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DISCLAIMER AND CAUTIONARY NOTES
General
Note, the results below are for BroadbandTV Corp. which was fully acquired by BBTV Holdings October 28, 2020 following the Company’s initial public offering (the “IPO”). The results do not include those of BBTV Holdings, a holding company with no operations
that was set up to acquire BroadbandTV Corp., and therefore excludes certain IPO transaction and acquisition related costs and less than $400,000 in operating expenses incurred by BBTV Holdings. The Company will consolidate BroadbandTV Corp. and BBTV
Holdings results in its future financial filings.
This presentation is a short summary of certain information regarding BroadbandTV Corp. (“BBTV” or the “Company”) for introductory purposes only. This presentation is not to be relied upon for investment purposes, and does not purport to contain all of the
information necessary for a thorough understanding of BBTV, its business or future prospects, or the nature or extent of the risks to which it or its business or future prospects, are subject. This presentation has been prepared to assist recipients in making their
own independent evaluation of the Company. Neither BBTV nor any of its affiliates or their representatives, agents or advisors makes any representation or warranty (expressed or implied) as to the accuracy or completeness of this presentation or any statements,
estimates or projections contained herein, and none of them will have any liability for the recipient’s use of this presentation. Recipients of this presentation should consult their own legal, investment, accounting and tax advisors regarding the Company. Further
information regarding the Company can be found in the Company’s final prospectus dated October 22, 2020 and in other documents filed on SEDAR at www.sedar.com. This presentation is not an offer to sell or a solicitation of an offer to buy securities of BBTV
or any other company. Neither is this presentation an advertisement or promotion for BBTV’s products or services. No securities regulator or commission has approved or expressed an opinion on the contents of this presentation. This presentation is not, and
under no circumstances is to be construed as, a prospectus, an offering memorandum, an advertisement or an offering of securities. This presentation may include, among other things, an analysis of companies which BBTV believes would be comparable to
BBTV. These companies have been selected by BBTV based on various metrics and attributes which are believed by BBTV to be appropriate and meaningful. Other companies not listed may actually be more comparable based on other metrics or attributes. The
information contained in this presentation is accurate only as of the date of this presentation or the date indicated. Any graphs, tables or other information demonstrating the Company’s historical performance or that of any other entity contained in this presentation
are intended only to illustrate past performance and are not necessarily indicative of the Company’s or such entities’ future performance. All financial disclosures in this presentation are in Canadian dollars, unless otherwise noted.
Industry Metrics and Non-GAAP/Non-IFRS Measures
This presentation includes market data and other statistical information from third-party sources. While the Company believes these third-party sources are reliable as of their respective dates, the Company has not independently verified the accuracy or
completeness of this information. Some data are also based on the Company’s estimates, which are derived from both internal sources and the third-party sources described above. This Presentation may make reference to certain financial and other measures
commonly used by financial analysts in evaluating the financial performance of companies that are not presented in accordance with U.S. generally accepted accounting principles (“GAAP”) or international financial reporting standards (“IFRS”). These measures
are not recognized measures under GAAP or IFRS and do not have a standardized meaning prescribed by GAAP or IFRS and are therefore unlikely to be comparable to similar measures presented by other companies. Accordingly, these measures should not be
considered in isolation nor as a substitute for analysis of our financial information reported under GAAP or IFRS.
Forward-Looking Statements.
This presentation contains forward-looking statements and forward-looking information (collectively, “forward-looking statements”) within the meaning of applicable Canadian securities laws. Forward-looking statements are statements and information that are not
historical facts but instead represent the Company’s intentions, beliefs, expectations, estimates, projections, plans, goals, and objectives and strategies regarding future events, circumstances, opportunities, businesses, operations, growth, trends, liquidity,
financial results, including financial and market opportunity projections and estimates, the industry in which the Company operates, and other information in future periods. Forward-looking statements in this document include statements with respect to the growth
of content consumption; trends in the supply of content on platforms and the growth of platforms; the projected growth of digital advertising spend; projected number of new videos licensed each month; estimated 2020 global digital ad spend growth over 2019;
and the continued scaling of the Company’s and BBTV’s existing businesses while scaling high margin revenue streams for continued success.
Forward-looking statements are statements about the future and are inherently uncertain, and are necessarily based upon a number of estimates and assumptions that are also uncertain. Certain factors, estimates or assumptions have been applied in making
forward-looking statements in this presentation, including, but not limited to, that the vast majority of BBTV’s content provider agreements will renew on a yearly basis; that BBTV or the Company will continue to acquire new content provider partners of the same
nature and type and at relatively the same rate as it has historically; that BBTV’s contracts with digital media platform companies will remain in full force and effect, unamended and for the benefit of BBTV and the Company, for the foreseeable future; that BBTV or
the Company will be able to expand into new platforms and acquire new distribution partners; the timely provision of services and supplies or other performance of contracts by third parties; future revenue and costs; the absence of any material changes in
business strategy or plans; the timely receipt of required regulatory approvals and strategic partner support; and the absence of new laws, regulations, rules or policies of governments, platforms and other strategic partners, that may negatively impact the
business of BBTV.
Forward-looking statements involve risks and uncertainties, are based on information available at the time such statements are made, and undue reliance should not be placed on such statements. There is no assurance that any expectations, projections or goals
expressed in any forward-looking statements will be achieved at all. The Company is under no obligation to update, revise or confirm this presentation. Corrections and/or changes remain reserved. No representation or warranty, expressed or implied, is or will be
made and no responsibility or liability is or will be accepted by the Company or any of its directors, officers, employees, consultants, agents or affiliates in relation to this presentation. If updates are made to this presentation, there should be no inference that
additional updates will be made.
Risk Factors
The Company is subject to numerous known and unknown uncertainties, risks and other factors that could cause actual results to differ materially from those set out in this presentation. These factors include, but are not limited to: the duration of the COVID-19
pandemic and its impact on the Company’s business; the risk that the Company’s assumptions may prove to be incorrect; the risks of potential claims of infringement by the Company or its content providers of third party intellectual property and other rights; the
Company’s reliance on strategic partners, and the possible failure of performance by such strategic partners or adverse changes in their policies or procedures which may materially adversely affect the business of the Company; defects or disruptions in the
technology platforms we rely on and the Internet could substantially harm our business ; the risk that we are unable to anticipate and respond to market trends and changes in consumer preferences; failure of the Company to realize significant distribution on new
platforms or at all; inability of the Company to achieve significant market entry into higher-margin ecosystems or at all; failure of the Company to continue to scale its business; changes in general industry, market and economic conditions; the fact that we have a
history of losses and may incur losses in the future; if we fail to effectively manage our growth, our business and operating results may suffer; we operate in a highly competitive market, and the size and resources of some of our competitors may allow them to
compete more effectively than we can; our success depends upon the continued acceptance of online advertising as an alternative or supplement to offline advertising; we collect, store, process and/or transmit sensitive data, and a failure to protect this data could
cause materially adverse harm to our reputation and affect our financial results; failure to protect our intellectual property could substantially harm our business and operating results; we rely on our senior management team and board of directors and our ability to
recruit and retain qualified personnel; we have no control over the digital content creators we have partnered with, and our business may be adversely affected if our access to digital content is limited or delayed; government regulation of the internet is evolving,
and unfavorable developments could have an adverse effect on our operating results; competition from existing and new competitors, and changes in laws and regulations, operating efficiencies and cost saving initiatives; and other risks and uncertainties as more
particularly described in the Prospectus of BBTV Holdings Inc. dated October 22, 2020 filed on sedar at www.sedar.com, ; any of which could have a material adverse effect on the Company. The Company cautions that the foregoing list of important risk factors is
not exhaustive and other factors could also adversely affect its business, results or financial condition.
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Q3 2020 HIGHLIGHTS
REVENUES

VIEWS

RPM

+31% YoY

+18% YoY

+11% YoY

$121M

121B

$0.94

●

COVID-19 has accelerated pre-pandemic trends in shift to digital media consumption

●

Q3 20 views continued growth trajectory, up 18% year over year from Q3 19

●

RPM’s increased signiﬁcantly to $0.94 from Q2 20 of $0.70, strong resurgence from Q2 COVID impact

●

Revenue up 26% sequentially from Q2 20
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DEMAND

SUPPLY

FRAGMENTATION

Content Consumption across
digital media is growing
rapidly

Hundreds of hours of
content is uploaded to
platforms every minute(b)

Content is watched on an
increasing number of
platforms, competing for
audience attention

+2 hrs

500 hrs

more time spent on digital
media per day(a)

of content are uploaded to
YouTube every minute(b)

Digital video is a large and fast-growing industry landscape
(a) Source: E-Strategy Trends via data from eMarketer's Time Spent with Media report
(b) Source: Statista
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BBTV IS A MEDIA TECH COMPANY THAT
USES TECHNOLOGY ENABLED SOLUTIONS
TO HELP CONTENT OWNERS BECOME MORE
SUCCESSFUL
6

GLOBAL DIGITAL ADVERTISING SPEND
USD (Billions)

441(a)

ADVERTISERS
ARE FOLLOWING
THIS GROWING
DIGITAL AUDIENCE

12%

Market CAGR,
Digital Advertising
280(a)

22%

Market CAGR, Digital
Video Advertising
82(b)
37(b)
2018

2022

Digital Advertising

Digital Video Advertising

Digital-ﬁrst audiences represent a signiﬁcant revenue opportunity
(a) eMarketer, June 2020: Digital Ad Spending Worldwide, 2019-2024 - Update Q2 2020; b) Pubmatic (c) Brookings
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BBTV IS AN INTEGRAL PART OF
GLOBAL CONTENT CONSUMPTION
PLATFORM:
SCALE

MEDIA
COMPANIES:
ENGAGEMENT

1,118

approximately

4X

54.4

2X

watch time
of nearest
competitor

53%

596

facebook’s
unique video
viewers

of Google’s
unique video
viewers

24.5
21.1
15.7

61

75

109

25.0

17.6

144

Twitch Microsoft Hulu facebook

3.0
Google

Unique Monthly Video Viewers For Top 12 Countries (Millions)
Calculations and classiﬁcations made by BBTV based on data from Comscore contained in Comscore’s
“Top 12 Countries = June 2020 comScore Video Metrix Media Trend - Multi-Platform - Top 100 Video Properties Report”;
Top 12 countries represent ~50% of world’s digital population

3.2

CBS Viacom Comcast Disney Uproxx Vevo Warner
NBC
Media
Universal

Monthly Watch Time For Top 12 Countries (Billions of Minutes)
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WE HELP CONTENT OWNERS
GROW VIEWERSHIP AND DRIVE REVENUE

Audience

Content Owner

Audience

BBTV provides the only end-to-end solution for content owners of any size
9

BASE SOLUTIONS
INCREASE VIEWERSHIP

BBTV’s tech platform provides comprehensive
solutions to help content owners increase their
views and engagement through optimization,
collaborations, and insights.

DRIVE REVENUE

PLUS SOLUTIONS
ACTIVATE ADDITIONAL REVENUE
●

Direct ad sales

●

Content management

●

Mobile gaming apps

BBTV’s tech platform provides content & brand
safety to increase RPMs which increases revenues

HIGH VOLUME | MASSIVE SCALE
BBTV’S Base Solutions help content owners:
INCREASE VIEWS x INCREASE RPM(a) = MORE AD REVENUES

HIGH MARGIN | ENHANCED VALUE
BBTV’s Plus Solutions provide:
+ FURTHER MONETIZATION OPPORTUNITIES

(a) Revenue per 1,000 views (or mille)
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LARGE DATA SET

assets that power BBTV’s lead
2.5B video
generation for onboarding new
(a)

DRIVE REVENUE

content owners

Advertising
Content Management and SaaS
Mobile Gaming Apps

●
●
●

OUR
PLATFORM

CONTINUALLY
IMPROVING ALGORITHMS
•
•
•
•

Big data analysis
Machine learning
Digital signal processing
Computer vision

INCREASE VIEWS
●
●
●
●
●

Optimization
Collaboration
Content and brand safety
Fan-uploaded content management
Actionable insights

IMPROVE SOLUTIONS

in total views per head across our
25x increase
content acquisition team from 2014 to 2019
in views as a result of acquiring new
9x increase
content owners from 2014 to 2019

(a) LTM Sept 30, 2020
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OUR IMPACT
REVENUE

RETENTION

AVERAGE INCREASE IN THE AMOUNT
PAID TO CONTENT OWNERS ($)

VIEWS ACROSS CONTENT OWNERS

~

19%

all content owners(a)

~

95%

views retention across
all content owners(b)

Value increase drives strong retention across all content owners
(a) Average increase in the amounts paid to our content owners under contract with BBTV from 2018 to 2019 on a cohort basis
(b) LTM Sept 30, 2020
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OUR RESULTS
Views
(billions)
406

RPM

Revenues
$372M

$0.83
$0.77

423

$335M

$0.68
337
$243M

2017

2018

2019

Base Solutions Revenues
3%

2

GR
CA

2017

2018

2019

Plus Solutions Revenues

$337M

%

$306M

39

GR
CA

$35M

$29M

$225M

2017

2018

2019

Current Gross Proﬁt Split

Base: 70-80%
Plus: 20-30%

$18M

2017

2018

2019

2017

2018

2019
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BASE SOLUTIONS

PLUS SOLUTIONS

INCREASE VIEWERSHIP

DIRECT SALES

DRIVE REVENUE

Further growth of contextually-targeted offerings to advertisers
in key verticals, as well as tapping into multicultural consumers

Onboarded prominent independent content owners

RPM growth driven by Base Solutions in English markets and high
RPM growth rates were also seen across emerging international
markets

Expanded team in regional U.S. markets

CONTENT MANAGEMENT

Expanded rights management solutions for independent content
owners, and new content owner signings

MOBILE GAMING APPS

Grow existing apps, better performing apps, and launch new
apps

Grew data set to 2.5B videos, further powering Base and Plus Solutions(a)
(a) As of September 30, 2020

14
14
14

HIGHLY SCALABLE
GROWTH STRATEGY
Scale organic revenue
streams across Base
and Plus Solutions
REVENUE
STREAMS

Continuously innovate
and expand tech
solutions for content
owners
TECHNOLOGICAL
INNOVATION

Expand to new platforms,
geo markets and
verticals, and increase
presence in existing ones
PLATFORMS, MARKETS
& VERTICALS

Further empower organic
growth opportunities
through M&A
MERGERS AND
ACQUISITIONS

Key strategies to support scalable, high margin revenue expansion
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STRONG YEAR OVER YEAR GROWTH FOR ALL KEY METRICS

%
18

%

11

➔
➔
➔

Advertising resurgence in Q3
Brand safety
Plus Solutions

%

Growth driven by:
Continued expansion of content library and content owners
➔ Increased video viewership
➔ Return of professional sports
➔

ADVERTISING RPMS (C$)

11

ADVERTISING VIDEO VIEWS (BILLIONS)

5%
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REVENUE GROWTH TRACKS WITH METRICS
Q3 REVENUES (C$ MILLIONS)
Growth driven by:
Continued expansion of content library and content owners
➔ Increased video viewership
➔ Increased RPMs

YTD REVENUES (C$ MILLIONS)
➔

➔

31%

➔

First half impacted by COVID with resurgence in Q3
Continued content viewership

16%
$308.2

$120.7
$7.6

$92.4

$264.6

$21.5

$25.5

$7.4
$286.7

$113.1
$239.0
$85.0

Q3 2019

Q3 2020

Q3 2019

Q3 2020
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STRONG GROWTH WITH BOTTOM LINE MANAGEMENT
C$ M
(except percentages and EPS)

Q3 2019

Q3 2020

YTD 2019

YTD 2020

$92.4

$120.7

$264.6

$308.2

$9.2

$8.8

$26.3

$24.8

Gross Margin %

10.0%

7.3%

9.9%

8.0%

Net Income

-$2.7

-$2.0

-$6.9

-$11.5

-$0.21

-$0.15

-$0.53

-0.88

Adjusted EBITDA

$0.0

-$0.7

-$0.4

-$4.5

Adj. EBITDA Margin

0%

-0.6%

-0.1%

-1.5%

-$1.5

-$0.5

-$5.8

$0.2

Revenue
Gross Proﬁt

EPS

Free Cash Flow

● Revenue increase due to strong
growth in underlying key metrics
● Lower gross margin % due to less
advertising on kids content, COVID
impact on Plus solutions from less
content being produced, and the
previous penetration pricing efforts
which carry one year contracts
● Overall margins should increase as
Plus Solutions expand, gaining
greater market share, and execution
of M&A strategy
● Plus Solutions revenue has grown
27% from July to September and
Direct Advertising is showing signs of
recovery growing 55% during the
same period
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APPENDIX

NON-IFRS RECONCILIATIONS
ADJUSTED EBITDA

Three Months Ended
September 30,

Nine Months Ended
September 30,

2020
($1,951)

2019
($2,712)

2020
($11,542)

2019
($6,935)

Amortization and depreciation

$664

$730

$2,071

$2,020

Share-based compensation

$176

$21

$236

$100

($958)

$796

$1,157

($200)

Interest expense

$985

$905

$2,926

$2,658

Other expense (income)

$291

($74)

$288

($248)

Receivable factoring banking fees

$116

$229

$416

$467

Net loss

Unrealized and realized foreign exchange

Transaction-related costs
Provision for income taxes
Adjusted EBITDA
Total revenues
Adjusted EBITDA Margin

$54

-

$69

$238

($99)

$144

($155)

$1,528

($722)

$39

($4,534)

($372)

$120,676

$92,405

$308,182

$264,561

(0.6%)

0.0%

(1.5%)

(0.1%)

All metrics in C$ unless otherwise noted
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Non-IFRS Measures
“Adjusted EBITDA” means net earnings or loss, as applicable, before ﬁnancial expenses, income tax expense ( recovery), amortization and
depreciation, share-based payments, unrealized and realized gains or losses due to foreign exchange, transaction-related costs, and certain other
items set out in the reconciliation table under the heading “Selected Consolidated Financial Information – BBTV – Reconciliation of Non-IFRS
Measures” in the preliminary prospectus.
“Adjusted EBITDA Margin” means Adjusted EBITDA divided by revenues;
See “Selected Consolidated Financial Information” and Appendices D and F - “Management’s Discussion and Analysis of Financial Condition and
Results of Operations - Non-IFRS Measures and Key Metrics” of the preliminary prospectus for a reconciliation of the foregoing non-IFRS
measures to their most directly comparable measures calculated in accordance with IFRS.

Industry Metrics
“Advertising Revenue” means the revenue generated from: advertising sales from the Company’s video on demand content across digital
platforms, rights management revenue from advertising sales on video on demand content, and Mobile Gaming Apps. Advertising Revenue is a
non-IFRS measure.
“RPMs” or “Revenue per one thousand video Views” means the Advertising Revenue for every thousand video Views generated by the
Company’s owned and licensed digital content. Advertising types include pre/mid/post-roll advertisements that run on the Company’s owned and
licensed content across digital platforms. The Company does not provide a reconciliation for RPMs as there are no directly comparable IFRS
measures for the components that make up RPMs.
“Views” means the number of views, in billions, of the Company’s owned and licensed digital video content on various platforms, notably
YouTube, for the stated period. The presentation of advertising video Views is reliant on certain third-party industry data and therefore is not
comprehensive and may exclude Views of the Company’s content on certain platforms or in geographies whereby such data sources are unable
to or do not track such information.
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