promotion expenses 
along with employee expenses and consultant fees related to our content acquisition, Direct Advertising Sales, Content 
Management, and business development teams. Other costs within sales and marketing include travel-related expenses, 
commissions, and other corporate expenses.  
 
General and Administration. General and administration expenses are comprised of employee expenses for shared service 
departments including finance, accounting, legal, administrative, and human resources, along with employee expenses for 
fulfilment departments including content management, partner experience and support, brand safety, design, and strategy. 
Other costs within general and administration include banking fees, and professional fees, content production incentives, 
head office rent and utilities, insurance premiums, and other corporate expenses. We anticipate increases to general and 
administration expenses as we incur the costs of compliance associated with being a public company, including increased 
accounting and legal expenses.  
 
Research and Development. Research and development expenses consist primarily of employee expenses for external-
facing products and solutions including our innovative and proprietary VISO Platform, Mobile Gaming Apps, and employee 
costs for internal-facing information technology solutions. These employee expenses include teams dedicated to product 
research, management, design, and development. We continue to invest our research and development efforts on developing 
added products, features, and solutions, as well as increasing the functionality and enhancing the ease of use of our VISO 
Platform. Pursuant to IFRS, we also capitalize certain project development costs as investments in intangible assets on our 
statements of cash flows and amortize such costs on our statements of operations over the estimated useful life of the 
investment. See “Amortization and Depreciation” below. 
 
 
Share-based Compensation. The Company grants stock options, restricted stock units, and performance stock units to 
certain employees and non-employees for performance of services. These are measured at fair market value, and the share-
based compensation expense is recognized over the vesting period with a corresponding increase to contributed surplus 
based on the number of awards expected to vest. Share-based consideration for future services of former owners or 
employees arising in a business combination is recognized as share-based compensation expenses over the term of the 
arrangement. We anticipate increases to share-based compensation expense as we leverage the liquidity of being a public 
company to compensate our key employees and further accelerate the growth of many strategic functions. 
 
Amortization and Depreciation. The Company records amortization expense in relation to its intangible assets, depreciation 
expense in relation to its property and equipment, and provisional amortization associated with intangible assets acquired 
as part of the Business Combination Transaction. All the amortization and depreciation expenses are calculated using the 
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straight-line method at rates estimated to amortize the cost of the assets over their expected useful lives, commencing in the 
month of acquisition or creation. We expect amortization expenses to increase as the Company invests in products and 
solutions including our VISO Platform, original content, Mobile Gaming Apps, information technology solutions, and 
investments through business combinations. 
 
Other non-operating income (expense). Other non-operating income (expense) consists of interest income, monetization 
of foreign government incentive credit for our subsidiary YoBoHo (with primary operations in India), loss on loan 
modification, or other income and expense that are not part of the Company’s regular business operations or are infrequent 
in nature. 
 
Transaction-related costs. The Company records professional fees and other expenses related to transactions such as initial 
public offering, acquisitions, and special projects as transaction-related costs, which we believe are not recurring or not 
related to our regular business operations. 
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THE COMPANY’S CONSOLIDATED RESULTS OF OPERATIONS  
 

The following table outlines our summary consolidated results of operations and certain other items for the three months 
ended March 31, 2021 and 2020:  
 

   

Three Months Ended  
March 31, 

 

  
2021 

$ 
2020 

$ 
     
Revenue   $106,495 ($194) 
     
Cost of revenue     

 

Content creator and other fees   $96,567 - 
Amortization   $6,149 - 
   $102,716 - 
     
Gross profit (loss)   $3,779 ($194) 
     
Expenses      
Sales and marketing   $7,288 - 
General and administration   $4,230 - 
Research and development    $1,059 - 
Share-based compensation   $264 - 
Amortization and depreciation    $1,867 - 
   $14,708 - 
     
     
Operating loss    ($10,929) ($194) 
     
Foreign exchange gain (loss)    $112 ($20) 
Interest expense    ($1,066) - 
Other income (expense)   ($44) - 
   ($998) ($20) 
     
Loss before income taxes   ($11,927) ($214) 
     
Recovery of (provision for) income taxes    $2,876 - 
     
Loss    ($9,051) ($214) 
     
Other comprehensive (loss) income      
Exchange differences on translation of operations in 

currencies other than Canadian dollars   ($180) - 
     
Loss and comprehensive loss    ($9,231) ($214) 
     
Basic and diluted loss per share (in dollars)    ($0.44) ($214,037) 
     
Weighted average number of shares outstanding  

Basic and diluted (in whole numbers)  
 

20,513,788 
 

1 
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Results of Operations for the three months ended March 31, 2021 and 2020 
 
In addition to the Company’s results of operations presented under IFRS, Management is also presenting the unaudited 
results of operations on a Pro-Forma Basis to enhance investors’ understanding of the Company’s financial and operating 
performance across periods, because they provide a better comparison of financial performance from period to period for 
the businesses currently owned by the Company. See page 1 for the details as well as cautionary language on Pro-Forma 
Basis.  
 
For each income statement line item, the Company’s financial results increased significantly for the three months ended 
March 31, 2021 when compared to the same period of prior year. The Company was previously an investment company 
with no active business operations in the first nine months of year 2020 until it had a Business Combination Transaction on 
October 28, 2020. To assess the overall operating performance of the businesses currently operated by the Company, 
Management believes that it is more useful to review and discuss the Company’s current period actual financial results 
under IFRS against the Company’s prior period unaudited financial results on a Pro-Forma Basis. 
 

   

Three Months Ended  
March 31, 

 

  
2021 

$ 
2020 

$ 

   

Q1 2021 
Financial 

Statements 
Pro-Forma 

Basis(1) 
     
Revenue   $106,495 $91,759 
     
Cost of revenue     

 

Content creator and other fees   $96,567 $83,284 
Amortization   $6,149 $7,606 
   $102,716 $90,890 
     
Gross profit (loss)   $3,779 $869 
     
Expenses      
Sales and marketing   $7,288 $6,008 
General and administration   $4,230 $3,670 
Research and development    $1,059 $1,334 
Share-based compensation   $264 $112 
Amortization and depreciation    $1,867 $1,311 
   $14,708 $12,435 
     
     
Operating loss    ($10,929) ($11,566) 
     
Foreign exchange gain (loss)    $112 ($3,979) 
Interest expense    ($1,066) ($902) 
Other income (expense)   ($44) ($31) 
   ($998) ($4,912) 
     
Loss before income taxes   ($11,927) ($16,478) 
     
Recovery of (provision for) income taxes    $2,876 $2,933 
     
Loss    ($9,051) ($13,545) 
     
(1) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business 

Combination Transaction had occurred on January 1, 2019. See page 1 for the details as well as cautionary language. 
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Revenues 
 
 

 
Three Months Ended  

March 31, 
    2021(1) 2020(2) $ Change % Change 

Total Revenue     $106,495 $(194) $106,689 (54,994%) 
Pro-Forma Provisional Adjustment (if necessary)     - $91,953   
Total Revenue, after adjustment (if necessary)     $106,495 $91,759 $14,736 16% 
(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements presented under IFRS. 
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business Combination Transaction had occurred on 

January 1, 2019. See page 1 for the details as well as cautionary language. 
 

Revenue for the three months ended March 31, 2021 increased by $14.7 million or 16% when compared to the same period 
of prior year on a Pro-Forma Basis. This growth was primarily due to an increase in both Views and RPMs, as a result of 
our continued focus on acquiring content that is brand-safe with audiences in geographies with high RPMs or high RPM 
growth. 
 

 
Cost of Revenues 
 
 

 
Three Months Ended  

March 31, 
     2021(1) 2020(2) $ Change % Change 
Total Cost of Revenue     $102,716 $- $102,716 NA 
Pro-Forma Provisional Adjustment (if necessary)     - $90,890   
Total Cost of Revenue, after adjustment (if 
necessary)      $102,716 $90,890 $11,826 13% 
Percentage of Total Revenue     96% 99%   
(2) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements presented under IFRS. 
(3) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business Combination Transaction had occurred on 

January 1, 2019. See page 1 for the details as well as cautionary language. 

 
Cost of revenue for the three months ended March 31, 2021 increased by $11.8 million or 13% when compared to the same 
period of prior year on a Pro-Forma Basis. Cost of revenue included the provisional amortization associated with intangible 
assets acquired as part of the Business Combination Transaction. The increase was primarily due to the growth in revenue, 
thereby contributing to higher amounts paid to our content creators.  
 
 
Gross Profit 
 
 
 

 
Three Months Ended  

March 31, 
     2021(1) 2020(2) $ Change % Change 
Gross Profit     $3,779 ($194) $3,973 (2,048%) 
Pro-Forma Provisional Adjustment (if necessary)      - $1,063   
Gross Profit, after adjustment (if necessary)      $3,779 $869 $2,910 335% 
Percentage of Total Revenue      4% 1%   
(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements presented under IFRS. 
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business Combination Transaction had occurred on 

January 1, 2019. See page 1 for the details as well as cautionary language. 
 

 
 
Gross profit for the three months ended March 31, 2021 increased by $2.9 million or 335% when compared to the same 
period of prior year on a Pro-Forma Basis. The gross profit excluding the provisional amortization associated with intangible 
assets acquired as part of the Business Combination Transaction was $9,620 for Q1 2021 and $8,188 for Q1 2020. The 
increase in gross profit was primarily due to an increase in revenue. The gross margin, excluding provisional amortization 
associated with intangible assets acquired as part of the Business Combination Transaction, remained flat at 9% for both 
periods. 
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Operating Expenses 
 
Sales and Marketing 
 
 

 
Three Months Ended  

March 31, 
     2021(1) 2020(2) $ Change % Change 
Sales and marketing expenses     $7,288 $- $7,288 NA 
Pro-Forma Provisional Adjustment (if necessary)     - $6,008   
Sales and marketing expenses, after adjustment 
(if necessary)      $7,288 $6,008 $1,280 21% 
Percentage of Total Revenue      7% 7%   
(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements presented under IFRS. 
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business Combination Transaction had occurred on 

January 1, 2019. See page 1 for the details as well as cautionary language. 
 
Sales and marketing expenses for the three months ended March 31, 2021 increased by $1.3 million or 21% when compared 
to the same period of prior year on a Pro-Forma Basis. Sales and marketing increased primarily due to an increase in content 
creator promotions. As a result of our revenue increase, sales and marketing expenses as a percentage of revenue remained 
flat when compared to the same period of prior year. 
 
 
General and Administration 
 
 

 
Three Months Ended  

March 31, 
     2021(1) 2020(2) $ Change % Change 
General and administration expenses     $4,230 $- $4,230 NA 
Pro-Forma Provisional Adjustment (if necessary)      - $3,670   
General and administration expenses, after 
adjustment (if necessary)       $4,230 $3,670 $560 15% 
Percentage of Total Revenue      4% 4%   
(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements presented under IFRS. 
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business Combination Transaction had occurred on 

January 1, 2019. See page 1 for the details as well as cautionary language. 
 
General and administration expenses for the three months ended March 31, 2021 increased by $0.6 million or 15% when 
compared to the same period of prior year on a Pro-Forma Basis. The increase was primarily due to a full-quarter effect of 
the cost associated with public company requirements. The general and administration expenses as a percentage of revenue 
remained flat when compared to the same period of prior year. 
 
 
Research and Development 
 
 

 
Three Months Ended  

March 31, 
     2021(1) 2020(2) $ Change % Change 
Research and development expenses     $1,059 $- $1,059 NA 
Pro-Forma Provisional Adjustment (if necessary)      - $1,334   
Research and development expenses, after 
adjustment (if necessary)        $1,059 $1,334 ($275) (21%) 
Percentage of Total Revenue      1% 1%   
(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements presented under IFRS. 
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business Combination Transaction had occurred on 

January 1, 2019. See page 1 for the details as well as cautionary language. 
 

Research and development expenses for the three months ended March 31, 2021 decreased slightly by ($0.3) million or 
(21%) when compared to the same period of prior year on a Pro-Forma Basis. The decrease in expenses was primarily due 
to a reduction of costs associated with our e-commerce technology. Our research and development costs as a percentage of 
revenue remained low at 1% for all the periods.  
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Share-Based Compensation 
 
 

 
Three Months Ended  

March 31, 
     2021(1) 2020(2) $ Change % Change 
Share-based compensation     $264 $- $264 NA 
Pro-Forma Provisional Adjustment (if necessary)      - $112   
Share-based compensation, after adjustment (if 
necessary)        $264 $112 $152 136% 
(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements presented under IFRS. 
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business Combination Transaction had occurred on 

January 1, 2019. See page 1 for the details as well as cautionary language. 
 

Share-based compensation for the three months ended March 31, 2021 increased slightly by $0.2 million or 136% when 
compared to the same period of prior year on a Pro-Forma Basis. This increase was primarily due to additional share-based 
compensation grants during the current period. The current period figures included share-based amortization expenses from 
both additional and historical share-based compensation grants while the prior period figure included share-based 
amortization expenses only from historical share-based compensation grants. 
 
 
Amortization and Depreciation  
 
 

 
Three Months Ended  

March 31, 
     2021(1) 2020(2) $ Change % Change 
Amortization and depreciation expenses     $1,867 $- $1,867 NA 
Pro-Forma Provisional Adjustment (if necessary)     - $1,311   
Amortization and depreciation expenses, after 
adjustment (if necessary)       $1,867 $1,311 $556 42% 
(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements presented under IFRS. 
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business Combination Transaction had occurred on 

January 1, 2019. See page 1 for the details as well as cautionary language. 
 
Amortization and depreciation expenses include amortization associated with VISO software development and media 
licensing and production costs. The amortization and depreciation expenses increased by $0.6 million or 42% when 
compared to the same period of prior year on a Pro-Forma Basis as the Company further developed its technology and 
content production.  
 
 
Foreign Exchange Gain (Loss) 
 
 

 
Three Months Ended  

March 31, 
     2021(1) 2020(2) $ Change % Change 
Foreign exchange gain      $112 ($20) $132 (660%) 
Pro-Forma Provisional Adjustment (if necessary)     - ($3,959)   
Foreign exchange gain (loss), after adjustment (if 
necessary)        $112 ($3,979) $4,091 (103%) 
(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements presented under IFRS. 
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business Combination Transaction had occurred on 

January 1, 2019. See page 1 for the details as well as cautionary language. 
 
For the three months ended March 31, 2021, the Company recorded a foreign exchange gain of $0.1 million compared to a 
foreign exchange loss ($4.0) million in the same period of prior year on a Pro-Forma Basis. In the current period, the foreign 
exchange rate remained stable and resulted in a negligible amount of  foreign exchange gain of $0.1 million as the Company 
was in a net payable position with respect to foreign currencies. On the other hand, in the prior period, the significant 
decrease in Canadian dollar relative to foreign currencies contributed to a foreign exchange loss of ($4.0) million as the 
Company was also in a net payable position with respect to foreign currencies.  
 
Items included in our results are measured in the functional currency, which is Canadian dollars, and foreign currency 
transactions are translated into the functional currency using the exchange rates prevailing at the date of the transactions or 
when items are re-measured at the end of the fiscal period with resulting gains and losses subsequently being recognized.  
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Interest Expense 
 
 

 
Three Months Ended  

March 31, 
     2021(1) 2020(2) $ Change % Change 
Interest expenses     $1,066 $- $1,066 NA 
Pro-Forma Provisional Adjustment (if necessary)     - $902   
Interest expenses, after adjustment (if necessary)        $1,066 $902 $164 18% 
(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements presented under IFRS. 
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business Combination Transaction had occurred on 

January 1, 2019. See page 1 for the details as well as cautionary language. 
 
Interest expenses for the three months ended March 31, 2021 increased when compared to the same period of prior year on 
a Pro-Forma Basis. This increase was primarily due to a slightly increase in interest rate along with compounded interest 
accruing on its existing loan notes. 
 
 
Other Non-Operating Income (Expense) 
 
 

 
Three Months Ended  

March 31, 
     2021(1) 2020(2) $ Change % Change 
Other non-operating income (expenses)     ($44) $- ($44) NA 
Pro-Forma Provisional Adjustment (if necessary)     - ($31)   
Other non-operating (expenses) income, after 
adjustment (if necessary)        ($44) ($31) ($13) 42% 
(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements presented under IFRS. 
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business Combination Transaction had occurred on 

January 1, 2019. See page 1 for the details as well as cautionary language. 

 
Non-Operating Income (Expense) remained immaterial and comparable for both periods.   
 
 
Income Taxes 
 
 

 
Three Months Ended  

March 31, 
     2021(1) 2020(2) $ Change % Change 
Income tax expense (recovery)     ($2,876) $- ($2,876) NA 
Pro-Forma Provisional Adjustment (if necessary)     - ($2,933)   
Income tax expense (recovery), after adjustment 
(if necessary)         ($2,876) ($2,933) $57 (2%) 
(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements presented under IFRS. 
(2) The prior period figures are presented on Pro-Forma Basis to include BBTV Corp. consolidated results as if the Business Combination Transaction had occurred on 

January 1, 2019. See page 1 for the details as well as cautionary language. 
 

 
Income tax expense (recovery) remained comparable for both periods. As the intangible assets acquired as part of the 
Business Combination Transaction amortized, the corresponding deferred income tax liability set up for those intangible 
assets would be reduced accordingly, resulting in an income tax recovery for both periods. In addition, the Company 
recognized the tax benefit of its loss in certain jurisdictions to offset against that deferred income tax liability, which further 
increased the income tax recovery for both periods. 
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SUMMARY OF QUARTERLY RESULTS 
 

The following table sets forth selected data that is extracted from the unaudited quarterly statements of operations data for 
each of the periods ended from September 1, 2019 to March 31, 2021. The information for each of these quarters has been 
prepared on the same IFRS basis as the Annual Financial Statements and Q1 2021 Financial Statements. These quarterly 
operating results are not necessarily indicative of our operating results for a full year or any future period. 
 

 Three months ended 

 Sep. 30,  
2019(1) 

Dec. 31, 
2019 

Mar. 31, 
2020 

Jun. 30,  
2020 

Sep. 30,  
2020 

Dec. 31, 
2020 

Mar. 31, 
2021 

Revenue $- ($40) ($194) $- $- $109,879 $106,495 
Cost of revenue  $- $- $- $- $- ($107,734) ($102,716) 
Gross profit $- ($40) ($194) $- $- $2,145 $3,779 
Gross Profit as a % of Revenue -% 100% 100% -% -% 2% 4% 
Operating expenses $51 $40 $- $15 $235 $8,504 $14,708 
Operating income (loss) ($51) ($80) ($194) ($15) ($235) ($6,359) ($10,929) 
Non-operating (expenses) income $- ($116) ($20) $5 ($529) ($1,462) ($998) 
Loss before income taxes  ($51) ($196) ($214) ($10) ($764) ($7,821) ($11,927) 
Provision for income taxes (expense) 
recovery $- $- $- $- $- $1,450 $2,876 
Net loss ($51) ($196) ($214) ($10) ($764) ($6,371) ($9,051) 
        
Loss per share – basic and diluted  
(in dollars) ($50,492) ($196,899) ($214,037) ($9,747) ($764,050) ($0.44) ($0.44) 
        
 As  at 
 Sep. 30, 

2019 
Dec. 31, 

2019 
March 31, 

2020 
June 30,  

2020 
Sept. 30,  

2020 
Dec. 31, 

2020 
Mar. 31, 

2021 
Total assets $3 $4 $4 $60 1,025 448,471 408,266 
Total non-current liabilities $- $- $- $252 561 84,058 82,167 
(1) The Company was incorporated on July 17, 2019, and the Q3 2019 period includes the period from July 17, 2019 to September 30, 2019. 

 
 
Revenue 
 
Prior to the Business Combination Transaction, the Company had a nominal amount of negative revenue. Since the fourth 
quarter of 2020, the Company’s revenue increased significantly after it had completed the Business Combination 
Transaction and became a media and technology company that monetized the media of content creators through end-to-end 
management, distribution and monetization solutions, powered by its innovative and proprietary VISO Platform. 

 
Cost of Revenue and Gross Profit 
 
Cost of revenue and gross profit fluctuated in accordance with revenue. The significant increase in cost of revenue and gross 
profit since Q4 2020 was due to the fact that the Company became a media and technology company after the Business 
Combination Transaction.  
 
Operating Expenses 

 
Prior to the Business Combination Transaction, the Company had a nominal amount of operating expenses. Since the fourth 
quarter of 2020, the Company’s operating expenses had increased significantly as it assumed all the operating expenses 
from the acquired businesses to support its customers and content creators. 
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LIQUIDITY AND CAPITAL RESOURCES 

Overview 
 
The general objectives of our capital management strategy reside in the preservation of our capacity to continue operating, 
in providing benefits to our stakeholders and in providing an adequate return on investment to our shareholders by selling 
our services at a price commensurate with the level of operating risk assumed by us. 
 
We thus determine the total amount of capital required consistent with risk levels. This capital structure is adjusted on a 
timely basis depending on changes in the economic environment and risks of the underlying assets. We are not subject to 
any externally imposed capital requirements. Our subsidiary, YoBoHo, operates in a jurisdiction, India, that may impose 
unfavorable tax consequences that reduce the amount of funds to be remitted. 
 
Working Capital 
 
The Company’s objectives in managing capital are to ensure sufficient liquidity to pursue its organic growth, to establish a 
strong capital base so as to satisfy its obligations towards its customers and creditors, as well as to provide an adequate 
return to shareholders. To fund its activities, the Company has relied on cash flows from operations as well as its financial 
resources, which include cash balance, borrowings, and the issuance of convertible notes. The Board of Directors does not 
establish quantitative return on capital criteria for management, but rather promotes year-over-year sustainable profitable 
growth.  
 
Management utilizes current cash conversion cycle information to manage our working capital level. The cash conversion 
cycle is the sum of Days Sales Outstanding (“DSO”) less Days Payables Outstanding (“DPO”). Items which may cause the 
cash conversion cycle in a particular period to differ from a long-term sustainable rate include, but are not limited to, changes 
in business mix, changes in business terms, extent of receivables factoring, seasonal trends and the timing of revenue 
recognition within the period.  
 
DSO measures the average number of days our receivables are outstanding. The March 31, 2021 DSO is calculated by 
dividing the average of the beginning and ending accounts receivable, net of allowance for doubtful accounts, by an average 
daily net revenue during the last three months while the December 31, 2020 DSO is calculated by dividing the average of 
the beginning and ending accounts receivable, net of allowance for doubtful accounts, by an average daily net revenue 
during the last twelve months. 
 
DPO measures the average number of days our accounts payable balances are outstanding. The March 31, 2021 DPO is 
calculated by dividing the average of the beginning and ending accounts payable by an average daily cost of revenue during 
the last three months while the December 31, 2020 DPO is calculated by dividing the average of the beginning and ending 
accounts receivable, net of allowance for doubtful accounts, by an average daily net revenue during the last twelve months.  
 
BBTV Corp.’s receivables are collected approximately 25 days after revenue is earned and our accounts payable are paid 
approximately 65 days after revenue is earned, therefore our accounts payable balances are normally higher than accounts 
receivable. Our working capital metrics and cash conversion cycle calculated based on our yearly information were as 
follows: 
 

 March 31, December 31, 
 2021(1) 2020(2) 

DSO 34 37 
DPO (78) (79) 
Cash conversion cycle (44) (42) 
(1) The current period figures are based on the results from the Company’s Q1 2021 Financial Statements  
(2) The prior period figures are presented on BBTV Corp. Basis to be consistent with the figures previously disclosed in 

prior period MD&A. See page 1 for the details on BBTV Corp. Basis as well as cautionary language. 
 

 
The cash conversion cycle is calculated based on (i) the average of accounts receivable and payable balance at the beginning 
and end of the year and (ii) the average daily net revenue and cost of revenue for the year. 
 
The cash conversion cycle remained comparable between periods. 
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Liquidity risk 
 
Liquidity risk is the risk that the Company will encounter difficulty in meeting the obligations associated with its financial 
instruments. The Company manages its liquidity needs through the regular assessment of its short-term requirements 
through cash management procedures and cash flow forecasts. The significant assumptions used in management's future 
cash flow forecast include revenue growth rates, gross margin and forecasted working capital. 

Management believes the Company’s current cash on hand, the sale of trade receivables pursuant to the receivables 
purchase agreement, available credit under its overdraft facility, and cash flows from operations will provide sufficient 
liquidity to meet its working capital requirements as well as its financial obligations due within the next twelve months. 

 
Convertible Notes  
 
As part of the Business Combination Transaction, the Company issued a note payable to UFA Film and Fernseh GmbH in 
the amount of $46.6 million (the “RTL Canada Replacement Note”). The RTL Canada Replacement Note matures on 
June 1, 2022 and bears the following interest rates during the following periods: 

• From the closing of the Business Combination Transaction to June 30, 2021 computed at a rate per annum 
equal to 8%; 

• July 1, 2021 to July 31, 2021 computed at a rate per annum equal to 8.5%; 
• August 1, 2021 to August 31, 2021 computed at a rate per annum equal to 9%; 
• September 1, 2021 to September 30, 2021 computed at a rate per annum equal to 9.5%; 
• October 1, 2021 to October 31, 2021 computed at a rate per annum equal to 10%;  
• November 1, 2021 to November 30, 2021 computed at a rate per annum equal to 10.5%; 
• December 1, 2021 to December 31, 2021 computed at a rate per annum equal to 11%; 
• January 1, 2022 to January 31, 2022 computed at a rate per annum equal to 11.5%; 
• February 1, 2022 to February 28, 2022 computed at a rate per annum equal to 12%; 
• March 1, 2022 to March 31, 2022 computed at a rate per annum equal to 12.5%; 
• April 1, 2022 to April 30, 2022 computed at a rate per annum equal to 13%; 
• May 1, 2022 to June 1, 2022 computed at a rate per annum equal to 13.5%. 

 

Receivables Agreement and Overdraft Facility 
 
The Company has a Receivables Agreement with HSBC Bank of Canada for the sale of trade receivables at the discretion 
of the Company. The Receivables Agreement is only applicable to the sale of trade receivables pertaining to its largest 
customer and the facility has a limit of up to US$40 million. The Company has routinely used the facility with respect to 
the sale of trade receivables under the Receivables Agreement. 
 
The Company has a loan agreement with HSBC Bank of Canada to provide it with an overdraft facility in the amount of up 
to $15 million.  
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Cash Flows 
 
The following table presents cash and cash equivalents as at March 31, 2021 and 2020, and cash flows from operating, 
investing, and financing activities for three months ended March 31, 2021 and 2020: 
 

 
Three Months Ended 

March 31, 
2021 2020(1) 

Cash and cash equivalents – Beginning of the period..…………………………. $15,958 - 
Net cash provided by (used in):   
Operating activities (3,966) 1 
Investing activities (299) - 
Financing activities (177) - 
Effect of exchange rate changes on cash and cash equivalents…………………. (186) - 
Net increase in cash and cash equivalents…………………………... (4,628) 1 
Cash and cash equivalents – End of the period………………………………… 11,330 1 

 
(1) The Company was an investment company with no operating results in prior year, and its cash flow amounts are 

rounded to $nil when the figures are expressed in thousands of Canadian dollars. 
 

Management believes the Company’s current cash on hand, the sale of trade receivables pursuant to the Receivables 
Agreement, available credit under the overdraft facility, and cash flows from operations will provide sufficient liquidity to 
meet its working capital requirements as well as its financial obligations. Moreover, the Company receives payments from 
platforms and advertisers prior to remitting payments to content creators, which further increases its liquidity. 
 
Cash Flows Used In Operating Activities 
 
Cash flows used in operating activities for the three months ended March 31, 2021 were ($4.0) million compared to a 
nominal amount in the same period of prior year. The significant increase in cash outflows from operating activities was 
due to the fact that the Company had a Business Combination Transaction on October 28, 2020 and became a media and 
technology company with cash expenses for operating business activities to support its content creators and customers in 
the current period in 2021 whereas it was an investment company with no active business operations in the prior period in 
2020. 
 
Cash Flows Used In Investing Activities 
 
Cash flows used in investing activities for the three months ended March 31, 2021 were ($0.3) million compared to $nil in 
the same period of prior year. In the current period, the Company spent cash to further develop its intangible assets involved 
in the digital media and technology business that was acquired from the Business Combination Transaction.  
 
Cash Flows Used In Financing Activities 
 
Cash flows used in financing activities for the three months ended March 31, 2021 were ($0.2) million compared to $nil in 
the same period of prior year. In the current period, the cash flows used in financing activities were primarily related to the 
Company’s lease payments partially offset by proceeds from stock option exercises.  
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Contractual Obligations and Commitments  
 

The Company has the following outstanding commitments for payments to content creators, strategic partners, landlords, 
and service providers as at March 31, 2021:  

 
       
  Contractual cash flows 

  
Less than 1 year 

$  
1 to 5 years  

$  
After 5 years 

$ 
Accounts payable and accrued liabilities  (70,444)  -  - 
Lease liabilities  (539)  (545)  - 
Borrowings  -  (53,980)  - 
Commitments  (1,513)  (1,725)  - 

       
Total contractual obligations and commitments  (72,496)  (56,250)  - 

       
 

Off-Balance Sheet Arrangements 
 

We have no off-balance sheet arrangements. From time to time, we may be contingently liable with respect to litigation and 
claims that arise in the normal course of operations. 

 
Transactions between Related Parties 
 
Key management personnel  

 
Key management personnel include the Company’s members of senior management and the directors. The compensation 
paid to key management personnel is shown below: 
 
 

 
Three Months Ended 

March 31, 

 
2021 

$ 
2020 

$ 
   

Salaries, bonuses and short-term employee benefits 1,072 - 
Stock-based payments 247 - 

   
 1,319 - 

 
 

Period-end balances with related parties 
 
The period-end balances with related parties are due to accrued compensation and other transactions with key 
management personnel. The period-end balances with related parties are as follows: 
 

  

March 31, 
2021 

$ 

December 31, 
2020  

$ 
    

Accounts payable and accrued liabilities    
Key management  1,265 929 
Minority shareholders  54 93 

    
  1,319 1,022 

 
The amounts due to related parties are on demand, bear no interest and are unsecured. 
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Proposed Transactions 
 
There are no proposed asset, business acquisition, or disposition transactions for MD&A reporting purposes. 
 
 
 

CRITICAL ACCOUNTING JUDGMENTS AND ESTIMATES 
 
The preparation of our consolidated financial statements in conformity with IFRS requires management to make judgments 
and assumptions that affect the amounts reported in the consolidated financial statements and accompanying notes. We 
review these judgments and estimates on an ongoing basis based on management’s best knowledge of current events and 
actions that we may undertake in the future. Actual results could differ from these estimates.  
 
Areas requiring the most significant judgments and estimates are outlined below.  
 
Critical Accounting Judgments  

Going concern 
 
Judgement is required in determining if disclosure of a material uncertainty related to events or conditions which might 
cast significant doubt on the Company’s ability to continue as going concern is required in the notes to the Annual 
Financial Statements. In Management’s judgement, such disclosure is not required. This judgement is dependent on 
Management's expectations of revenue, future net cash flows for the year ending December 31, 2021, existing borrowing 
capacity, availability of credit and obligations coming due. 

Revenue recognition 

The most significant judgment in the application of the accounting policy for revenue recognition is determining whether 
the Company is the principal in the contract to provide content to the advertising service providers. The Company obtains 
control of the content. Accordingly, the Company accounts for revenue on a gross basis as the principal, that is at the full 
amount of consideration to which it is entitled from the advertising service providers.   

Consequently, the amount payable to content creators, as suppliers of media content to the Company, is recorded as a cost 
of revenue. 

Determination of functional currency 

The Company’s functional currency must be determined through an analysis of several indicators, in accordance with 
IFRS. Judgment is required in determining an entity’s functional currency based on individual facts and circumstances. 
Management considers the primary and secondary indicators as a hierarchy to determine the functional currency that most 
faithfully represents the economic effects of the underlying transactions, events and conditions. 

Critical Accounting Estimates 

Estimated useful life of long-lived assets and intangible assets 

 Judgment is used to estimate each component of a tangible and intangible asset’s useful life and is based  
on an analysis of all pertinent factors including, but not limited to, the expected use of the asset and, in the case of an 
intangible asset, contractual life without substantial cost. If the estimated useful lives change, this could result in an 
increase or decrease in the annual amortization and depreciation expense, and future impairment charges.  
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Impairment of long-lived assets 

 In assessing impairment, Management estimates the recoverable amount of each asset or cash-generating unit based on 
expected future cash flows and uses a weighted average cost of capital to discount them. Estimation uncertainty relates to 
assumptions about future operating results and the determination of a suitable discount rate. 

Business combinations and goodwill 

The Company uses valuation techniques such as discounted cash flows to determine the fair values of certain assets and 
liabilities in a business combination with the exception of deferred income tax which is recognized and measured in 
accordance with IAS 12. A key input for the various valuation techniques requires using an appropriate discount rate or 
weighted average cost of capital which is subject to judgment and estimates. The discount rate used can have a significant 
impact on the fair values of assets acquired and liabilities assumed which will also affect the amount of the resulting 
goodwill. The identification of assets purchased and liabilities assumed, and their valuation is specialized and judgmental. 
Where appropriate, the Company engages business valuators to assist in the valuation of tangible and intangible assets  
acquired. 

Capitalization of content library costs  

The Company capitalizes costs incurred to produce original content videos to earn revenue with respect to the Company’s 
business operations. Judgment is required in determining the economic useful life of these assets which is based on the 
pattern in which the asset’s future benefits are consumed by the Company. The amortization method determined is 
estimated to be 8 years straight-line. At each reporting date, the Company assesses whether there are any indications of 
impairment related to the content library assets, and reviews the estimated useful life of these assets and the amortization 
method is revised to reflect the changed pattern, if any. 

Capitalization of development costs 

Capitalized development costs consist of costs related to the development of internally generated software to earn revenue 
with respect to the Company’s business operations. Development costs are capitalized only if they can be measured 
reliably, the product or process is technically and commercially feasible, future economic benefits are probable, and the 
Company intends to and has sufficient resources to complete development and to use or sell the asset. Judgment is 
required in determining the technical and commercial feasibility and in assessing the probability of future economic 
benefits. Development costs are amortized under IAS 38, Intangible Assets, over the software’s estimated useful life 
commencing when the software has been completed. 

Changes in Accounting Policies 

The Q1 2021 Financial Statements were prepared using accounting policies consistent with those used in the Annual 
Financial Statements, except as described below. 

Share-based compensation 

The Company grants stock options, restricted stock units (“RSU”), and performance stock units (“PSU”) to certain 
employees and non-employees for performance of services. Stock options generally vest over 1 to 4 years and expire after 
10 years. Each tranche in an award is considered a separate award with its own vesting period and grant date fair value. 
The fair value of each stock option tranche is measured at the date of grant using the Black-Scholes option pricing model. 
The fair value of RSU and PSU is measured based on the fair value of the underlying shares on the grant date and 
expected achievement of performance conditions. Share-based compensation expense is recognized over the tranche’s 
vesting period by a charge to the consolidated statements of operations and comprehensive loss, with a corresponding 
increase to contributed surplus based on the number of awards expected to vest. The number of awards expected to vest is 
reviewed at least annually, with any impact being recognized immediately. When a stock-based award is exercised, the 
Company issues new shares. The cash proceeds received on exercise of stock options are credited to share capital. 
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 Share-based consideration for future services of former owners or employees arising in a business combination is 
recognized as share-based compensation expenses over the term of the arrangement.  

Recently Issued Accounting Standards Not Yet Adopted 
 
The following are accounting standards anticipated to be effective January 1, 2022 or later: 
 
'Amendments to IAS 1, Presentation of Financial Statements’ (effective January 1, 2023) clarifies the presentation of 
liabilities in the statement of financial position. The classification of liabilities as current or non-current is based on 
contractual rights that are in existence at the end of the reporting period and is unaffected by expectations about whether 
an entity will exercise its right to defer settlement. A liability not due over the next twelve months is classified as non-
current even if management intends or expects to settle the liability within twelve months. The amendments also 
introduce a definition of ‘settlement’ to make clear that settlement refers to the transfer of cash, equity instruments, other 
assets, or services to the counterparty. Management is currently assessing the impact of this amendment. 

A number of other new standards are effective for the annual period beginning on or after January 1, 2022 and earlier 
application is permitted. The Company does not expect these standards to have a material impact on its consolidated 
financial statements and plans to adopt the new standards on the required effective date. 
 
Risks and Uncertainties 

 
The Company is subject to a number of risks and uncertainties, each of which could have an adverse effect on its business 
operations or financial results. Some of these risks and uncertainties are detailed below. For a comprehensive list of the 
Company’s risks and uncertainties, see the “Risk Factors” section of our Annual Information Form dated March 28th, 
2021, which is available under our profile on SEDAR at www.sedar.com. 
 
Credit risk and customer concentration 
 
Credit risk is the risk that the Company will incur a loss because its customers, clients or counterparties fail to discharge 
their contractual obligations. Financial instruments that potentially subject the Company to a significant concentration of 
credit risk consist primarily of cash and cash equivalents and accounts receivable. The maximum amount of credit risk 
exposure is limited to carrying amounts of these balances in the consolidated financial statements. 
 
The Company’s largest credit risk arises from the fact that 89% of accounts receivable are due from a single customer as at 
March 31, 2021. At March 31, 2021, $nil accounts receivable from this customer are overdue, and the Company considers 
that the risk of default associated with this customer is low. The Company mitigates its exposure to credit risk arising from 
other accounts receivable by subjecting customers to credit verification procedures and monitoring accounts receivable 
balances on an ongoing basis. Furthermore, the Company uses its facility with respect to the sale of trade receivables under 
the Receivables Agreement on a regular basis to mitigate its exposure.   
 
The Company limits its exposure to credit loss by placing its cash with high credit quality financial institutions. 
 
Account receivables are non-interest bearing and are generally settled on 30 to 60-day terms. 
 
As at March 31, 2021, accounts receivable recognized on the consolidated statements of financial position were generally 
neither past due nor impaired. 
 
Liquidity risk 

 
Liquidity risk is the risk that the Company will encounter difficulty in meeting the obligations associated with its financial 
instruments. The Company manages its liquidity needs through the regular assessment of its short-term requirements 
through cash management procedures and daily cash flow forecasts. 
 
Management believes the Company’s current cash on hand, the sale of trade receivables pursuant to the receivables purchase 
agreement, available credit under its overdraft facility, and the net cash flows from operations will provide sufficient 
liquidity to meet its working capital requirements as well as its financial obligations. 
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The following tables provide the Company’s contractual maturity analysis for financial liabilities as at March 31, 2021 
based on undiscounted contractual cash flows. A maturity analysis of the Company’s financial assets that are expected to 
generate cash inflows to meet cash outflows is also set out below: 
 

   
   Contractual cash flows 

  
Carrying amount 

$  
Less than 1 year 

$  
1 to 5 years 

$  

After 5 
years 

$ 
         

Accounts payable and accrued liabilities  ($70,444)  ($70,444)  -  - 
Lease liabilities  ($994)  ($539)  ($545)  - 
Borrowings  ($49,024)  -  ($53,980)  - 

         
Net  ($120,462)  ($70,983)  ($54,525)  - 

 
Market risk 
 
i) Currency risk 

Currency risk is the risk that the fair values or future cash flows of the Company’s financial instruments will fluctuate 
because of changes in foreign exchange rates. The Company’s presentation currency is the Canadian dollar, and its 
functional currency is in Canadian dollar except its subsidiary, YoBoHo, which has a functionary currency of Indian Rupee. 
The Company substantially earns revenue in US dollars, and direct costs such as web hosting fees and content creator 
payments are also substantially carried out in US dollars. The Company’s operating expenses are substantially in Canadian 
dollars, its financing is in Canadian dollars and the management team is in Canada. YoBoHo’s operating expenses are 
substantially in Indian Rupees and the management team is in India. 
 
The Company may enter into foreign currency forward contracts to mitigate its exposure to foreign exchange risk. These 
contracts have not been designated as hedges for accounting purposes. 
 
ii) Interest rate risk 
 
Interest rate risk is the risk that the value or future cash flows of a financial instrument will fluctuate because of changes in 
market interest rates. The Company holds interest bearing borrowings at March 31, 2021 but is not exposed to any significant 
interest rate risk because the interest rate of such borrowings is fixed in accordance with the agreement. The Company’s 
interest rate risk is limited to potential decreases on the interest rate offered on cash and cash equivalents held with high 
credit quality financial institutions. The Company considers this risk to be immaterial. 
 
Disclosure of Outstanding Share Data 

 
a) Authorized 

Unlimited Multiple Voting Shares without par value 
Unlimited Subordinate Voting Shares without par value 
Unlimited Preferred Shares without par value 
1 Series A Voting Preferred Shares without par value 
 

b) As at May 13, 2021, the Company has the following outstanding securities: 
 
6,408,505 Multiple Voting Shares issued and outstanding 
14,135,200 Subordinate Voting Shares issued and outstanding 
1,405,691 Stock options (each stock option is exercisable for one Subordinate Voting Share of the Company) 
74,110 Restricted share units (each unit to be settled, net of any taxes, in Subordinate Voting Share when it is 
vested) 
134,715 Performance share units (each unit to be settled, net of any taxes, in Subordinate Voting Share when it is 
vested) 
 

The RTL Canada Replacement Notes will be convertible at the option of the holder into Subordinate Voting Shares at 
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maturity, or earlier on the occurrence of certain events of default, based on the five-day volume weighted average 
trading price of the Subordinate Voting Shares on the TSX as of the last trading day prior to maturity, less the 
maximum permitted discount under applicable TSX rules. 
 
All classes of shares are entitled to dividends. The Subordinate Voting Shares and Multiple Voting Shares rank equally 
with respect to the payment of dividends, return of capital and distribution of assets in the event of the Company’s 
liquidation, dissolution or winding up. 

 
Disclosure Controls and Internal Control over Financial Reporting 
 
Management is responsible for establishing and maintaining a system of disclosure controls and procedures to 
provide reasonable assurance that all material information relating to the Company is gathered and reported to 
senior management on a timely basis so that appropriate decisions can be made regarding public disclosure.  
 
Management is also responsible for establishing and maintaining adequate internal controls over financial 
reporting to provide reasonable assurance regarding the reliability of financial reporting and the preparation of 
financial reports for external purposes in accordance with IFRS. In designing such controls, it should be 
recognized that due to inherent limitations, any controls, no matter how well designed and operated, can 
provide only reasonable assurance of achieving the desired control objectives and may not prevent or detect 
misstatements. Additionally, management is required to use judgment in evaluating controls and procedures.  
 
Changes in Internal Control Over Financial Reporting  
 
There were no changes in our internal control over financial reporting in the first quarter of 2021 that 
materially affected, or are reasonably likely to materially affect our internal controls over financial reporting. 
 

 
Additional Information 
 
Additional information relating to the Company is on SEDAR at www.sedar.com.  
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	Three months ended
	Mar 31,
	Dec 31,
	Sept 30,
	June 30,
	Mar 31, 
	Dec 31, 
	2021
	2020
	2020
	2020
	2020
	2019
	2019
	2019
	$98,895
	$102,491
	$-
	$-
	($194)
	($40)
	$-
	$-
	Base Solutions Revenue
	$7,600
	$7,388
	$-
	$-
	$-
	$-
	$-
	$-
	Plus Solutions Revenue
	$106,495
	$109,879
	$-
	$-
	($194)
	($40)
	$-
	$-
	Total Revenue
	Pro-Forma Provisional Adjustment to Base Solutions Revenue
	$-
	$38,031
	$113,111
	$89,455
	$84,126
	$98,458
	$85,049
	$81,758
	Pro-Forma Provisional Adjustment to Plus Solutions Revenue
	$-
	$2,970
	$7,469
	$6,100
	$7,827
	$9,370
	$7,356
	$9,071
	Mar 31,
	Dec 31,
	Sept 30,
	June 30,
	Mar 31, 
	Dec 31, 
	2021
	2020
	2020
	2020
	2020
	2019
	2019
	2019
	Pro-Forma Adjusted Base Solutions Revenue
	$98,895
	$140,522
	$113,111
	$89,455
	$83,932
	$98,418
	$85,049
	$81,758
	Pro-Forma Adjusted Plus Solutions Revenue
	$7,600
	$10,358
	$7,469
	$6,100
	$7,827
	$9,370
	$7,356
	$9,071
	Pro-Forma Adjusted Total Revenue(1)
	$106,495
	$150,880
	$120,580
	$95,555
	$91,759
	$107,788
	$92,405
	$90,829
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	This MD&A includes certain financial measures, which are “Pro-Forma Financial Measures”, “Adjusted EBITDA”, “Adjusted EBITDA Margin”, “BBTV Share”, “Adjusted Gross Margin”, “Advertising Revenue”, “Free Cash Flow”, “Pro-Forma Adjusted Base Solutions Re...
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	Sept 30,
	June 30,
	Mar 31, 
	Dec 31, 
	2021
	2020
	2020
	2020
	2020
	2019
	2019
	2019
	Views(1) (billions)
	115
	114
	121
	126
	111
	99
	103
	109
	$0.86
	$1.25
	$0.94
	$0.70
	$0.77
	$1.03
	$0.85
	$0.79
	RPMs(1) (C$)
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