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Explanatory and Cautionary Notes

This presentation is a short summary of certain information regarding BBTV Holdings Inc. (“BBTV” or the “Company”) for introductory purposes only.  This presentation  is not to be relied upon for investment purposes, and does not purport to contain all of the 
information necessary for a thorough understanding of BBTV, its  business or future prospects, or the nature or extent of the risks to which it or its business or future prospects, are subject.  Neither BBTV nor any of its affiliates or their representatives, agents or advisors 
makes any representation or warranty (expressed or implied) as to the accuracy or completeness of this presentation or any statements, estimates or projections contained herein, and none of them will have any liability for the recipient’s use of this presentation. Recipients of 
this presentation should consult their own legal, investment, accounting and tax advisors regarding the Company. Further information regarding the Company can be found in the Company’s final prospectus dated October 22, 2020 and in other documents filed on SEDAR at 
www.sedar.com.  This presentation is not an offer to sell or a solicitation of an offer to buy securities of BBTV or any other company.  Neither is this presentation an advertisement or promotion for BBTV’s products or services. No securities regulator or commission has 
approved or expressed an opinion on the contents of this presentation. This presentation is not, and under no circumstances is to be construed as, a prospectus, an offering memorandum, an advertisement or an offering of securities. This presentation may include, among 
other things, an analysis of companies which BBTV believes would be comparable to BBTV. These companies have been selected by BBTV based on various metrics and attributes which are believed by BBTV to be appropriate and meaningful. Other companies not listed 
may actually be more comparable based on other metrics or attributes.  The trademarks included herein are the property of the owners thereof and are used for reference purposes only.  Such use should not be construed as an endorsement of the products or services of the 
Company.  The information contained in this presentation is accurate only as of the date of this presentation or the date indicated. Any graphs, tables or other information demonstrating the Company’s historical performance or that of any other entity contained in this 
presentation are intended only to illustrate past performance and are not necessarily indicative of the Company’s or such entities’ future performance.  All financial disclosures in this presentation are in Canadian dollars, unless otherwise noted.
 
We are providing a summary of certain results of operations of  BroadbandTV Corp. (“BBTV Corp”), the main operating entity of BBTV.  BBTV, the public company, was initially a shell entity which acquired BBTV Corp. on October 28, 2020, and its financial results 
therefore only include two months of Q4 2020 operating activity. BBTV does not currently generate revenue, and other than the transaction-related costs, operating expenses were $1.2 million and non-operating expenses were $1.8 million for the year.   Certain pro-forma 
consolidated unaudited financial statements, which combine BBTV Corp. and BBTV, and the unaudited BBTV Corp. financials may be found in the MD&A. The BBTV  audited consolidated statutory financial statements are filed separately. 

 Forward-Looking Information and Risk Factors
This presentation contains forward-looking statements  and forward-looking information (collectively, “forward-looking information”) within the meaning of applicable Canadian and U.S. securities laws. Forward-looking information  is  not historical facts but instead 
represent the Company’s intentions, beliefs, plans, goals, and objectives and strategies regarding future events and results.,  Forward-looking information in this presentation includes statements with respect to the Company’s strategic plan and  growth strategy and its 2025 
goals for revenue, market share and market position.  Forward-looking information is information about the future and is inherently uncertain, and is necessarily based upon a number of estimates and assumptions that are also uncertain. Certain factors, estimates or 
assumptions have been applied in providing forward-looking information in this presentation, including, but not limited to, that the vast majority of BBTV’s content provider agreements will renew on a yearly basis; that BBTV  will continue to acquire new content provider 
partners of the same nature and type and at relatively the same rate as it has historically; that BBTV’s contracts with digital media platform companies will remain in full force and effect, unamended and for the benefit of BBTV, for the foreseeable future; that BBTV will be 
able to expand into new platforms and acquire new distribution partners; the timely provision of services and supplies or other performance of contracts by third parties; future revenue and costs; growth rates; the absence of any material changes in business strategy or 
plans; the timely receipt of required regulatory approvals and strategic partner support; and the absence of new laws, regulations, rules or policies of governments, platforms and other strategic partners, that may negatively impact the business of BBTV. Forward-looking 
information involves risks and uncertainties, is based on information available at the time such information is provided, and undue reliance should not be placed on such information. There is no assurance that any expectations, projections or goals expressed in any 
forward-looking information will be achieved at all. The Company is under no obligation to update, revise or confirm this presentation. Corrections and/or changes remain reserved. If updates are made to this presentation, there should be no  inference that additional 
updates will be made.
 
The Company is subject to numerous known and unknown uncertainties, risks and other factors that could cause actual results to differ materially from those set out in this presentation. These factors include, but are not limited to: the duration of the COVID-19 pandemic 
and its impact on the Company’s business; the risk that the Company’s assumptions may prove to be incorrect; credit risk and customer concentration; liquidity risk; market and interest rate risk; the risks of potential claims of infringement by the Company or its content 
providers of third party intellectual property and other rights; the Company’s reliance on strategic partners, and the possible failure of performance by such strategic partners or adverse changes in their policies or procedures which may materially  adversely affect the 
business of the Company; defects or disruptions in the technology platforms we rely on and the Internet could substantially harm our business; the risk that we may be unable to anticipate and respond to market trends and changes in consumer preferences; failure of the 
Company to realize significant distribution on new platforms or at all; inability of the Company to achieve significant market entry into higher-margin ecosystems or at all; failure of the Company to continue to scale its business; changes in general industry, market and 
economic conditions; the fact that we have a history of losses and may incur losses in the future; if we fail to effectively manage our growth, our business and operating results may suffer; we operate in a highly competitive market, and the size and resources of some of our 
competitors may allow them to compete more effectively than we can; our success depends upon the continued acceptance of online advertising as an alternative or supplement to offline advertising; we collect, store, process and/or transmit sensitive data, and a failure to 
protect this data could cause materially adverse harm to our reputation and affect our financial results; failure to protect our intellectual property could substantially harm our business and operating results; we rely on our senior management team and board of directors and 
our ability to recruit and retain qualified personnel; we have no control over the digital content creators we have partnered with, and our business may be adversely affected if our access to digital content is limited or delayed; government regulation of the internet is 
evolving, and unfavorable developments could have an adverse effect on our operating results; competition from existing and new competitors, and changes in laws and regulations, operating efficiencies and cost saving initiatives; and other risks and uncertainties as more 
particularly described in our final prospectus dated October 22, 2020, and in our other documents, filed under our profile on SEDAR at www.sedar.com; any of which could have a material adverse effect on the Company. The Company cautions that the foregoing list of 
important risk factors is not exhaustive and other factors could also adversely affect its business, results or financial condition.
 
Industry Metrics and Non-GAAP/Non-IFRS Measures
This presentation, and the accompanying oral presentation, includes market data and other statistical information from third-party sources. While the Company believes these third-party sources are reliable as of their respective dates, the Company has not independently 
verified the accuracy or completeness of this information. Some data are also based on the Company’s estimates, which are derived from both internal sources and the third-party sources described above.  This Presentation may make reference to certain financial and other 
measures commonly used by financial analysts in evaluating the financial performance of companies that are not presented in accordance with U.S. generally accepted accounting principles (“GAAP”) or international financial reporting standards (“IFRS”). These measures 
are not recognized measures under GAAP or IFRS and do not have a standardized meaning prescribed by GAAP or IFRS and are therefore unlikely to be comparable to similar measures presented by other companies. Accordingly, these measures should not be considered 
in isolation nor as a substitute for analysis of our financial information reported under GAAP or IFRS. Refer to the Company’s Management’s Discussion and Analysis presented as at March 4, 2021 under the heading “Non-IFRS Measures and Key Metrics”  for more 
details and the definitions of “Adjusted EBITDA,” “BBTV Share” and “Adjusted Gross Margin”, which is incorporated herein by reference.

http://www.sedar.com/
http://www.sedar.com/


15-YEAR TRACK RECORD

EXPERIENCED LEADERSHIP TEAM

QUADRUPLE BOTTOM LINE BUSINESS
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HQ CARBON 
NEUTRAL

PEOPLE ENVIROSOCIALFINANCIAL

0% GENDER 
PAY GAP ~40%

BOARD AND 
COMPANY 
GENDER 
DIVERSITY

63% 2014-’19 
REVENUE 
CAGR(a)

(a) Source: Calculated based on BroadbandTV Corp. Audited Consolidated Financial Statements

➔ Sustained revenue growth
➔ Impactful innovation in media-tech

➔ Industry-leading end-to-end solution
➔ Diverse cultureShahrzad Rafati

Founder, CEO, Chair
Todd Tappin
CFO

Hamed Shahbazi
Lead Independent Director

Michele Romanow
Director

Marcel Reichart
Director

Ryan Holmes
Director



Audience
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WE HELP INFLUENCERS
GROW VIEWERSHIP AND DRIVE REVENUE

Audience

600M+
Unique Monthly Viewers(a)

$459M
Annual Revenue(a)

BBTV provides the only end-to-end solution for influencers of any size

473B+
Annual Views(a)

(a) FY’20



COMMUNITY

LIVESTREAM EMAIL CRYPTO

FINTECHGROW AUDIENCE ADS AND BRAND DEALS

PROJECT MGMTMERCHANDISING
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A PROMINENT PLAYER IN A
GROWING INFLUENCER ECOSYSTEM

1. CONTENT CREATION 2. REACH 3. AUDIENCE OWNERSHIP

4. ONLINE AUDIENCE MONETIZATION

HIGHLIGHTS AUDIO GAMES

VIDEOS PHOTOS LIVESTREAM DIGITAL PLATFORMS

BUSINESS IN A BOXSAASAPPS & DOWNLOADS FAN INTERACTIONS 

MEMBERSHIPS

5. OFFLINE 6. BUSINESS



Grow Your 
Audience

Brand Deals And 
Advertising

Apps And Digital 
Downloads

Fan Interactions
And Content 
Management
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Multiple vendors required to near BBTV’s comprehensive solution

COMPREHENSIVE END-TO-END
SOLUTION FOR INFLUENCERS
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EXTEND AUDIENCE MONETIZATION - PLUS

INCREASE PROGRAMMATIC AD VOLUME
BBTV’s tech platform provides content & brand safety 
to increase number of ads placed against content which 
drives RPMs and revenues

ACTIVATE ADDITIONAL REVENUE

● Direct Brand and Ad Deals

● Fan Interactions and Content Management

● Apps & Downloads

INCREASE VIEWERSHIP
BBTV’s tech platform provides comprehensive 
solutions to help influencers increase their 
views and engagement through content 
optimization, collaborations, and insights.

HIGH VOLUME  |  MASSIVE SCALE STICKINESS  |  ENHANCED VALUE

GROW YOUR AUDIENCE - BASE

LOW-COST SUSTAINABLE HIGH MARGIN DIFFERENTIATED

INCREASE VIEWS   x   INCREASE RPM(a)   =   MORE AD REVENUES    +   ADDING REVENUE STREAMS

(a) Revenue per 1,000 views (or mille)

LEADER IN AUDIENCE MONETIZATION



OUR 
PLATFORM
Driven by Machine Learning, Big Data and Signal Processing
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(a) December 2020
(b) September 2020 excluding our top two Content Owners
(c) Last six months,  August 2020
(d) LTM Sept 30, 2020
(e) Average increase in the amounts paid to our influencers under contract with BBTV from 2018 to 2019 on a cohort basis 

CONTEXTUAL 
TARGETING 

CONTENT & 
BRAND SAFETY

2.6B
25M+
400K

CONTENT 
OPTIMIZATION

BUSINESS 
INTELLIGENCEvideo assets licensed (b)

new videos licensed 
monthly(c)

video assets analyzed(a)

95% 
19%

views retention(d)

average influencer 
revenue increase(e)

FAN 
ENGAGEMENT 
& INTERACTION



PLATFORM IS DIVERSIFIED AND DERISKED
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VIEWS BY LANGUAGE(b)

VIEWS BY VERTICAL(b) REVENUES BY INFLUENCER(a)

GLOBAL 
OPERATIONS

Local presence in

28 COUNTRIES
Solutions in

10 LANGUAGES

MINIMAL
INFLUENCER
CONCENTRATION

THOUSANDS
of influencers(a)

GLOBAL DIVERSIFIED 
AUDIENCE

VERTICAL
DIVERSIFICATION

65 / 35%
Male / Female(b)

Presence in

5 VERTICALS

(a) H1’2020  (b) LTM June 2020



 (a) eMarketer, June 2020: Digital Ad Spending Worldwide, 2019-2024 - Update Q2 2020; b) Pubmatic (c) Brookings

WE HELP INFLUENCERS ATTRACT NEW 
ADVERTISING DOLLARS FLOWING ONLINE
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Positioned to benefit from reach, scale, market leadership
 and diversified revenue streams

Digital Advertising Digital Video Advertising

280(a)

441(a)

82(b)

37(b)

2018 2022

12%
Market CAGR,
Digital 
Advertising

22%
Market CAGR, 
Digital Video 
Advertising

GLOBAL DIGITAL ADVERTISING SPEND
USD (Billions)

Millennials Gen X Gen Next Baby Boomers

2020 2025 2030 2035

$25

$20

$15

$10

$5

Global Generation Spend Share(c) (USD trillions)

~$15T

MILLENNIALS: 
THE FIRST DIGITALLY NATIVE GENERATION

Global 
millennial

Spend, 2022(c)

USD

https://www.emarketer.com/content/global-digital-ad-spending-update-q2-2020
https://pubmatic.com/wp-content/uploads/2018/12/2019-Global-Digital-Ad-Trends.pdf
https://www.brookings.edu/blog/future-development/2018/04/30/how-to-harness-the-spending-power-of-millennials-move-beyond-the-us
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INFLUENCER JOURNEY
THROUGHOUT THEIR LIFECYCLE

IDENTIFY ONBOARD GROW 
AUDIENCE

GROW 
MONETIZATION

BBTV leverages tech to identify 
high potential influencers, 

resulting in reach-out

Influencer provides rights to 
content. BBTV provides 
Base & Plus Solutions

Influencer grows views using 
BBTV’s end-to-end solutions

Influencer grows high margin 
revenue through Plus Solutions 
including Direct Ads, Content 

Management, and Mobile Apps

Audience

Audience

Influencer
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NBA
FROM PROTECTING THE BRAND TO GROWING THE GAME

Leveraged 
popularity of 
NBA Playmakers 
into campaign 
for recognized 
brands

ADVERTISING SALES

Millions
of views across 

advertising 
channels

Protect and 
manage NBA IP

SAAS / CONTENT MANAGEMENT

3,974%
views increase 

since 2009

2011 2013 2015 20172009 2019

BASE SOLUTIONS

Launched
new network, 
NBA Playmakers; 
rapidly grew 
views

monthly views
CAGR

October 2016

85%

June 2020

NBA's digital audience has grown to be a leader among major sports leagues leveraging BBTV Solutions



12M 14.6M

#1 app

4.8 / 5

downloads

17+ countries 
within 24hr

star rating from 
500k+ reviews
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Leveraging BBTV's Solutions, Fernanfloo has grown his audience significantly in his target LATAM market

FERNANFLOO 
FROM SALVADORIAN STREAMER TO GLOBAL STAR

monthly views

8,000

Q2’11 Q2’20

434%
CAGR

101M
views across 
advertising 

channels

BASE SOLUTIONS

Increased 
viewership of 
Fernanfloo with 
partnership 
starting in 
2011

Leveraged 
reach and 
engagement 
through 
multiple 
targeted ad 
campaigns 

ADVERTISING SALES

Extended 
brand to new 
revenue 
stream – 
mobile 
gaming app

MOBILE GAMING APPS

Continuing to grow with Fernanfloo – scaling high margin revenue streams



Calculations and classifications made by BBTV based on data from Comscore contained in Comscore’s
“Top 12 Countries = August 2020 comScore Video Metrix Media Trend - Multi-Platform - Top 100 Video Properties 
Report”; Top 12 countries represent ~50% of world’s digital population

Unique Monthly Video Viewers For Top 12 Countries (Millions) Monthly Watch Time For Top 12 Countries (Billions of Minutes)

BASELINE FOR MASSIVE MONETIZATION
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Conde 
Nast

WWE Discovery DisneyNBC 
Universal

Studio71 Uproxx

MEDIA 
COMPANIES:
ENGAGEMENT

55.0

18.0

13.4

2.01.2

21.0

5.3

21.0

2X
watch time
of nearest 
player

Amazon Hulu Microsoft Facebook Google

54%
of Google’s 
unique video 
viewers

4X
facebook’s 

unique video 
viewers

PLATFORM:
SCALE

92 106 120
140

1,143

615
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2025 GOAL
REVENUE BBTV SHARE(a) MARKET

~$1.4 BILLION ~$300 MILLION #1 PLAYER
AUDIENCE MONETIZATION

(a) BBTV Share is defined as revenue less influencer revenue share and third-party platform fees
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STRATEGIC PLAN
ADD INFLUENCERS DRIVE REVENUE 

FOR INFLUENCERS KEEP INFLUENCERS

● Comprehensive end-to-end 
solutions

● Strong Value adds

● Multiple monetization streams
● Expanded viewership (reach and 

distribution)

● Continuous viewership growth
● Continuous revenue growth
● Sticky solutions

● Continue to offer results-oriented 
solutions & tech

● Grow across existing and new 
platforms, geographies, and 
verticals

● Grow Direct Advertising Team to 
drive RPMs and Ad revenue 

● Launch more apps to drive 
mobile app monetization 

● Comprehensive end-to-end 
solutions

● Add Plus revenue streams

● Invest in tech and value adds
● M&A

● Invest in Plus Solutions
● M&A

● Invest in tech, value adds and 
Plus Solutions 

HOW

WHAT 
WE NEED 

TO DO



+21% YoY
$1.25
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REVENUES RPMVIEWS

Q4 2020 CORE KPIs

+40% YoY
$151M

+16% YoY
114B



11%18
%

16
%

ADVERTISING RPMS (C$)ADVERTISING VIDEO VIEWS 
(BILLIONS)

STRONG Q4 YOY GROWTH THROUGH COVID
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40%

$107.8

$150.8

REVENUE (C$ MILLIONS)

● Q4 20 views continued growth trajectory, up 16% year over year from Q4 19.
● RPM’s increased by 21% over the previous year to $1.25 and notably up sequentially from $0.94 in Q3 20 continuing 

strong resurgence from COVID impact.
● Quarterly revenue of $151M, an increase of 40% over the same period last year and a sequential increase of 25% 

over the third quarter of 2020.  The record revenues were driven by increased views and RPM’s.  
● Direct Sales revenue grew 57% YoY. Revenue was up 25% sequentially from Q3 20.
● Adjusted EBITDA grew by 36% from Q4 2019 to Q4 2020 driven by growth of our core KPIs. 

Q4 2019 Q4 2020 Q4 2019 Q4 2020 Q4 2019 Q4 2020

$98.7

$114.2

$0.94

$1.25

21
%

36
%

$0.7

$1.0

*ADJUSTED EBITDA 
(C$ MILLIONS)

Q4 2019 Q4 2020

*Adjusted EBITDA is a non-IFRS measure for reconciliation to net income, see appendix 



 19 19 19

REVENUE (CAD $ MILLIONS)
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201920182017201620152014

$459

2020

55% 
CAGR

● Revenue growth driven by same trends impacting Views and RPM
● Annual revenues grew to $459 million in 2020, up 23% compared to 2019. To further highlight 

the tailwinds created by the pandemic and the general shift to digital video, our annual revenue 
growth rate doubled this year from a larger base when market conditions were more normal.

FINANCIAL HIGHLIGHTS



BBTV SHARE AND ADJUSTED GROSS MARGIN 
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CAD $ millions Q1-2020 Q2-2020 Q3-2020 Q4-2020 FY20

Revenue $92.0 $95.6 $120.7 $150.8 $459.0

Influencer Revenue Share: (82.5) (86.9) (110.9) (137.7) (418.0)

Platform Fees: (0.4) (0.2) (0.3) (1.1) (2.0)

BBTV Share $9.0 $8.4 $9.5 $12.0 $38.9
Gross Profit $8.4 $7.6 $8.8 $11.3 $36.1

Adjusted Gross Margin(a) (%) 92.8% 90.2% 93.3% 94.3% 92.8%

Adjusted Gross Margin for BBTV Share of revenue demonstrates operating efficiencies
(a) BBTV Share is defined as revenue less influencer revenue share and third-party platform fees while Adjusted Gross Margin is defined as Adjusted Gross Profit divided by BBTV Share. Adjusted Gross Profit is defined 
as gross profit plus amortization associated with intangible assets acquired as part of the Business Combination Transaction, which for the period reported for BBTV Corp. was $nil. The amortization associated with 
intangible assets acquired as part of the Business Combination Transaction is recorded in BBTV Holdings.
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COMP TABLE

Company Name
Day Close Price 

Latest
Market Cap

 Latest
TEV 

Latest
TEV/Total Rev. 
LTM - Latest

LTM Total 
Revenue 

LTM Gross 
Margin % 

Grow Audience
Fiverr International Ltd. (NYSE:FVRR) 306.39   10,982.0   10,548.8   44.1   239.0 82.5%
Upwork Inc. (NasdaqGS:UPWK) 58.25   7,279.6   7,109.8   15.1   471.1 72.1%
Brand Deals and Advertising
AcuityAds Holdings Inc. (TSX:AT) 22   1,177.4   1,171.9   11.2   104.9 51.6%
The Trade Desk, Inc. (NasdaqGM:TTD) 877.51   41,576.2   41,158.1   39.0   1,054.2 78.6%
Apps and Digital Downloads
Paradox Interactive AB (OM:PDX) 28.22   2,980.1   2,895.2   10.8   269.3 58.2%
Leaf Mobile (TSX:LEAF) 0.36   275.3   271.5   33.3   8.1 26.3%
Frontier Developments PLC (AIM:FDEV) 43.12   1,674.7   1,653.5   142.9 69.5%
Fan Interactions and Content Management
Vobile Group Limited (SEHK:3738) 5.3   2,399.1   2,456.4   60.4   40.7 54.8%

BBTV Holdings Inc. (TSX:BBTV) 10.74   289.1   289.2   (0.1)
BBTV SHARE   289.2 7.6x   38.9 93.0%

Summary Statistics  
Market Cap 

Latest
TEV 

Latest
TEV/Total Rev. 
LTM - Latest

LTM Total 
Revenue 

LTM Gross 
Margin % 

High 877.51 41,576.2   48,042.0 60.4x   1,054.2 82.5%
Low 0.36   275.3   502.7 11.2x   40.7 51.1%
Mean 167.64   8,543.05   8,408.15 30.6x   291.275 61.7%

Median 43.14   2,770.9   2,440.6 33.3x   190.95 63.9%

BBTV SHARE: Implied TEV/Total Revenue 
Median Valuation  $47.16  $1,268.73

Sources: S&P CapIQ, BBTV Holdings FY2020 MD&A (SEDAR), As-Of Date: March 3, 2021
Currency: CDN



WHY INVEST
Strong growth with 
63% CAGR and a 
diversified revenue

REVENUE 
STREAMS

Global leadership with 
solutions in 28 countries 
across 10 languages and 
growing

PLATFORMS, MARKETS 
& VERTICALS

End-to-end solution 
for influencers, driving 
high value and 95% 
views retention

COMPETITIVE 
POSITION

Deep pipeline of accretive 
acquisitions geared to drive 
strong continued growth

MERGERS AND 
ACQUISITIONS

High growth platform in a high growth market
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APPENDIX



Adjusted EBITDA is defined as net earnings or loss, as applicable, before finance expenses, income tax expense (recovery), amortization and 
depreciation, share-based compensation, unrealized and realized gains or losses due to foreign exchange, transaction-related costs, and certain 
other items as set out in the reconciliation table. Adjusted EBITDA Margin is defined as Adjusted EBITDA divided by revenue.

RECONCILIATION OF NET INCOME TO ADJUSTED EBITDA
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