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Explanatory and Cautionary Notes
This presentation is a short summary of certain information regarding BBTV Holdings Inc. (“BBTV” or the “Company” or “us”, “we” or “our”) for introductory purposes only.  This presentation  is not to be relied upon for investment purposes, and does not purport to contain all of 
the information necessary for a thorough understanding of BBTV, its  business or future prospects, or the nature or extent of the risks to which it or its business or future prospects, are subject.  Neither BBTV nor any of its affiliates or their representatives, agents or advisors makes 
any representation or warranty (expressed or implied) as to the accuracy or completeness of this presentation or any statements, estimates or projections contained herein, and none of them will have any liability for the recipient’s use of this presentation. Recipients of this presentation 
should consult their own legal, investment, accounting and tax advisors regarding the Company. Further information regarding the Company can be found in the Company’s final prospectus dated October 22, 2020, its AIF dated March 29, 2022, and in other documents filed on 
SEDAR at www.sedar.com.  This presentation is not an offer to sell or a solicitation of an offer to buy securities of BBTV or any other company.  This presentation may include, among other things, an analysis of companies, or “peer group”, which BBTV believes would be 
comparable to BBTV. These companies have been selected by BBTV based on various metrics and attributes which are believed by BBTV to be appropriate and meaningful. Other companies not listed may actually be more comparable based on other metrics or attributes, as a result 
of which the Company’s position relative to them and its implied valuation may be materially different than the position and implied valuation shown in this presentation.  The trademarks included herein are the property of the owners thereof and are used for reference purposes only.  
Such use should not be construed as an endorsement of the products or services of the Company.  The information contained in this presentation is accurate only as of the date of this presentation or the date indicated. Any graphs, tables or other information demonstrating the 
Company’s historical performance or that of any other entity contained in this presentation are intended only to illustrate past performance and are not necessarily indicative of the Company’s or such entities’ future performance.  All financial disclosures in this presentation are in 
Canadian dollars, unless otherwise noted.

 Forward-Looking Information and Risk Factors
This presentation contains forward-looking statements and forward-looking information (collectively, “forward-looking information”) within the meaning of applicable securities laws. Forward-looking information is not information about historical facts but instead represents the 
Company’s intentions, beliefs, plans, goals, and objectives and strategies regarding future events and results, and includes certain financial outlooks.  Financial outlooks, in particular, are provided to aid in understanding management’s goals and expectations regarding future financial 
matters, and, for all the reasons set out below, may not be achieved. Such financial outlooks may not be appropriate for other purposes. Forward-looking information, including financial outlooks, in this presentation includes statements that our higher margin Plus Solutions are an 
important driver for BBTV’s business, and will grow our BBTV Share and Gross Profit at a faster rate than our revenue; BBTV is a leader in the creator economy with massive reach and engagement among the digital generation, positioning it prominently for the decentralized future; 
the Company is leveraging this leadership position as it builds a disruptive platform for Web3; there is a strong pipeline of potential strategic acquisitions available to BBTV to accelerate growth and margin; BBTV now expects Plus Solutions revenue growth to exceed 40% on an 
annual basis for 2022; and other information in future periods.  Forward-looking information is information about the future and is inherently uncertain, and is necessarily based upon a number of estimates and assumptions that are also uncertain. Certain factors, estimates or 
assumptions have been applied in providing forward-looking information in this presentation, including, but not limited to, that the vast majority of BBTV’s content provider and content management agreements will be renewed at the end of their respective terms; that BBTV will 
continue to acquire new content provider and content management partners of the same nature and type and at relatively the same rate as it has historically; that BBTV’s contracts with digital media platform companies will remain in full force and effect, unamended and for the 
benefit of BBTV, for the foreseeable future; that BBTV will be able to expand into new platforms, acquire new distribution partners, achieve increased ad sales, and continue to develop and publish popular mobile apps; the timely provision of services and supplies or other 
performance of contracts by third parties; future revenue and costs; growth rates; the absence of any material changes in business strategy or plans which would affect the Company’s forward-looking information; the timely receipt of required regulatory approvals and strategic partner 
support; the closing of one or more accretive strategic acquisitions; the absence of new laws, regulations, rules or policies of governments, platforms and other strategic partners, that may negatively impact the business of BBTV; our ability to obtain and maintain financing on 
acceptable terms; as well as the Company's assumptions regarding foreign exchange rates. Forward-looking information involves risks and uncertainties, is based on information available at the time such information is provided, and undue reliance should not be placed on such 
information. There is no assurance that any expectations, projections or goals expressed in any forward-looking information will be achieved at all. The Company is subject to numerous known and unknown uncertainties, risks and other factors that could cause actual results to differ 
materially from those set out in this presentation. These factors include, but are not limited to: the duration of the COVID-19 pandemic and its impact on the Company’s business; the risk that the Company’s assumptions may prove to be incorrect; credit risk and customer 
concentration; liquidity risk; market and interest rate risk; the risks of potential claims of infringement by the Company or its content providers of third party intellectual property and other rights; the Company’s reliance on strategic partners, and the possible failure of performance by 
such strategic partners or adverse changes in their policies or procedures which may materially  adversely affect the business of the Company; defects or disruptions in the technology platforms we rely on and the Internet could substantially harm our business; the risk that we may be 
unable to anticipate and respond to market trends and changes in consumer preferences; failure of the Company to realize significant distribution on new platforms or at all; inability of the Company to achieve significant market entry into higher-margin ecosystems or at all; failure of 
the Company to continue to scale its business; changes in general industry, market and economic conditions; the fact that we have a history of losses and may incur losses in the future; failure to close any strategic acquisitions; we operate in a highly competitive market, and the size 
and resources of some of our competitors may allow them to compete more effectively than we can; we collect, store, process and/or transmit sensitive data, and a failure to protect this data could cause materially adverse harm to our reputation and affect our financial results; failure 
to protect our intellectual property could substantially harm our business and operating results; we have no control over the digital content creators we have partnered with, and our business may be adversely affected if our access to digital content is limited or delayed; government 
regulation of the internet is evolving, and unfavorable developments could have an adverse effect on our operating results; competition from existing and new competitors; changes in laws and regulations, operating efficiencies and cost saving initiatives; and other risks and 
uncertainties as more particularly described in our Annual Information Form dated March 29, 2022, and in our other documents, filed under our profile on SEDAR at www.sedar.com; any of which could have a material adverse effect on the Company. The Company cautions that the 
foregoing list of important risk factors is not exhaustive and other factors could also adversely affect its business, results or financial condition. The Company does not undertake any obligation to update such forward–looking information, whether as a result of new information, 
future events or otherwise, except as expressly required by applicable law.

Key Metrics
This presentation may include certain financial measures such as non-GAAP financial measures, non-GAAP ratios, and supplementary financial measures, as well as a non-financial performance measure  (collectively, “Key Metrics”) to assist investors in assessing the overall 
operating performance of the Company. These measures are provided as additional information to complement IFRS measures by providing further understanding of our results of operations from management’s perspective. Accordingly, these measures should not be considered in 
isolation nor as a substitute for analysis of our financial information reported under IFRS. They are not standardized measures under IFRS and do not have standardized meanings prescribed by IFRS, and might not be comparable to similar financial measures disclosed by other 
issuers. These Key Metrics are used to provide investors with supplemental information on our operating performance and thus highlight trends in our core business that may not otherwise be apparent when relying solely on IFRS measures. We also believe that securities analysts, 
investors and other interested parties frequently use Key Metrics in the evaluation of issuers. Our management also uses Key Metrics in order to facilitate operating performance comparisons from period to period, to prepare annual operating budgets and forecasts and to determine 
components of management compensation. See the Company’s MD&A dated as at March 29, 2022 on SEDAR at sedar.com for further information on Key Metrics.
Some of these Key Metrics are contained in the slides that follow, and non-GAAP financial measures are reconciled to the nearest IFRS financial measures.  This Presentation also contains information derived from third-party sources concerning our industry and the markets in which 
we operate.  This industry and market information has not been independently verified, and there is no guarantee that this information is accurate or reliable.   Readers are therefore cautioned not to give undue weight to this information.

http://www.sedar.com/


5,000 
of The World’s Top 

Creators
In One Community

>600
Million 

Unique Viewers(a)

35 
Billion 

Monthly Views(b) 

BBTV
 Is Home to The World’s Most 

Influential Creators  

SHAPING CULTURE 
For the Digital Generation 3Page
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(a) Calculations and classifications made by BBTV based on data from Comscore contained in Comscore’s “Top 12 Countries = January 2022 comScore Video Metrix Media Trend - 
Multi-Platform - Top 100 Video Properties Report”; Top 12 countries represent ~50% of world’s digital population (b) Google Analytics (Q1 2022)
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EXTEND MONETIZATION - PLUS

INCREASE PROGRAMMATIC AD VOLUME
BBTV’s tech platform provides content & brand safety to 
increase number of ads placed against content which 
drives RPMs and revenues

ACTIVATE ADDITIONAL REVENUE

● Direct Advertising Sales

● Content Management

● Mobile Gaming Apps

● Web2 and Web3 Transactions

INCREASE VIEWERSHIP
BBTV’s tech platform provides comprehensive 
solutions to help creators increase their views 
and engagement through content optimization, 
collaborations, and insights.

HIGH VOLUME  |  MASSIVE SCALE STICKINESS  |  ENHANCED VALUE

GROW YOUR AUDIENCE - BASE

LOW-COST SUSTAINABLE HIGH MARGIN DIFFERENTIATED

INCREASE VIEWS   x   INCREASE RPM(a)   =   MORE AD REVENUES    +   ADDING REVENUE STREAMS

(a) Revenue per 1,000 views (or mille)

LEADER IN CREATOR MONETIZATION
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ESSENTIAL TO CREATORS
BBTV is essential to thousands of creators that rely 
on the platform to generate meaningful revenue. 
BBTV has strong viewership retention of 90%+.

~100 BBTV creators make $500K+ annually(a)

~50 BBTV creators make $1M+ annually(a)

SIGNIFICANT SCALE
We deliver one of the largest audiences available for 
creators to monetize. 

600M+ monthly unique viewers(b)

$469M revenue, LTM Q1 2022

BBTV Q1 2022 AT A GLANCE

STRONG PLUS SOLUTIONS GROWTH
Our higher margin Plus Solutions are an important 
driver for BBTV’s business, and will grow our BBTV 
Share and Gross Profit at a faster rate than our revenue.

+69% Plus Solutions revenue growth YoY, Q1 2022

PRIME POSITIONING FOR WEB3
BBTV is a leader in the creator economy with massive 
reach and engagement among the digital generation, 
positioning it prominently for the decentralized future. 
The company is leveraging this position as we build a 
disruptive platform for Web3.

Strong pipeline of potential strategic acquisitions available to BBTV to accelerate growth and margins

(a) LTM Mar 2022 (b) Top 12 Countries = Jan 2022 comScore Video Metrix Media Trend - Multi-Platform - Top 100 Video Properties Report”



HOW WE MAKE MONEYHOW BBTV MAKES MONEY

Advertising
Sold by 3rd 

Party

Platform 
Fee

BBTV 
Share/Rev

Creator

BBTV Gross 
Profit

Primarily 
Advertising(a)

Production

BBTV Gross 
Profit

Creator

BASE SOLUTIONS
>85% of Total Revenue

60-70% of Total Gross Profit

PLUS SOLUTIONS
<15% of Total Revenue

30-40% of Total Gross Profit 
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Revenue Recognition

COGS (a) Other Plus Solutions include SaaS content management fees and in app mobile game purchases; Advertising sold directly by BBTV and 3rd parties

Platform



ADJUSTED OPEX MARGIN AND 
ADJUSTED EBITDA MARGIN (%)

REVENUE (C$ MILLIONS)

201920182017201620152014

42%

34%

20%
16%

11%

2021

10% 10%

+0%

-16%

-8%

-3%
-2%

+1% -1%

Adjusted EBITDA Margin (%) Adjusted OPEX as a % of Revenue

Revenue growth driven by same trends impacting 
Views and RPM Margin improvement driven by scale, as well as operational 

efficiencies due to tech powered automation

ANNUAL GROWTH PROFILE

201920182017201620152014 2020

$477

47% 

CA
GR

 7 7 7 7

2020

9%

-2%

2021

Adjusted EBITDA Margin is defined as Adjusted EBITDA divided by revenue (see slide 10 for further details). Adjusted OPEX Margin is defined as Adjusted Gross Profit less Adjusted EBITDA divided by revenue. 
Adjusted EBITDA Margin and Adjusted OPEX Margin are non-GAAP ratios. Further details on these ratios are included in page 1 “Key Metrics” section of this presentation.
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Q1’22 PERFORMANCE HIGHLIGHTS
PLUS SOLUTIONS 

REVENUE GROWTH VIEWS RETENTION
RPM GROWTH 

(EXCLUDING YOUTUBE 
SHORTS)

+69% 98% +16%

(a) BBTV Share is defined as revenue less creator revenue share and third-party platform fees

● Plus Solutions saw strong revenue growth of +69% in Q1’22.

● Viewership retention was an exceptional 98% for Q1’22. This is similar to customer retention as views times RPMs equals revenues.

● While RPMs were down by 5% from $0.86 in Q1’21 to $0.82 in Q1’22, when excluding YouTube Shorts viewership, RPMs would have 
increased by +16%.
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Q1’22 PLUS SOLUTIONS HIGHLIGHTS
69% REVENUE GROWTH YOY

PLUS SOLUTIONS 
REVENUE CONTRIBUTION

GUIDED PLUS SOLUTIONS 
ANNUAL FY’22 

REVENUE GROWTH RATE
PLUS SOLUTIONS GROSS 
PROFIT CONTRIBUTION

13% +40% 30%-40%

(a) BBTV Share is defined as revenue less creator revenue share and third-party platform fees

● Plus Solutions now represent a record 13% of total revenue for Q1 2022, increasing from 7% in the same period last year.
● We now expect Plus Solutions revenue growth to exceed 40% on an annual basis for 2022, or almost double our previously guided 

annual growth rate of 23%. 
● Content Management, Ad Sales and Mobile Gaming Apps Plus Solutions each saw a revenue increase of more than 40% for Q1 2022, 

over the same period last year.
● Plus Solutions now represent 30% to 40% of the Company’s overall gross profit, which is also a new record.



HOW WE MAKE MONEYRECONCILIATION OF NET INCOME TO ADJUSTED EBITDA
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Three months ended March 31, Three months ended March 31, 

2022 2021

Net loss ($12,539)  ($9,051)
Amortization and depreciation(3) $8,843 $8,016
Share-based compensation $1,033 $264
Unrealized and realized foreign exchange ($599) ($112)
Interest expense $2,179 $1,066
Other expense (income) $339 $44
Receivable factoring banking fees $158 $143
Transaction-related costs $485 $-
Recovery of income taxes ($3,615) ($2,876)
Adjusted EBITDA ($3,716) ($2,506)
Total revenues $98,836 $106,495
Adjusted EBITDA Margin (3.8%) (2.4%)

All amounts are in thousands of Canadian dollars (“C$”) except where otherwise indicated

Adjusted EBITDA is defined as net earnings or loss, as applicable, before finance expenses, income tax expense (recovery), amortization and 
depreciation, share-based compensation, unrealized and realized gains or losses due to foreign exchange, transaction-related costs, and certain 
other items as set out in the reconciliation table. Adjusted EBITDA Margin is defined as Adjusted EBITDA divided by revenue. 

Adjusted EBITDA is a non-GAAP financial measures while Adjusted EBITDA Margin is a non-GAAP ratio. Further details on this measure and ratio 
are included in page 2 “Key Metrics” section of this presentation.



HOW WE MAKE MONEY
RECONCILIATION OF BBTV SHARE, ADJUSTED GROSS 

PROFIT AND ADJUSTED GROSS MARGIN
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BBTV Share is defined as revenue less content creator and third-party platform fees while Adjusted Gross Margin is defined as Adjusted Gross 
Profit divided by BBTV Share. Adjusted Gross Profit is defined as gross profit plus provisional amortization associated with intangible assets 
acquired as part of the Business Combination Transaction.

BBTV Share and Adjusted Gross Profit are non-GAAP financial measures while Adjusted Gross Margin is a non-GAAP ratio. Further details on 
these measures and ratio are included in page 2 “Key Metrics” section of this presentation.

 Three Months Ended March 31

 2022 2021

Revenue $98,836 $106,495 

  

Less: content creator and third-party platform fees ($89,239) ($96,474) 

   

BBTV Share $9,597 $10,021 

   

Gross Profit $1,691 $3,779 

Add: provisional amortization associated with intangible assets acquired as part 
of the Business Combination Transaction

$7,485 $5,841

Adjusted Gross Profit $9,176 $9,620 

   

Adjusted Gross Margin 95.6% 96.0%

All amounts are in thousands of Canadian dollars (“C$”) except where otherwise indicated



THANK YOU



Audience
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WE HELP CREATORS
GROW VIEWERSHIP AND DRIVE REVENUE

Audience

$469M
Revenue (LTM Q1 2022)

BBTV provides the only end-to-end monetization solution for creators of any size

5K
Content Creators 
(LTM Q1 2022)

$39M
BBTV Share of Revenue(a) 
(LTM Q1 2022)

(a) BBTV Share is defined as revenue less content creator and third-party platform fees. See appendix for a reconciliation of BBTV Share to IFRS.



GROW AUDIENCE ADS AND BRAND DEALS

PROJECT MGMTMERCHANDISING
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A PROMINENT PLAYER IN A
GROWING CREATOR ECOSYSTEM

1. CONTENT CREATION 2. REACH 3. WEB 2 AND WEB3 MONETIZATION

HIGHLIGHTS AUDIO GAMES

VIDEOS PHOTOS LIVESTREAM DIGITAL PLATFORMS

BUSINESS IN A BOX
SAAS

MOBILE GAMING APPS CONTENT MGMT

4. OFFLINE 5. BUSINESS

BBTV’s massive audience and influential creators give the company a significant advantage as a leader in Web3.

WEB3 AUDIENCE OWNERSHIP AND MONETIZATION



BBTV IS HOME TO 5,000 LEADING CREATORS
IN EVERY KEY VERTICAL

LIFESTYLE & 
ENTERTAINMENT GAMING MUSIC

76 TOP 
TEN HITS 
ON BILLBOARD 

HOT 100

NBA PLAYMAKERS
& SPORTS

FAMILY
MOMS & DADS

15Page

MORE U.S. 
VIEWERS 

THAN THE 2020 AND 
2021 NBA FINALS 

COMBINED

3X MORE 
U.S. GAMERS 

THAN IGN

MORE U.S. 
VIEWERS 

THAN THE EMMYS, 
OSCARS AND 

GOLDEN GLOBES 
COMBINED

20X MORE U.S. 
VIEWERS 

THAN 
NICKELODEON
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https://www.youtube.com/watch?v=n0OFs5amNjE
https://www.youtube.com/watch?v=XOoJi7-BHl0
https://www.youtube.com/watch?v=doI-Pm5bOl0
https://www.youtube.com/watch?v=AGOukvWptfA
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BBTV IS A TRUSTED 
PARTNER FOR THE 
WORLD’S LARGEST 
MEDIA COMPANIES

 16As of FY 2021
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BBTV IS 
TRUSTED BY THE 
BIGGEST BRANDS


