
 

 

Tim Hortons Accelerating Global Growth with Plans to Launch in India in 2022 

 

• The first Tims restaurant in India is set to open in New Delhi and there are plans to launch over 300 

locations across the country over the next 10 years. 

 

• Tim Hortons currently has over 5,100 restaurants across 13 countries and growing, including in the United 

States, Mexico, Spain, the United Kingdom, across the Middle East, China, Thailand and the Philippines. 

 

• The latest Tims expansion plans for the United States were announced recently, with Tim Hortons 

restaurants set to open in Texas later this year. 

 
Toronto, March 15, 2022 – Tim Hortons is proud to be introducing another global market to Canada’s favourite 

coffee.  

 

Tim Hortons will launch in India later this year as part of an exclusive agreement with a joint venture entity owned 

by Apparel Group and Gateway Partners. The first restaurant is set to open in New Delhi and there are plans to 

launch over 300 locations across the country over the next 10 years. 

With this launch, India will become the fourth country in the Asia Pacific region where Tim Hortons is serving its 

iconic coffee and treats, including a growing presence in China where there are over 400 Tims restaurants. Tim 

Hortons can also be found in the United States, Mexico, Spain, the United Kingdom, across the Middle East, 

Thailand and the Philippines. 

 

No matter where they are in the world, Tim Hortons restaurants proudly reflect their Canadian roots with design 

elements like the Maple Leaf, red plaid and hockey sticks. Tims restaurants globally also serve original Canadian 

classics like Double Double™ coffees and Timbits™ donuts, along with local flavours that are unique to each market. 

“India is one of the world's fastest growing markets for coffee and tea retail chains and Tims is thrilled to be 

opening there soon,” said David Shear, President of RBI International, the parent company of Tim Hortons.  

“We’re committed to serving India the premium quality coffee and delicious foods that Tims fans in Canada and 

around the world love,” said Shear. “This launch in India is another critical step in our continuing international 

expansion plans.”  

 

About Restaurant Brands International Inc. 

Restaurant Brands International Inc. is one of the world's largest quick-service restaurant companies with more 

than $35 billion in annual system-wide sales and over 29,000 restaurants in more than 100 countries. RBI owns four 

of the world's most prominent and iconic quick-service restaurant brands – TIM HORTONS®, BURGER KING®, 

POPEYES®, and FIREHOUSE SUBS®. These independently operated brands have been serving their respective 

guests, franchisees, and communities for decades. Through its Restaurant Brands for Good framework, RBI is 

improving sustainable outcomes related to its food, the planet, and people and communities. 

 

About Tim Hortons® 
In 1964, the first Tim Hortons® restaurant in Hamilton, Ontario opened its doors and Canadians have been ordering 

Tim Hortons iconic Original Blend coffee, Double-Double™ coffees, Donuts and Timbits® in the years since. Over 

the last 55 years, Tim Hortons has captured the hearts and taste buds of Canadians and has become synonymous 

with serving Canada's favourite coffee. Tim Hortons is Canada's largest restaurant chain operating in the quick 

service industry with more than 4,000 restaurants across the country. More than a coffee and bake shop, Tim 

Hortons is part of the Canadian fabric and guests can enjoy hot and cold specialty beverages – including lattes, 

cappuccinos and espressos, teas and our famous Iced Capps® – alongside delicious breakfast, sandwiches, wraps, 



 

 

soups and more. Tim Hortons has more than 5,100 restaurants in Canada, the United States and around the world. 

For more information on Tim Hortons visit TimHortons.ca 
 

Forward-Looking Statements 

This press release contains certain forward-looking statements and information, which reflect management's 

current beliefs and expectations regarding future events, initiatives and operating performance and speak only as 

of the date hereof. These forward-looking statements are not guarantees of future performance and involve a 

number of risks and uncertainties. These forward-looking statements include, without limitation, statements about 

our expectations regarding the ability of the Tim Hortons business in India to open more than 300 restaurants in the 

next ten years and a flagship in New Delhi in 2022. The factors that could cause actual results to differ materially 

from RBI’s expectations are detailed in filings of RBI with the U.S. Securities and Exchange Commission and with the 

securities regulatory authorities in Canada, such as its annual and quarterly reports and current reports on Form 8-

K and include the following risks: risk related to our ability to successfully implement its domestic and international 

growth strategy and risks related to its international operations; risks related to our ability to compete domestically 

and internationally in an intensely competitive industry; global economic or other business conditions that may 

affect the desire or ability of our customers to purchase our products; our relationship with, and the success of, our 

franchisees and risks related to our fully franchised business model; and the effectiveness of our marketing and 

advertising programs and franchisee support of these programs. Other than as required under applicable laws, we 

do not assume a duty to update these forward-looking statements, whether because of new information, 

subsequent events or circumstances, change in expectations or otherwise. 

 

Contacts  

Investors: investor@rbi.com 

Media: media@rbi.com 

 


