2020

CORPORATE CITIZENSHIP
AND SUSTAINABILITY
REPORT

Table of Contents
03

The Year in Review

15

Governance

03 Letter from Eugenia Ulasewicz, Signet Board Member and
Chair, Corporate Citizenship and Sustainability Committee
06 Letter from Virginia C. Drosos, Chief Executive Officer
09 Sustainability Highlights
10 2020 - 2021 Timeline
14 Signet At-A-Glance

16
17
18
19
20

Board At-A-Glance
Board Qualifications
Meet Our New Board Members
Board Oversight
Privacy and Data Security

21

Love for All People

28

Love for Our Team

40

22 Corporate Giving Strategy
24 Community Impact Highlights
25 Partnerships

28
29
30
32
34
35
37

People At-A-Glance
Diversity Metrics
Love Takes Care™
Diversity, Equity and Inclusion
Business Resource Groups
Learning and Development
Team Member Engagement and Employee Experience

About Signet Jewelers
Signet Jewelers Limited is the world’s largest retailer of diamond jewelry. As a purposedriven and sustainability-focused company, Signet is a participant in the United
Nations Global Compact and adheres to its principles-based approach to responsible
business. Signet is a Great Place to Work-Certified™ company and has been named
to the Bloomberg Gender-Equality Index for three consecutive years. Signet operates
approximately 2,800 stores primarily under the name brands of Kay Jewelers, Zales,
Jared, H. Samuel, Ernest Jones, Peoples, Piercing Pagoda, and JamesAllen.com. Further
information on Signet is available at www.signetjewelers.com. See also www.kay.com,
www.zales.com, www.jared.com, www.hsamuel.co.uk, www.ernestjones.co.uk, www.
peoplesjewellers.com, www.pagoda.com, www.rocksbox.com and www.jamesallen.com.

About this Report

CLICK ANY OF THESE
LOGOS TO LEARN MORE:

Signet’s 2020 Corporate Citizenship and
Sustainability Report presents performance
information for our businesses in North America
and the United Kingdom, excluding data from
R2Net, which was acquired in 2017 and owns and
operates JamesAllen.com.* This update contains
data for the calendar year 2020, which is primarily
our Fiscal 2021.* Signet acquired Rocksbox in
April 2021, after the close of our FY21. This report
does not include data from Rocksbox. Additional
quantitative and qualitative material has been
included from previous years to provide context
on Signet’s sustainability program.
*Unless otherwise noted.

Love for Our Planet and Products
40 Responsible Sourcing
49 Circular Economy
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THE YEAR IN REVIEW

MESSAGE FROM

Chair, Corporate
Citizenship and
Sustainability Committee
Dear Stakeholders,
At Signet, we view Environmental, Social, and Governance (ESG) as an
opportunity to create value in every part of our business. The Board is
actively engaged in value creation through a sustainability lens. As part
of our oversight responsibility, we work with the management team to
mitigate risk and protect Signet’s reputation through effective compliance
and issues management. This is important, but we’re committed to going
well beyond compliance. Together with Chief Executive Officer Gina Drosos
and her team, we want to maximize Signet’s ESG performance with clear,
measurable goals, demonstrated values, and leadership that ranks our
Company among the most influential and admired companies in the world.

Eugenia
Ulasewicz
Board Member
and Chair, Corporate
Citizenship and
Sustainability
Committee

I want to take a moment to provide Board-level perspective on why we
see ESG as an integral component of our Company’s long-term success.

We agree, for example, with perspective shared in a recent McKinsey
and Company article:

The Business Case
ESG leadership matters to Signet because it’s at the heart of our Purpose
— Inspiring Love — and because we know it matters to our customers, our
team members, our shareholders, and many others who have a stake in
our business. In fact, we know it matters more now than ever.
2020 will be remembered as a pivotal year — a year in which expectations
for corporate ESG leadership accelerated significantly and irreversibly.
The COVID-19 pandemic highlighted concerns about public health,
supply chains, and environmental sustainability. Social protests forced a
reckoning about race, social justice, and inequity. Economic crises ignited
by the pandemic focused attention on wealth and income inequality.
These are critical issues facing our society, and consumers have made it clear
that they expect companies and brands to stand up visibly and meaningfully
to help address them. We’re inspired by these expectations.
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“Shareholders and stakeholders do not compete in a zero-sum
game. Quite the opposite: building a strong connection with
broad elements of society creates value, not least because it
builds resilience into the business model. Compromising your
connections with stakeholders simply to make earnings targets,
on the other hand, destroys value. It’s the essence of shorttermism, measurably and overwhelmingly harmful to most
shareholders’ economic interests.
Businesses need to play the long game. That means they
need to satisfy the needs of their customers, employees, and
communities — these days, often a global community— in order
to maximize value creation. Thriving businesses concerned
with long-term horizons fuel a virtuous cycle. They create jobs,
increase tax revenue, and raise standards of living. ESG helps
generate wealth.”
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This perspective is fully consistent with how we view the role that ESG
leadership plays in the long-term success of our business. We believe love
inspires love — for customers, for one another as team members, and for
the planet. Signet’s mission is to help all people celebrate life and express
love. And we do that not only by providing products and services that are
symbols of love, but also by standing up and speaking up — using our
voice, our relationships, and our influence to be the change we want to
see in our industry and in the world.
Beyond this, we know that a clear sustainability strategy, integrated as an
essential element of our growth strategy, creates value in multiple ways.
◆ It drives sales growth. A survey cited in Harvard Business Review last
year indicated that “76% of respondents said they have purchased,
or would consider purchasing, from a company to show support for
the issues the company supports, and 67% had stopped purchasing,
or would consider doing so, if a company stood for something that
didn’t align with their values.” McKinsey has also noted that 70% of U.S.
consumers say they are willing to pay more for products and services
that don’t harm the environment.
◆ It reduces operating costs. We know from experience that
sustainable operations — in our stores, offices, and supply chains —
are more efficient operations. The more sustainable we become, the
lower our operating costs tend to be. For example, we have reduced
costs across much of our store fleet with a range of sustainability
interventions from the installation of lower-energy LED lighting as
well as other energy reducing programs. As we drive eCommerce
growth and become a more agile organization, we are working with our
shipping suppliers to reduce our shipping emissions.
◆ It attracts top talent and increases productivity. Employees want to
be part of companies whose values align with their own. And when they
see their company stand up and speak out as a force for good, their
pride, belonging, and motivation grow stronger. For example, we know
that Signet’s Purpose and Values are strong drivers of the Company’s
recognition as a Great Place to Work-Certified™ Company because our
employees have told us.
◆ As research indicates, ESG leadership enhances investment returns
by better allocating capital for the long term.
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2020 Will be
Remembered as
a Pivotal Year—
a year in which expectations for
corporate ESG leadership accelerated
significantly and irreversibly.

The business case for ESG leadership is clear and compelling. It is also
urgent. If 2020 taught us anything, it is that the pace of change will only
continue to accelerate and intensify. The companies that earn trust as
ESG leaders will benefit from that leadership for years and, arguably,
generations to come.

The “G” in ESG
I want to comment on one aspect of ESG that doesn’t always get as much
attention as environmental and social — the “G” in ESG: Governance.
Governance policies and practices build confidence in the integrity
and reliability of a company’s operations. Oversight remains the most
fundamental responsibility of a Board. But in today’s world, the scope of
governance is expanding. This expanded scope guides how a company
operates and interacts with its most-direct stakeholders and how it
interacts with society and the planet.
Progressive companies embrace this broader definition of governance,
particularly as it relates to environmental and critical social issues.
Signet is among these companies. The evolution of our Corporate Social
Responsibility Committee is a good example.
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Signet has been a leader in responsible sourcing for decades. Its journey
began before 2000. Signet played an instrumental role in helping to
establish international responsible sourcing trade associations such as
the World Diamond Council, the industry arm of the Kimberley Process,
an ongoing commitment to remove conflict diamonds from the global
supply chain. Signet is also a Founding and Certified Member of the
Responsible Jewellery Council, and provides support to the Diamonds Do
Good Empowerment Fund. In 2011, Signet was named to the Organization
for Economic Cooperative Development (OECD) Conflict Minerals Working
Group. And Signet’s Responsible Sourcing Protocol has been in line with
the UN Guiding Principles on Business and Human Rights since 2011. With
that work, Signet has led hundreds of suppliers in implementing the UN
Guiding Principles for more than a decade, and in line with OECD Due
Diligence Guidance since 2016. Building on our strong responsible sourcing
leadership, we proudly solidified our commitment to the world’s largest
sustainability initiative, the United Nations Global Compact, this year.
The Board’s CSR Committee has strongly supported this level of
leadership, along with the Company’s growing engagement in
environmental and social issues in recent years. This past year, in
recognition of that growing scope, we re-chartered the CSR Committee as
the Corporate Citizenship and Sustainability Committee, reflecting both
the broader scope of our corporate sustainability goals and the degree
to which sustainability is helping to drive the Company’s growth. Signet
is one of the few publicly traded specialty retailers with a fully dedicated
Board-level Corporate Citizenship and Sustainability Committee,
illustrating the Board’s belief that sustainability is a fundamental strategy
for long-term growth.
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Creating Value By Doing the Right Thing
Corporate Citizenship and Sustainability at Signet is fundamentally
about ensuring we are doing the right thing for customers, employees,
stakeholders, communities, and the planet. Signet’s Board of Directors
strongly supports the Company’s clear, demanding Corporate Sustainability
Goals released with this report — as a reflection of our stewardship
responsibility and as a demonstration of our belief that Purpose-led
companies out-perform companies for which Purpose is not an integral
part of their business. At Signet, we govern ourselves with purpose and
we integrate sustainability into our growth strategy. We will continually
provide transparency on our progress on our 2030 Corporate Sustainability
Goals as well as continue to increase ESG metrics to our investors.
Love inspires love — and Signet’s growing sustainability leadership
inspires us as Directors of a Company that truly is becoming the change it
wants to see in the world.

	
  
Eugenia Ulasewicz
Board Member and Chair,
Corporate Citizenship and
Sustainability Committee
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MESSAGE FROM THE CEO

Inspiring Love
Through Sustainability
Dear Stakeholders,
Over the past three years, as we’ve completed our Path to Brilliance
journey, corporate citizenship and sustainability have been integral parts
of our growth strategy. They align with our Purpose — Inspiring Love. They
activate our values. And they are at the heart of our ability to help people
celebrate life and express love, which underlies everything we do.
Now, as we enter the next phase of our Company’s transformation,
Inspiring Brilliance, we expect corporate citizenship and sustainability
to play an even more significant role in our business — as an engine of
growth and as a symbol of the change we want to see in our industry and
the world.

Virginia C. Drosos,
Chief Executive Officer,
Signet Jewelers

Signet has been an influential corporate citizen and sustainability
leader in the jewelry industry for the past two decades. We’re proud of
the positive impact we’ve had in areas such as responsible sourcing,
environmental impact, and philanthropic support for our communities.
We’re now focused on having an even bigger impact with a new corporate
sustainability framework that we think of as Signet’s Three Loves:

Love for All People

◆ Love for All People

◆ We stood up visibly in support of critical issues such as human rights,
racial justice, and income inequality. For example, during last year’s social
unrest in the U.S., we launched the “Signet Speaks Out” town hall series for
Signet team members to provide a safe, open forum for honest and candid
discussions about topics such as racism.

◆ Love for Our Team
◆ Love for Our Planet and Products
We have established Corporate Sustainability Goals for each pillar of the
Three Loves framework and have set targets and metrics to be achievable
by 2030 (unless noted). We will provide annual updates on our progress.
You can find additional details about these goals, including their alignment
with the UN Sustainable Development Goals (SDGs), on page 22. You
can find a full list of goals in our supplemental report titled “Corporate
Sustainability Goals.”
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We believe love has no boundaries, nor does it discriminate. We are
committed to be a voice for the under-represented and to champion diversity,
equality, and inclusiveness inside and outside our Company and our industry.
This past year called for voices such as ours time and again.

◆ We made donations to the NAACP Legal Defense and Educational
Fund and to GLAAD (the Gay and Lesbian Alliance Against Defamation),
contributions that signal our support and amplify our advocacy for racial
justice and inclusion.
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◆ As part of the #StopHateforProfit Campaign, we paused all Banner
ads on Facebook to advocate for policy changes against content that
promotes hate, bigotry, racism, anti-Semitism, and disinformation.
◆ Despite significant economic uncertainty, we continued our financial
support with longstanding charitable partners. We raised $4.1 million
to benefit St. Jude Children’s Research Hospital® during the St. Jude
Thanks and Giving® campaign in 2020. In addition, we supported muchneeded COVID-19 vaccines for Akron-area school personnel with a $1
million donation to Akron Children’s Hospital.
◆ And, most recently, we joined a group of leading U.S. employers that
support the Equality Act, federal legislation that would explicitly prohibit
discrimination and harassment on the basis of sexual orientation and
gender identity.
In addition to these efforts, we also established the Signet Love Inspires
Foundation to integrate and focus our philanthropic efforts in ways that
maximize our impact.
By stepping up, speaking out, and focusing on our advocacy and strategies,
we bring our corporate Purpose to life in ways that help provide a better,
more equitable life for those in our communities locally and globally.

Love for Our Team
We believe that, for love to be shared with our customers and our
communities, we have to demonstrate and inspire love and respect
for one another inside our Company. We have created and continue
to nurture a culture in which team members feel engaged, energized,
respected, and valued. As a result, we reward our people with pay and
benefits that value their contribution and individuality, and we are
motivated to love and to inspire love in others.
The health and safety of our team members and customers was our
first priority this past year — and it continues to be our top priority as we
emerge from the pandemic. We worked hand-in-hand with a globally
renowned health care institution to create the Love Takes Care™ health
and safety program, providing all team members with self-care and safety
training, return-to-work procedures, COVID-19 symptom screenings,
mask requirements for all team members and customers, and enhanced
cleaning and other safety protocols. We continued our Signet Team
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Love for
All People

Love for
Our Team

Love for Our
Planet and Products

Social Change

Employer of Choice

Human Rights

Signet Love Inspires
Foundation

Community of
Inclusiveness

Climate Advocacy

Governing Purpose

Purpose and
Appreciation

Design Innovation
and Inclusivity

Member Relief Fund to provide financial assistance to eligible Signet
team members who encounter a financial or other hardship for reasons
beyond their control, including the pandemic. We equipped people to
work remotely – with remarkable speed – when the pandemic shutdowns
began. We helped people return to the workplace safely and confidently
as our stores re-opened last Summer. And as our offices and support
centers have started to re-open this Spring. And we awarded appreciation
bonuses to full-time and part-time team members and offered paid time
off to receive COVID-19 vaccines.
In addition to this pandemic-related support, we announced our
commitment to establish a $15 per hour minimum wage for our hourly
U.S. team members by the Spring of 2022 while also providing extended
benefits in areas such as parental leave.
Our efforts have been recognized by Signet Team Members and
by external organizations. In Fiscal 2021, Signet was named a Great
Place to Work-Certified™ company for the first time, reflecting the
pride, belonging, and confidence of team members throughout our
organization. Signet was also named to the Bloomberg Gender-Equality
Index for the third year in a row – the only specialty retail jeweler to be
included consecutively.
When we began Signet’s Path to Brilliance three years ago, we knew one
thing was certain: the future potential of our business would be driven by
the untapped potential and growing diversity of our organization. And as
we turn now to our next phase of transformation, we know that Love for
our Team is the starting place for inspiring love in everything we do.
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Love for Our Planet and Products
Love for our Planet and Products is the third pillar of our corporate
citizenship and sustainability framework. We believe that love is enduring
and, as a result, it demands that we hold ourselves and our operations
to high standards for the sustainability of our planet and the responsible
management of our supply chain.
We are partnering with key suppliers, particularly transportation
partners, to achieve net-zero emissions, and have committed to providing
transparent targets and metrics. In addition, we are joining the United
Nations Global Compact CEO Water Mandate and are committing to have
a net positive water impact in water-stressed basins where we operate by
2050.
Beyond these commitments and actions, Signet is well-positioned to be
a circular economy leader for the retail sector. Services like jewelry care
and repair, jewelry trade-in programs, and jewelry rental and subscription
which are being accelerated by our recent acquisition of Rocksbox enable
customers to express their love for others and themselves while knowing
that we make the best, sustainable use of every piece of jewelry we touch.
One final element of our sustainability leadership is responsible sourcing,
which is where our sustainability journey began more than two decades
ago. As a founding and certified member of the Responsible Jewellery
Council (RJC) since 2005, we have committed that 100% of Signet and
R2Net key suppliers will be certified RJC members by 2025. This builds on
industry-leading actions we’ve taken over the past several years. Through
the requirements we make of our suppliers, our positive impact influences
supplier companies worldwide.

Partnering for Progress and Transparency
We know that our impact is accelerated and multiplied when we work
in partnership with others who share our values and commitments.
For example, earlier this year, we joined the UN Global Compact, the
world’s largest corporate sustainability initiative. This is a coalition of
more than 12,000 companies in more than 160 countries that is aligning
operations and strategies with universal principles on human rights, labor,
environment, and anti-corruption.
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We also joined the Sustainability Accounting Standards Board (SASB).
SASB is a community of organizations that believe standardized,
industry-specific, and materiality-based standards accelerate progress
and help investors — and other stakeholders — understand the areas
of sustainability impact that are most relevant to each industry and
company. Presenting our Corporate Citizenship and Sustainability report,
with ESG disclosures informed by SASB reporting standards, enables
Signet to report ESG data to investors and ratings agencies in the
framework they expect.

Love Inspires Love
We’ve developed our Corporate Sustainability Goals — and plans to
achieve them — by working across our entire organization, pushing
ourselves to clarify what we feel we can achieve, and inspiring one another
with our commitments to reach higher.
At the same time, we’ve achieved all that I’ve highlighted in this letter
— and so much more — because Signet people have lived up to the
standards, built the relationships, and done the hard work that our
commitments demand of us. I could not be prouder to be associated with
such inspiring people.
The Signet team members are the torchbearers of our Purpose. Alongside
our Signet Leadership Team and our Board, they are committed to be the
change that we want to see in our industry and in our world. We believe
in the sustainable growth of our business, the sustainable health of our
planet, and the sustainable equity of our society.
And we’re eager to do our part to help achieve it all.

	
  
Virginia C. Drosos
Chief Executive Officer
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Sustainability Highlights
OUR
PEOPLE

RESPONSIBLE
SOURCING

Three Consecutive years selected for the Bloomberg
Gender-Equality Index and the only specialty jewelry retailer

91%

*

WOMEN IN LEADERSHIP AS OF END FY21

75%

Store assistant
managers and
above

75%*

50%

Signet
Leadership
Team

Of surveyed team members
said, “Taking everything into
account, I would say this is
a great place to work.”

86%*

40%

Vice Presidents
and above

205
8

Of surveyed team members
said, “When I look at what
we accomplish, I feel
a sense of pride.”

* Based on results from our November 2020 Great Place to Work® Trust Index© Survey

2.7M

pieces of jewelry designed,
customized and repaired

26,077

Troy ounces of
gold recovered

155,496

1,400+

Skilled Jewelers to repair
and redesign jewelry

27,788

Suppliers are Responsible
Jewellery Council members
Consecutive years reporting
verif ied conflict-f ree gold to
the SEC (since 2014)

$81 M

CHARITABLE
GIVING

ENVIRONMENT

Of all Signet Jewelry
sourced from Responsible
Jewellery Council
(RJC) members
*By value

Raised for St. Jude Children’s
Research Hospital® since the start
of our partnership 22 years ago
MORE THAN

$5.5 M

Donated to charities and
children’s hospitals in the U.S.,
Canada, and the U.K.

366

Team members assisted
by the Signet Team
Member Relief Fund

Troy ounces of
silver recovered

Carats of diamonds
recovered and resold
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$100,000

Donation to Heart to
Heart International

$100,000

Donation to NAACP Legal
Defense and Educational Fund

$100,000
Donation to
GLAAD
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2020 – 2021 Timeline
MARCH 23

APRIL 13

APRIL 20

Temporary Closing of All
Stores in North America

Signet Team Member Relief
Fund Expands to Include
COVID-19 Related Hardships

$100,000 Donation to
Heart to Heart International

Stores temporarily closed due
to local government mandates.
Most store team members were
furloughed; some retrained for
virtual selling.

The Signet Team Member Relief
Fund provides assistance, in the form
of grants, to eligible Signet team
members who encounter a financial
or other hardship for reasons beyond
their control. COVID19-related hardships
are included in list of
hardships as of 2020.

The donation provides 25,000
units of Personal Protective
Equipment and 3,000 hygiene
kits to frontline responders.

2020
JUNE 1

JUNE 9

JUNE 18

JUNE 26

$100,000 Donation to the
NAACP Legal Defense
and Educational Fund

Stores Begin to Reopen
with Safety Protocols

Signet Speaks Out Town
Hall — Owning It: Let’s
Talk About Racism

$100,000 Donation
to GLAAD

In response to national
conversations on racial
inequities, this donation
provides support for racial
justice through advocacy.

Signet reopens nearly 1,100
stores, welcoming thousands
of team members back to work
with health and safety protocols.
We continue to focus on training
team members for digital selling
and customer service as part of
OmniChannel acceleration.
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As social unrest dominates
the headlines, Signet
leadership provides a
safe, open forum for team
members to have honest and
candid discussions about
important topics such as
racism.

Jared stores celebrate
equality and acceptance
during Pride Month, with
a donation to GLAAD to
support cultural change for
LGBTQ+ acceptance.
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JULY 1

JULY 31

AUGUST 18

SEPTEMBER 30

#StopHateforProfit
Campaign

Launches Black Employee
Network (BEN) Business
Resource Group

Launches Love Takes Care™
Program

Signet Speaks Out Town Hall
— Leading Bravely: Diversity
Unlocks Innovation

Signet pauses all ads on
Facebook to advocate for
policy changes at Facebook.
Companies ask Facebook to
change policies regarding
content that promotes hate,
bigotry, racism, antisemitism,
and disinformation.

Signet introduces a
comprehensive program to
strengthen store safety for
customers and team members.

BEN is a formal network for
Black team members, change
agents, and allies to provide
strategic insights that build a
more inclusive environment
within Signet and use a
collective voice to affect positive
change internally and externally.

Signet leaders and team members
continue to engage in open
conversations about the importance
of diversity in the workplace.

2020
OCTOBER 7

OCTOBER 14

NOVEMBER 19

Launch of Black Organizational
Leadership Development
(BOLD) Mentoring

Joins Time to Vote
National Campaign

Signet Earns Great
Place to Work-CertifiedTM
Designation

BOLD empowers diverse Signet team
members to pursue their leadership
goals through executive mentorship
pairings, self-reflection exercises,
purposeful training, and one-on-one
coaching.

Signet joins hundreds of
companies to participate
in a movement to increase
voter participation and
makes a pledge to provide
team members with time
off to vote.

Team member feedback on
the Great Place to Work® Trust
Index © Survey contributes to this
designation.

DECEMBER 2020
Signet Launches First-Ever Jewelry
Collection Made of Reclaimed Gold
and Repurposed Diamonds
With its stylish Remixed Reimagined
collection, Zales offers customers
merchandise that speaks to their fashion
sense — and personal values, including
sustainability focus.
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2020 - 2021 Timeline
JANUARY 18, 2021

JANUARY 28, 2021

FEBRUARY 5, 2021

FEBRUARY 10, 2021

Signet Establishes Martin Luther
King Jr. Day as a Paid Holiday

Signet Included in 2021
Bloomberg
Gender-Equality Index

Joins Sustainability
Accounting Standards
Board (SASB) Member
Alliance

Board Diversity Expands with
Two New Appointments

As an indicator of Signet’s commitment
to diversity, equity, and inclusion
initiatives, Martin Luther King, Jr. Day
is a Company paid holiday beginning
in calendar year 2021.

JANUARY 25, 2021

For the third consecutive
year, Signet is the only
specialty jewelry retailer to be
recognized on the Bloomberg
GEI for policies that support
women in the workplace.

Signet strengthens
commitment to ESG
reporting through
engagement with the SASB
reporting framework.

Signet expands its Board of Directors from
10 to 12 members to diversify Board with the
appointments of André Branch and Dontá Wilson.

FEBRUARY 18, 2021
Paid Time Off for U.S. Team Members
to Receive COVID-19 Vaccine

Establishes Signet
Love Inspires Foundation

All U.S. team members receive four hours of
PTO to voluntarily get vaccinated when they
are eligible.

The Signet Love Inspires Foundation
is formed to expand philanthropic
commitments in the communities
in which we live and work.

2021
FEBRUARY 22, 2021

FEBRUARY 23, 2021

MARCH 9, 2021

$1 Million Donation to
Akron Children’s Hospital

Renames Board Level CSR
Committee the Corporate
Citizenship and Sustainability
Committee

$4.1 Million Donation to
St. Jude Children’s
Research Hospital®

This donation included funds
for much-needed vaccines for
regional school personnel.

The new charter details oversight
role with corporate purpose, ESG
disclosures, and alignment with the
UN Sustainable Development Goals.

FEBRUARY 25, 2021
Commits to Raise U.S.
Minimum Wage to $15 an Hour
for U.S. Team Members by 2022
Signet’s investment in talent plays
a key role in purpose-inspired
growth strategy.
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Signet has raised a total of $81M
in 22 years of partnership.

MARCH 15, 2021
Joins United Nations
Global Compact
This milestone step
further aligns the
Company’s purpose
and value with visible
ESG leadership.
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2020 - 2021 Timeline
MARCH 18, 2021

MARCH 22, 2021

APRIL 6, 2021

APRIL 12, 2021

Launches Inspiring
Brilliance Growth
Strategy

2021 US CIO 100
Award Winner

Acquires Rocksbox, the Leading
Jewelry Rental Subscription
Platform

Signet Is a FutureEdge
50 Winner

The Company unveils its
purpose-driven business
strategy called Inspiring
Brilliance.

Signet recognized for delivery
of technology solutions to
keep products available, team
members safe, and customers
engaged during major retail
challenges.

Signet welcomes innovative jewelry
rental brand Rocksbox to the family.
Press release touts circular economy
benefits of jewelry rental subscription.

The FutureEdge 50 awards recognize
organizations pushing the edge with
new technologies to advance their
business for the future.

2021
APRIL 22, 2021

APRIL 28, 2021

MAY 5, 2021

Signet Named to the Responsible
Jewellery Council’s Sustainable
Development Goal Taskforce

Joins the Business Coalition
for the Equality Act

Responsible Jewellery Council
Re-elects David Bouffard as Chair

The Business Coalition for the Equality
Act is a group of leading U.S. employers
that support the Equality Act, federal
legislation that would provide the same basic
protections to LGBTQ people as are provided
to other protected groups under federal law.

Signet’s VP of Corporate Affairs, David
Bouffard, is re-elected for a second term to
continue Signet’s leadership in the industry.

Signet joins the task force with industry
leaders to implement the UN Sustainable
Development Goals and magnify the impacts
throughout the jewelry industry.
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THE YEAR IN REVIEW

Fiscal Year 2021 Year-End

Signet At-A-Glance
GLOBALLY

$5.23
BILLION
IN REVENUE

WHERE WE OPERATE
B

A

C

21.5%
SECOND HALF
ECOMMERCE
PENETRATION

A

D

F

26,749
TOTAL
TEAM MEMBERS

E

A

US

2,381
STORES

D ISRAEL
Technology Center
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B

CANADA

100
STORES

E BOTSWANA
Diamond Polishing Plant

C
UK AND REPUBLIC
OF IRELAND

352
STORES

F INDIA
Diamond Liaison Office
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Board At-A-Glance
Board Diversity, Independence, and Tenure
The Company’s Corporate Governance Guidelines and New York Stock
Exchange (NYSE) listing standards require that independent Directors
constitute a majority of the Board. All Directors, other than Ms. Drosos, our
CEO, have been affirmatively determined by the Board to be independent in
accordance with all applicable standards.
In addition to the skills and qualifications of each Board Member, diversity
is one of the key attributes the Nomination and Corporate Governance
Committee considers in identifying potential candidates for the Board,
including diversity in terms of business

The following charts summarize
the independence, tenure,
gender, ethnic, and age diversity
of our Director nominees

12

experience, functional skills, age, gender, ethnicity, and other qualities.
Considering diversity for the candidates on our Board is consistent with the
goal of creating a Board that best serves the needs of our Company and the
interests of our shareholders and customers.
We believe that diversity with respect to tenure is also important in order
to provide new perspectives, match the evolving needs of the business, and
deepen experience and knowledge of the Company. Therefore, we aim to
maintain an appropriate balance of tenure across our Board. In furtherance
of the Board’s active role in Board succession planning and refreshment, the
Board has appointed eight new directors in the past five years.

17%

8%

27%

DIRECTOR
INDEPENDENCE

92%

42%

BOARD
GENDER
AND ETHNIC
DIVERSITY

42%

INDEPENDENT
DIRECTOR
TENURE

36%

42%

BOARD
AGE
DIVERSITY

33%

36%

BOARD MEMBERS

59 Years

25%

Non Independent

People of Color

0-2 years

40-49 years

Independent

Non Diverse

3-5 years

50-59 years

Women

6-9 years

60-69 years

AVERAGE AGE

4.42 Years
AVERAGE TENURE
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58%

OF BOARD IS DIVERSE
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Board Qualifications and Skills
BOARD MEMBER

H. TODD STITZER

Chairman

VIRGINIA C. DROSOS

TENURE

9 YRS

AGE

GENDER

ETHNICITY

SKILLS

69

M

Leadership. Financial & Accounting Literacy. Capital Allocation. Strategic Planning & Analysis. Business Development, Mergers
& Acquisitions. Operations, Procurement & Supply Chain Management. Human Resources & Talent Development. Brand
Management, Marketing, Merchandising & Product Development. Retail Industry. International Business. Digital, Multi-Channel
& Social Media. Technology & Innovation. Risk Oversight and Management. Ethics, Corporate Social Responsibility, Environment &
Sustainability. Law & Governance. Governmental & Geopolitical Public Affairs. Communication. Business Transformation.
Leadership. Financial & Accounting Literacy. Capital Allocation. Strategic Planning & Analysis. Business Development, Mergers
& Acquisitions. Operations, Procurement & Supply Chain Management. Human Resources & Talent Development. Brand
Management, Marketing, Merchandising & Product Development. Retail Industry. International Business. Digital, Multi-Channel &
Social Media Technology & Innovation. Communication. Business Transformation.

9 YRS

58

F

1 YR

49

M

Leadership. Financial & Accounting Literacy. Strategic Planning & Analysis. Operations, Procurement & Supply Chain Management.
Human Resources & Talent Development. Brand Management, Marketing, Merchandising & Product Development. Retail
Industry. International Business. Digital, Multi-Channel & Social Media. Technology & Innovation. Governmental & Geopolitical
Public Affairs. Business Transformation.

R. MARK GRAF

4 YRS

56

M

Leadership. Financial & Accounting Literacy. Capital Allocation. Strategic Planning & Analysis. Business Development, Mergers
& Acquisitions. Operations, Procurement & Supply Chain Management. Human Resources & Talent Development. International
Business. Technology & Innovation. Risk Oversight & Management. Ethics, Corporate Social Responsibility, Environment &
Sustainability. Governmental & Geopolitical Public Affairs. Communication. Real Estate.

ZACKERY A. HICKS

3 YRS

57

M

Leadership. Strategic Planning & Analysis. Operations, Procurement & Supply Chain Management. Human Resources & Talent
Development. Retail Industry. International Business. Information Technology & Cybersecurity. Digital, Multi-Channel & Social
Media. Technology & Innovation. Risk Oversight & Management. Communication. Business Transformation.

8 YRS

66

F

Leadership. Financial & Accounting Literacy. Capital Allocation. Strategic Planning & Analysis. Business Development, Mergers &
Acquisitions. Operations, Procurement & Supply Chain Management. Brand Management, Marketing, Merchandising & Product
Development. Retail Industry. International Business. Risk Oversight & Management. Ethics, Corporate Social Responsibility,
Environment & Sustainability. Business Transformation.

CEO

ANDRÉ BRANCH

Director

Director, Chair of the Finance Committee

Director

HELEN MCCLUSKEY

Director, Chair of the Nomination and
Corporate Governance Committee

SHARON L. MCCOLLAM

Director, Chair of the Audit Committee

￼

3 YRS

59

F

Leadership. Financial & Accounting Literacy. Capital Allocation. Strategic Planning & Analysis. Business Development, Mergers
& Acquisitions. Operations, Procurement & Supply Chain Management. Human Resources & Talent Development. Brand
Management, Marketing, Merchandising & Product Development. Retail Industry. International Business. Information Technology
& Cybersecurity. Digital, Multi-Channel & Social Media. Technology & Innovation. Risk Oversight & Management. Ethics, Corporate
Social Responsibility, Environment & Sustainability. Law & Governance. Communication. Real Estate. Business Transformation.

3 YRS

68

F

Leadership. Strategic Planning & Analysis. Business Development, Mergers & Acquisitions. Human Resources & Talent
Development. Retail Industry. International Business. Ethics, Corporate Social Responsibility, Environment & Sustainability. Law &
Governance. Governmental & Geopolitical Public Affairs. Communication. Business Transformation.

2 YRS

49

M

Financial & Accounting Literacy. Capital Allocation. Strategic Planning & Analysis. Business Development, Mergers & Acquisitions.
Operations, Procurement & Supply Chain Management. Retail Industry. Business Transformation.

4 YRS

50

M

Leadership. Financial & Accounting Literacy. Strategic Planning & Analysis. Business Development, Mergers & Acquisitions. Human
Resources & Talent Development. Brand Management, Marketing, Merchandising & Product Development. Retail Industry.
Information Technology & Cybersecurity. Digital, Multi-Channel & Social Media. Technology & Innovation. Ethics, Corporate Social
Responsibility, Environment & Sustainability. Business Transformation.

8 YRS

67

F

NANCY A. REARDON

Director, Chair of the Human Capital
Management and Compensation
Committee

JONATHAN SEIFFER
Director

BRIAN TILZER

Director

EUGENIA ULASEWICZ

Director, Chair of the Corporate Citizenship and Sustainability Committee

DONTÁ WILSON

Director

White

Af rican American

1 YR

44

Asian

M

Leadership. Capital Allocation. Strategic Planning & Analysis. Business Development, Mergers & Acquisitions. Operations,
Procurement & Supply Chain Management. Human Resources & Talent Development. Brand Management, Marketing,
Merchandising & Product Development. Retail Industry. International Business. Digital, Multi-Channel & Social Media. Ethics,
Corporate Social Responsibility, Environment & Sustainability. Communication. Real Estate. Business Transformation.
Leadership. Financial & Accounting Literacy. Capital Allocation. Strategic Planning & Analysis. Business Development, Mergers
& Acquisitions. Operations, Procurement & Supply Chain Management. Human Resources & Talent Development. Brand
Management, Marketing, Merchandising & Product Development. Information Technology & Cybersecurity. Digital, Multi-Channel
& Social Media. Technology & Innovation. Risk Oversight & Management. Ethics, Corporate Social Responsibility, Environment &
Sustainability. Communication. Business Transformation.

Latin American / Hispanic
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Meet Our New Board Members

ANDRÉ BRANCH

Branch is passionate about building and reinventing
brands, as well as expanding customer experiences
through services. Last year, he became the Senior Vice
President and General Manager of MAC Cosmetics
North America - Estée Lauder. Branch previously
served as Senior Vice President of eCommerce and
Digital Operations at L’Oréal USA. He is a well-rounded
operator and, in previous roles there, led some of the
company’s most iconic brands such as Viktor and
Rolf Flowerbomb, Diesel, Stella McCartney and Ralph
Lauren – where he oversaw one of the most successful
men’s fragrance launches in the country.

An entrepreneurial business leader and modern
marketer, Branch has substantial experience
managing P&Ls, generating top-line and bottomline growth, and leading cross-functional teams. He
received an MBA from the University of Michigan and
a bachelor’s degree in economics from the University
of Maryland. Prior to receiving his MBA, Branch worked
as a CPA in audit for Deloitte & Touché. He is a native of
Baltimore and often volunteers his time inspiring and
motivating kids from disadvantaged backgrounds.

Wilson currently serves as the Chief Digital and Client
Experience Officer of Truist Financial Corporation, the
nation’s sixth largest and highly innovative purposedriven bank. He leads Truist’s digital innovation and
transformation, overseeing digital banking and
commerce, delivering the company’s largest-ever new
branding launch, and responsible for OmniChannel
client experience strategy, client analytics, and
client journey execution. Wilson has a passion for
accelerating team member experience and serves
as an executive sponsor of Truist’s diversity, equity,
and inclusion initiative and co-chair of its culture
council. He is a strategic, tech-savvy, and operationally
grounded leader who brings a proven track record of

positively impacting growth, digital transformation,
brand equity, and culture across organizations, along
with an intense focus on delivering a distinctive
client experience.

Independent Director

DONTÁ WILSON

Independent Director
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A five-time winner of Savoy Magazine’s Top 100
Most Influential Blacks in Corporate America, Wilson
received an MBA from the University of Maryland
and a bachelor’s in business administration from the
University of North Carolina at Charlotte. He also has
deep experience serving on non-profit boards that
are primarily focused on ensuring that disadvantaged
youth have opportunities for education and on
eliminating the digital divide.
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Board Oversight of Signet’s
Sustainability Program
Signet’s Board of Directors and Leadership
Team have oversight and accountability for
sustainability within the organization. The Board
provides that oversight through five Committees:
Corporate Citizenship and Sustainability, Audit,
Human Capital Management and Compensation,
Nomination and Corporate Governance, and
Finance Committee.

CORPORATE
CITIZENSHIP AND
SUSTAINABILITY
COMMITTEE

HUMAN CAPITAL
MANAGEMENT AND
COMPENSATION
COMMITTEE

BOARD OVERSIGHT OF SIGNET’S
SUSTAINABILITY PROGRAM BY COMMITTEE
The Corporate Citizenship and Sustainability Committee has primary
responsibility for overseeing strategies and actions that drive Signet’s
Corporate Purpose, its Sustainability policies and practices, and its
Environmental Sustainability and Governance (ESG) reporting and
disclosures.
The Human Capital Management and Compensation Committee
provides oversight on overall management of human capital,
which includes culture, diversity, equity, and inclusion; executive
compensation programs; benefits and wellbeing strategy; talent
management (attraction, development, and retention); performance
management; and, in collaboration with the Nomination and
Corporate Governance Committee, succession planning.
The Corporate Citizenship and Sustainability Committee collaborates
with the Human Capital Management and Compensation Committee
in its oversight of diversity, equity, and inclusion; team member
engagement; and team member experience practices.

AUDIT
COMMITTEE

The Audit Committee oversees the Company’s processes related to
risk management and the Company’s systems of internal controls over
financial reporting and disclosure controls and procedures; as well as
cybersecurity and data privacy.

NOMINATION
AND CORPORATE
GOVERNANCE
COMMITTEE

The Nomination and Corporate Governance Committee oversees the
overall corporate governance of the Company, monitors and reviews
the Director Diversity Policy and its effectiveness annually, and reports
any proposed amendments to the Board.

FINANCE
COMMITTEE

The Finance Committee reviews and guides strategic direction and
oversees and offers advice to the Board and management pertaining
to risks, opportunities, policies, processes and progress regarding
corporate financing or refinancing transactions and the Company’s
credit and finance program and portfolio.
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Privacy and
Data Security
We value our customers and team members and the data they
entrust to us, and treat their information and other financial data
with care and respect.
In fact, data security and privacy are monitored at the highest levels of
our company; our Board of Directors is actively engaged in oversight
of cybersecurity — a responsibility included in the charter of our
Audit Committee. Additionally, our CEO keeps the Board informed on
cybersecurity and privacy via monthly reporting, regular reports to the
Audit Committee, and full Board discussions throughout the year.
Howard Melnick, our Chief Information Officer, and Scott Lancaster,
our Senior Vice President, Chief Information Security & Privacy Officer,
oversee Signet’s information risk and compliance, enterprise data security,
customer data privacy, enterprise IT risk management, global information
security, internal cyber investigations, and cyber crisis response
management. Our Senior Vice President, Chief Information Security &
Privacy Officer works closely with our internal data stewardship committee,
including our IT Risk Management team, to ensure we take a holistic
approach to caring for customer, team member, and financial data.

Signet’s data stewardship focuses on three primary areas:
Personalization and Privacy
As a retailer, we use data to drive demand via targeted marketing;
develop merchandise insights and strategies; and provide customer
insights to drive business objectives across our Company. We
safeguard this data by monitoring and complying with all privacy
laws. We don’t sell customer data, and we share aggregated and
anonymized data with our brand partners and third-party vendors
solely for our own use.
Oversight and Enablement
Our Security Center continuously and proactively monitors our
network and application landscape for threats and anomalies. We
have established processes for sharing data and performing thirdparty risk assessment, and we have disaster recovery planning and
testing procedures in place.
Security
Signet team members are stewards of Company data, and it’s essential
that we educate them on how to keep data safe. Signet requires all
team members to complete a privacy, security and confidentiality
training and awareness program entitled Information Security and
Privacy Awareness Training. The training module is designed to
shape team members’ perceptions about information protection in
ways that create a responsible, compliance-minded workforce that
is knowledgeable about privacy and information security policies.
To ensure we reach all team members, this training also is a part of
the new-hire orientation process and is available on the Company’s
intranet. Participation tracking is captured and audited annually.
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Corporate Giving Strategy
Philanthropy is an avenue that Signet uses to address some of the toughest
challenges in our communities. Our commitment to serving the communities
where we operate goes back to 1988 in Akron, Ohio, when our first team
member giving programs were organized and our first corporate donation
was made. We draw on our Company’s strengths, including our team
members, our global reach, and scale of the philanthropic organizations we
support to deliver an even greater impact. In 2020, we focused our charitable
giving around COVID-19 relief efforts, our team members, and organizations
supporting the ongoing efforts to promote diversity, equity, and inclusion.

Alignment with the UN
Sustainable Development Goals
The SDGs guide our giving decisions and actions.
Goal 3. Ensure healthy lives
and promote well-being for
all at all ages.
Goal 4. Ensure inclusive and
equitable quality education
and promote lifelong learning
opportunities for all.

Purpose: Our Purpose is Inspiring Love. And it’s based on a fundamental
belief we hold dear: the more love there is in the world, the better the world
is for all of us.

Goal 5. Achieve gender
equality and empower all
women and girls.

Mission: Provide funding for non-profit organizations that join us in our
purpose to create an equitable and sustainable world, with a focus on social
activism and underserved women and children.

Goal 10. Reduce inequality
within and among countries.
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Corporate Giving Strategy

We support corporate giving through cause marketing
efforts, the Signet Team Member Relief Fund and our
new Signet Love Inspires Foundation.
Cause Marketing
We keep our philanthropic commitment strong by supporting
non-profit organizations that join us in our purpose of Inspiring
Love throughout the communities where we live and work. This
includes the US, Canada, UK and Ireland. Our giving programs
throughout our stores provide team members and customers
opportunities to engage and create deeper connections.
Signet Team Member Relief Fund
The Signet Team Member Relief Fund provides assistance, in
the form of grants, to eligible Signet team members who have
encountered a financial or other hardship for reasons beyond
their control. In 2020, we expanded the scope of the Fund to
cover hardships related to COVID-19.

$

Signet Love Inspires Foundation

“

Drew, age 9, 2020 St. Jude patient representative

As a Company with a Purpose of inspiring love,
we’re passionate about supporting St. Jude in its
critical mission to help children fight cancer and
other life-threatening diseases – and so are our
employees and customers. In fact, since we first
began our partnership with St. Jude 22 years ago,
we’ve raised more than $81 million. I’m also thrilled
that this year’s contribution moves us closer to
completing our most recent commitment toward
funding the hospital’s $50 million Kay Research &
Care Center.”

The Signet Love Inspires
Foundation was established
in 2021 as a 501(c)(3) non-profit
organization with the aim of
providing grants to non-profit
organizations supporting social
activism and underserved
women and children.
Additionally, the Foundation
provides matching gifts to nonprofit organizations our team
members support.

— Virginia C. Drosos, CEO Signet Jewelers
Avery, age 11, 2020 Canada’s
Children’s Hospital Foundation
patient representative
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Community Impact Highlights
OVER

LOCAL COMMUNITY IMPACT

$81M

Raised for St. Jude Children’s
Research Hospital since 1999

$4.1M

Raised for St. Jude Children’s
Research Hospital in 2020

OVER

$589K
OVER

$535K

Donated to the Diamonds
Do Good during the last
five years

$1M

$50K
$53K

Donated to Jewelers
For Children during
the last five years

◆ Our Canada team has raised more than

C$1,383,000 for Canada’s Children’s Hospital
Foundations since 2017; C$149,000 last year.

◆ Our UK and Ireland teams have raised over

£1,030,045 for CLIC Sargent and £57,088 for
Barrettstown since 2014; £153,753 last year.

Donated to Akron Children’s Hospital
as part of our annual commitment
and to support COVID-19 relief efforts.

Donated to The Family Place to
support critical programs such
as emergency transportation.

Donated to United Way of Summit
County as part of our annual
giving campaign.

The Signet Team Member Relief Fund
provides assistance in the form of grants
to eligible Signet team members who have
encountered a financial or other hardship for
reasons beyond their control. We expanded
the scope of the Fund to cover hardships
related to COVID-19.

Our team members receive
8 paid volunteer hours annually
to support their local community.
Due to COVID-19 many
organizations canceled activities.

More than $165,000 was given to 366 Signet
team members through the Fund.
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Community Impact

National Charitable
Partnerships

PARTNER SINCE
1999

PARTNER SINCE
2017

PARTNER SINCE
2014

PARTNER SINCE
2014

United States

Canada

United Kingdom

Ireland

Battle childhood cancer and
other life-threatening diseases.
Treatments invented at St. Jude
have helped push the overall
childhood cancer survival rate from
20% to more than 80% since it
opened. And they won’t stop until
no child dies from cancer.

Raise funds on behalf of
Canada’s Children’s Hospital
Foundations for the highest
priority needs of each
hospital, including research.

WHERE

WHAT THEY DO

WHOM THEY SERVE

WHAT SIGNET DOES

FY21 IMPACT
CUMULATIVE
IMPACT

We maintain national charitable partnerships in each of the countries in which we
have retail stores and support them through annual team member and consumer
giving campaigns across our banners throughout the year.

7,800 patients annually
◆ 22-year partnership
◆ Annual plush campaign at Kay
and Jared
◆ Year-long give-at-theregister at all US banners
◆ Team member
payroll deductions
◆ Corporate donations
U.S.

$4.1 M raised

U.S.

$81M raised

More than 1,800,000
patient visits annually
◆ Donates all proceeds
from give-at-the-register
and plush campaigns at
Peoples Jewellers and
Mappins Jewellers stores
◆ Team member donations
◆ Corporate donations

CAN

$149,126 raised

CAN

$1.38M raised
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When cancer strikes young
lives, CLIC Sargent helps
families limit the damage it
causes beyond their health.

Children and young people
under 25 with cancer and
their families
◆ Plush toy sales at H.Samuel,
Ernest Jones, both online
and in stores
◆ 90 Day Challenge from May
to July each year

£ 150,634 raised
Over

£1.03M raised

Barretstown provides residential camps and
programs for children and their families affected
by cancer and serious illness. They offer a range
of adventurous, fun and challenging activities
which are supported behind the scenes by
24-hour on site medical and nursing care. The
range of camps are offered to all family members
living with a serious illness to include Family
Camps and Brothers and Sisters Camp. Summer
camps are tailormade to different age groups
including Summer Children’s and Teen Camp.

Children and families living
with a serious illness
◆ Snowy the Bear in-store sales and
staff fundraising activities

£ 3,119 raised
£57,088 raised
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Community Impact

Local Charitable Partnerships

Akron Children’s
Hospital

Signet Team
Member Relief Fund

United Way of
Summit and Medina

The Family Place

Akron Children’s Hospital is ranked
among the best children’s hospitals
by U.S. News & World Report.

The Signet Team Member Relief
Fund provides assistance, in
the form of grants, to eligible
Signet team members who
have encountered a financial
or other hardship for reasons
beyond their control. In 2020,
we expanded the scope of
the Fund to cover hardships
related to COVID-19. The STMRF
provided over $165,000 to 366
Signet team members from
March 2020 to December 2020.

United Way improves lives by
mobilizing the caring power
of our community to advance
the common good. Signet’s
charitable giving initiatives
have been recognized with the
Community Changer Award
by the United Way of Summit
and Medina for outstanding
participation in annual drives,
volunteerism, and awareness.
Since 1997, Signet has donated
more than $3.23 million from
annual team member giving
campaigns, including a $53,000
corporate donation in 2020.

The Family Place located in Dallas
empowers victims of family
violence by providing safe housing,
counseling, and skills that create
independence while building
community engagement and
advocating for social change to
stop family violence.

With more than a million patient
visits a year, Akron Children’s Hospital
has been leading the way to healthier
futures for children through quality
patient care, education, advocacy,
community service, and medical
discovery since 1890.
The decades-long partnership
between Signet Jewelers and Akron
Children’s Hospital has touched
the lives of thousands of children
and families in the greater Akron
community, where our
headquarters resides.
In January 2021, Signet donated
$1 million to the Akron Children’s
Hospital during the COVID-19
pandemic to support the hospital’s
efforts to provide vaccinations to
school personnel in the Akron area.

Signet has been supporting The
Family Place for over five years
through team member giving,
corporate giving, and team member
volunteering. In 2020, Signet made a
$50,000 contribution to support the
emergency transportation program
and facility improvements.

SIGNET LEADERSHIP NON-PROFIT BOARD MEMBERS
Virginia C. Drosos, Chief Executive Officer, serves on the Board of Directors of Akron Children’s Hospital.
Howard Melnick, Chief Information Officer, serves on the Board of Directors of United Way of Summit and Medina.
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People At-A-Glance
Diversity Metrics
Love Takes Care™
Diversity, Equity and Inclusion
Business Resource Groups
Learning and Development
Team Member Engagement and Employee Experience
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People At-A-Glance

3

1000+

SIGNET SPEAKS OUT
TOWN HALLS

92%

HOURS LOGGED OF
PAID TIME OFF TO VOTE

4 Hours

366

U.S. TEAM MEMBERS
AWARDED PAID
TIME OFF TO RECEIVE
COVID-19 VACCINE

TEAM MEMBERS AWARDED
GRANTS THROUGH THE SIGNET
TEAM MEMBER RELIEF FUND

WOMEN IN LEADERSHIP

As of January 30, 2021

75%

STORE ASSISTANT
MANAGER AND ABOVE

OF TEAM MEMBERS AGREE
WITH THE STATEMENT

40%
VP AND ABOVE

TEAM MEMBER EMPOWERMENT

700

1,863

99,695

VIRTUAL JEWELRY
CONSULTANTS
TRAINED

TEAM MEMBERS
BELONG TO A BUSINESS
RESOURCE GROUP

HOURS OF VIRTUAL
TRAINING LOGGED BY
TEAM MEMBERS

6

ACTIVE BUSINESS
RESOURCE GROUPS
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“People here are treated fairly
regardless of their sexual
orientation” as measured by the
2020 Great Place to Work®
Trust Index© Survey

Veterans

Young Professionals

Black Employee
Network

Signet Pride
Women’s

Transforming
Inclusivity Diversity
Equality (TIDE)

28 /

LOVE FOR OUR TEAM

Diversity Metrics
TEAM MEMBER
TOTALS

NORTH AMERICA TEAM MEMBERS

GLOBAL TEAM MEMBER TOTALS

19.1%

39.8%
23.5%

23,700

0.1%

MALE

UNSPECIFIED

ETHNIC DIVERSITY

AGE
DISTRIBUTION

NORTH AMERICA TEAM MEMBERS

24.6%

FEMALE

14.6%

26,749

75.3%

2.6%

0.3%

STORE ASSISTANT MANAGER AND ABOVE

18-23

56-74

24-39

75+

40-55

Not Reported

10.7%

Af rican American

0.5%

American Indian & Alaskan Native

4.2%
14.6%
0.5%

Asian

2.8%

Two or More

10.3%
56.5%
100%

Undeclared

Hispanic or Latino
Native Hawaiian or Pacific Islander

White
TOTAL

NORTH AMERICA
FY21 TEAM MEMBER TOTALS
0.6%

21,013

11.7%

FIELD

VICE PRESIDENT AND ABOVE

74.9%

51.5%

ETHNIC
DISTRIBUTION

0.5%

14.2%

3.5%

24.6%
UNSPECIFIED

59.6%
MALE

ETHNIC DIVERSITY

FEMALE

MALE

FEMALE

4.9%

2,687

SUPPORT CENTER

40.4%

13.1%

0.4%
American Indian /
Alaskan Native

Two or more races

African American

White

Hispanic or Latino

Undeclared

Native Hawaiian / Pacific Islander
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6.1%

Af rican American

0.0%

American Indian & Alaskan Native

0.9%
1.8%
0.0%

Asian

0.9%

Two or More

6.1%
84.2%
100%

Undeclared

Hispanic or Latino
Native Hawaiian or Pacific Islander

White
TOTAL
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LOVE TAKES CARE TM

Supporting Our
Team During
the Pandemic

In response to the pandemic, Signet launched its Love Takes Care™ safety program, working in
close collaboration with preeminent health care experts from one of the world’s most respected
health care institutions. This program is a companywide effort to fight COVID-19 in our stores and
distribution centers, complementing a suite of robust health and safety protocols established in
2020 to heighten safety for store team members, visitors, and communities. The program’s protocols
follow, or exceed, guidance from the Centers for Disease Control & Prevention — covering everything
from social distancing and team member and customer face mask requirements to jewelry try-on
procedures and safe piercing protocols and daily team member symptom screenings.

Safety First
Consistent with our core value of People
First, our first priority during the pandemic
was ensuring the health and wellbeing of
our team members. Among many steps
we’ve taken to deliver on that priority, we’ve:
◆ Implemented enhanced cleaning

protocols and virtual training sessions on
safety measures.

◆ Required all team members to wear

masks in stores regardless of state
and local policies to protect our team
members and customers.

◆ Retained health care coverage for

all team members while they were
furloughed during store closures.

◆ Awarded four hours of Paid Time off

for COVID-19 vaccinations to all team
members.

◆ Offered informational webinars on

various COVID-19 topics, including the
different types of COVID-19 vaccines, and
vaccine safety, efficacy and accessibility
through our internal Coffee and
Conversations webinar series.

◆ Facilitated access to COVID-19 vaccine clinics

for our Akron-based team members.

◆ Held a COVID-19 vaccine webinar and Q&A

session with Signet team members and
preeminent health care experts from one
of the world’s most respected health care
institutions.

Business Innovation

◆ Quickly created training for team

members to communicate with
customers via online chat, an instant “Live
Advice” virtual connection, or by booking
a virtual appointment with their locally
based Signet jeweler.

◆ Implemented Curbside Concierge to offer

customers seamless and safe options to
buy online and pickup-at-store.

Our team members are agile, resilient, and quickly
adapted to new business innovations. To provide
customers with greater flexibility to shop where,
and how, they’d like, Signet implemented new
options for browsing, shopping, and pickup. Signet
also adapted to provide our team members with
the ability to work remotely. To support our team
members, we:
◆ Issued laptops to all eligible team members

in our Support Centers – enabling them to
work from home.

◆ Retrained our team members in stores to use

new digital technologies and introduced new
tools to help them. We also reprogrammed
digital tablets in stores so that team members
could use them in new ways and new
locations outside their stores, and at home.
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Love Takes Care™

Reopening and Reimagining
with Love Takes Care™
The strength and resiliency of our team
members enabled Signet to grow as a
company during the pandemic, and we
showed our value and appreciation through
our Love Takes Care™ program as well.
Beyond our safety measures, we enhanced
benefits and rewards for our team members.
We committed to raising the US minimum
wage to $15 an hour, which will be fully rolled
out by the spring of 2022. The new minimum
wage will cover all full-time and part-time
positions, including newly created roles such
as virtual jewelry consultants.
Additionally, we:
◆ Awarded Love Takes Care™ Appreciation

Awards – bonuses of $500 and $250 –
respectively, to full- and part-time frontline team members who serve customers
in stores as they reopened during the
COVID-19 pandemic.

◆ Lowered thresholds required for hourly

retail team members to earn Paid Time
Off (PTO), as total annual hours worked
were lower in FY21 due to store closures
from the pandemic.

◆ Granted an additional 40 hours of PTO for

those team members who worked during
the COVID-19 furlough period.

Support For Our Team Members
As COVID-19 numbers surged throughout the
country, our focus tightened on the safety and
wellbeing of our team members. Having to make
real-time decisions that affect valued members
of our company was difficult, but we showed the
very traits of the diamonds we sell: strength and
resilience. We took care of one another, adapting
to a retail environment no one could anticipate.
And in the end, our team members came back
inspired and determined to make Signet even
stronger.
◆ Provided benefits coverage to all team

members impacted by the furlough period.

◆ Added PTO rollovers — allowing team

members to roll over up to 40 hours of
unused PTO from FY21 to the First Quarter
of FY22.

“Signet’s business is based on the
enduring power of relationships and
love. Our team members nurture
relationships with customers and the
many communities we’re a part of
each day, in every part of our business.
Continuing to invest in our team
members helps ensure that they can
thrive at work and at home, build longterm careers, and contribute to their
communities.”
— Mary Liz Finn, Chief People Officer

◆ Activated the Signet Team Member Relief

Fund with new donations from Signet
senior leadership and others to assist team
members experiencing financial challenges
from COVID-19. This Fund helped 366 team
members.

◆ Launched “Coffee and Conversations” to

provide health and wellbeing support to all
team members during the pandemic. We
recognized the pandemic brought unique
challenges to our team members, from
isolation to the stress of caring for loved ones.
Signet held ten Coffee and Conversations
events with expert speakers on relevant
topics, including mental health topics.

S I G N ET JEWE LE R S | 2020 CORPORAT E CIT IZEN SHIP AN D SUSTAIN AB IL ITY REP O RT

31 /

LOVE FOR OUR TEAM

Diversity, Equity and Inclusion
Celebrating Life and Expressing Love means taking a stand against discrimination or
harassment of any kind. We strive to create an inclusive and respectful environment that
encourages our team members to bring their whole selves to work every day and have a
zero-tolerance policy for discrimination or harassment.
Signet Actions in Support of Diversity,
Equity and Inclusion
Signet Speaks Out. Co-led by our CEO and
our Chief Diversity Officer, the Signet Speaks
Out town hall series — launched in 2020 — is
a forum to encourage candid conversations
about challenging issues such as social injustice
and systemic racism. The series is designed to

BLACK EMPLOYEE NETWORK AND
BLACK ORGANIZATIONAL LEADERSHIP
DEVELOPMENT PROGRAM
Our team members took the lead in 2020 to
address Diversity, Equity, and Inclusion with
passion, energy, and accountability. They
launched the Black Employee Network (BEN) to
bring awareness, education, and action to the
challenges and disparities that our Black team
members and communities face every day.

strengthen our sense of unity and community
— allowing the expression of diverse
voices and providing resources to promote
microaggression education, self-awareness,
allyship and advocacy.
LGBTQ+ Inclusive Benefits. Signet enhanced
and expanded health-plan benefits for samesex domestic partners/spouses and expanded
the parental leave policy to include parental
leave for all genders.

Diversity Awards and Achievements
For the third consecutive year, Signet was
included in the Bloomberg Gender-Equality
Index (GEI). Signet is one of only a few retailers
— and the only specialty jewelry retailer —
to be included in the 2021 Bloomberg GEI.
And for the first time, Signet also earned
designation as a Great Place to Work-Certified™
Company in 2020.

Vision

Kecia Caffie, President,
Piercing Pagoda and
Executive Sponsor, Black
Employee Network BRG

Fueled by our purpose to create a world with
more love for all team members, Signet
champions equity and inclusion. It embraces
the diversity of our people, as we celebrate
every life and express love through every
team member and customer interaction.
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Diversity, Equity and Inclusion

Our Cultural Tenets
Diversity
Our diversity defines who are, and we proudly celebrate it and
use it to our advantage by encouraging everyone to share their
experiences in life to make us all better at what we do and how we
live. We champion diversity by recognizing and appreciating the
many multifaceted experiences and cultures of our team members;
we promote continued personal and professional growth, and
recognize individual and collective success.
Equity
We maintain an environment where our team members are
empowered to be themselves.
By eliminating inequitable systems, we bolster every unique team
member’s talents, leadership strengths, and interests. We strive
to develop and maintain a workplace that is free of discrimination,
harassment, and retaliation with zero tolerance for such behaviors.
Inclusion
We have a vibrant team member culture, where team members feel
connected and supported. Our team members are respected and
valued, reflecting behaviors that flow into our immersive customer
experience and inclusive supplier network.
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“

At Signet, we create a safe place to learn.
We are investing in diversity, equity and inclusion
by providing resources through Business
Resource Groups, microaggression training, and
other resources and training. We create a safe
place for us to learn, discuss and enhance the
culture that makes Signet a compelling place to
work, and where our team members are treated
with respect and they are comfortable being
themselves.”

— Reggie Johnson, Chief Diversity Officer and Sr. Vice President,
Field Human Resources
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Business
Resource Groups

LOVE FOR OUR TEAM

1,863 team members from all levels and locations within North America
participate in Signet’s Business Resource Groups (BRGs), which identify
opportunities and make recommendations to strengthen our inclusive practices.

Signet Has Six Business Resource Groups
Women’s
BRG
Launched a series of “I Am Remarkable” workshops
designed to foster empowerment and allyship. Workshop
topics included grief counseling and mental health. The
Women’s BRG also hosted a working moms panel with
Signet’s CEO and other leaders to talk about challenges
that working moms face, such as career advancement,
work/life balance, caring for children with disabilities, and
being a single parent.

Veterans
BRG
Led a community outreach drive to collect donations
in partnership with Valor Home, a housing program of
Family & Community Services that offers supportive,
therapeutic housing for homeless and at-risk veterans.
Team members raised more than $2,000 and filled
two truckloads of donated emergency supplies, which
included winter coats, bed pillows, comforters, sheets,
gas and grocery cards, and toiletry items. Separately, the
Veterans BRG sent more than 200 handwritten cards
from our team members to our troops overseas.

Signet Pride
Led the company’s Pride month activities, which
included sharing a library of resources on everything
from TED Talks, podcasts, books and movies to events
supporting the LGBTQ community. Additionally, the team
participated in virtual pride events around the country
and supported and shared social media campaigns for
Pride month. The Signet Pride team also partnered with
the company’s training teams to develop a program
focused on preferred pronouns and closed captioning for
training classes.

Signet celebrates Pride month to honor the LGBQT
community every year. In 2020, Signet celebrated a
little differently during the pandemic with a “Virtual
Pride Parade” on our Zales social media channels.
We found creative ways to celebrate Pride month
by promoting LGBTQ awareness by collecting team
member stories, sharing virtual events, books, TED
Talks, music, movies, and making donations to
LGBTQ organizations.

Black Employee
Network
The BEN team created the Your Voice is Gold campaign
to share information and resources about voting
and participating in the US Census. The campaign
included the company joining Time to Vote, and
giving team members time off work to vote in the
2020 election. Inspired by the feedback and energy
around BEN, Signet launched the Black Organizational
Leadership Development (BOLD) Mentoring program.
It is designed to empower diverse Signet team
members to pursue their leadership goals through
executive mentorship pairings, self-reflection exercises,
purposeful training, and one-on-one coaching. As an
indicator of Signet’s commitment to diversity, equity,
and inclusion initiatives, team members received
an additional company paid holiday for our support
centers, Martin Luther King, Jr. Day, beginning in 2021.
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Transforming Inclusivity
Diversity Equality (TIDE) BRG
Partnered with the company’s training team to develop
two new training opportunities. They created a Microaggression workshop and a Developing Your Personal
Voice seminar; both will launch in 2021 and be available to
all team members.

Young
Professionals
Focused on the opportunities and challenges of
working from home. They surveyed team members
to collect feedback and gain an understanding of our
new work-from-home environment. After completing
their research, the team created an information session
focused on sharing best practices for working from home.
Additionally, the BRG is leading a Signet Leadership
Team-sponsored initiative to research, survey and propose
the Signet return-to-office plans for our Support Centers,
when it’s safe to do so.

In July 2020, all Signet banners joined the
#StopHateforProfit Ad Pause Campaign. The
campaign advocated on behalf of companies
to encourage Facebook to change policies
regarding content that promotes hate, bigotry,
racism, antisemitism, and disinformation.
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We nurture talent by providing professional and personal development opportunities
that allow our team members to shine. Combining our talent acquisition capabilities with
internal promotions enables us to attract and retain our high-quality team members.
We invest in the development of our team
members to enable them to thrive in our highly
competitive industry and innovate in the face
of disruption. Our training programs promote
accountability, integrity, and continuous
improvement. Beyond our programs, we view
talent development as a shared accountability
among all team members.

and dynamics of virtual selling. In 2020, we
quickly and efficiently trained 700 Virtual
Jewelry Consultants, so that they could safely
work from home and enable customers to
safely shop from home as well. Additionally, we
created training programs focused on enhanced
virtual selling capabilities for all of our in-store
retail team members.

Embracing Digital Learning Technology

Product Knowledge Training

During the pandemic, digital learning became
imperative, and Signet accelerated the adoption
of digital meeting platforms for collaboration.
Our team members embraced technology to
connect, learn, and collaborate as they drove
results. While the Company previously had a
robust catalog of virtual training classes for
retail team members on product knowledge
and leadership topics, we were reliant on
multi-day, offsite professional development
sessions at our support center in Akron, Ohio.
We were equally reliant on in-person district
meetings throughout the country to train our
retail team members. Through the year 2020,
we successfully implemented entirely virtual
training programs for all retail team members
in response to the pandemic which will sustain
as continued offerings post-COVID-19, to provide
extended access and less disruption to team
members’ personal and professional schedules.

Signet continually refreshes our product
knowledge training to retain our competitive
edge in the jewelry industry. Our retail team
members are highly skilled professionals —
reflecting our efforts to deliver continuous
retraining and up-leveling their skillsets.

Virtual Jewelry Consultants

Laboratory Grown Diamonds
Signet is committed to continually improving
and supporting the most knowledgeable sales
teams in the industry. As Laboratory Grown
Diamonds (LGDs) technology has advanced
rapidly, Signet stores focused their efforts on
an LGD “retrain” program to ensure our team
members have the latest product knowledge.
Team members must be comfortable explaining
the qualities of LGDs to customers, and they
were required to complete a two-part training
to earn a certificate in LGDs. The first part is
self-study via written materials, while the second
part requires team members to verbally present
their knowledge to their managers.

28,217
TEAM MEMBERS COMPLETED
TRAINING ON HEALTH, SAFETY, AND
CLEANING PROTOCOLS IN 2020

Signet created a two-week intensive training
session for team members on the technology
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In 2020, The Association for Talent Development (ATD), a national organization promoting
team member learning, recognized Signet for our team member Learning Week awareness
campaign — highlighting the critical connection between education and achieving
organizational results.
Team Member Learning Week

9

DECEMBER 7-11, 2020

NUMBER OF
CLASSES OFFERED

651

Product Knowledge Virtual Courses
◆

Responsible Sourcing

◆

Precious Metals

◆

Colored Stones

◆

De Beers Group Institute of
Diamonds — Diamonds
Foundation Course

NUMBER OF
PARTICIPANTS

Team Member Learning Week Topics

01

Diversity and Inclusion

◆ Inclusion Huddle—

Lowering the Waterline

◆ Getting Rid of the BS (Bias Synapse)

02

Leadership

◆ Shift Your Brilliance
◆ Influencing Amazing People

to Be More Amazing

03

04

Personal Development

05

Professional Development

◆ Mastering Mindset

◆ Help Yourself Grow
◆ Working Remotely—

Strategies for Success

06

Resilience

◆ Beyond the Pivot

Performance Management

◆ Check-ins and What’s Next

for the SLP
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Team Member Engagement
and Employee Experience
AN EMPLOYEE EXPERIENCE
THAT INSPIRES LOVE
At Signet, you are:
Invited to be your best self
Introduced to ideas that
grow your passion –
not just your job
Inspired to inspire more
love in the world

Team Member Engagement:
Open Communication
At Signet, we are dedicated to open
communication with our team members.
During the pandemic, we increased both
the volume of the communications and the
communication channels.
Additionally, we established increased internal
communications and engaged with team
members more frequently. Our intention was
to make sure team members continued to
feel connected and empowered to lead with
confidence, including doubling the number of
virtual town hall meetings and adding usergenerated content on company internet sites
internally and externally.
As team members were furloughed and stores
were closed, we made sure all team members
had access to critical updates from the company
through a newly launched Team Member
Resources tab on our external-facing corporate
website.
We also replaced our Annual Performance
Reviews with more-agile Quarterly CheckIns to ensure team members are getting
more frequent feedback and coaching that
strengthens skills, performance and growth
potential.
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Throughout the year, we understood the
importance of open communication and
gathering feedback from our team members to
help determine where we needed to focus our
efforts. This built trust and engagement with
our teams and put actions with our words. Our
team member responses helped us improve in
several key areas:
◆

Safe and productive work environment:
safety protocols in our stores and Support
Centers; Love Takes Care™ initiative; virtual
selling; and remote work for staff

◆

Communications and transparency:
Workplace, Management Communications
Meetings and Town Halls with record
numbers of participants

◆

Growth opportunities: Unconscious Bias
training for all team members; virtual
Manager’s Leadership Conference with
increased investment in leadership
development; and the pivot to a whole
new way of working that has provided
tremendous growth in agility and speed

◆

Health and wellness: enhanced benefits
including parental care and fertility
treatments; and increased flexibility with
PTO and carryover feature into next year
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Team Member Surveys
Signet uses team member engagement “Pulse” surveys to measure progress on where we have grown
and to hold ourselves accountable on supporting our team members. To better gauge the “Pulse” of our
team members we conducted three surveys in FY21, an increase from annual surveys in previous years.
Here’s what our team members had to say:

TEAM MEMBER PULSE SURVEYS
Our improvements in scores during the pandemic, from a May 2020 Pulse
Survey to an October 2020 Pulse Survey, on the below statements reflect
our commitment to team member experience.
◆

I believe that Signet will emerge from this crisis as a stronger team
and company.

◆

I feel Signet is taking all the necessary precautions to ensure a safe
environment for customers and team members.

October 2020 Pulse Survey Results

84%

of team members surveyed internally
said they are proud to work at Signet.

84%

of team members surveyed internally said they
feel their manager does a good job of staying
connected with them and their team.
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GREAT PLACE TO WORK®
TRUST INDEX© SURVEY
In addition to internal team member Pulse
Surveys, Signet also participated in the
Great Place to Work® Trust Index© Survey.
Feedback from our team members earned
us recognition as a Great Place
to Work-Certified™ company.

Great Place to Work® Trust Index© Survey Results

92%

of team members completing the
Great Place to Work® Trust Index© survey
said that people here are treated fairly
regardless of their sexual orientation.

89%

of team members completing the
Great Place to Work® Trust Index©
survey said that people here are
treated fairly regardless of their race.
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Love for
Our Planet
and Products
40 Responsible Sourcing
48 Circular Economy
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Responsible
Sourcing
We can only fulfill our mission to help customers
celebrate life and express love if our customers trust
us to provide fine jewelry that has been sourced
and produced with integrity. That is why we have
developed a rigorous and collaborative approach that
holds our global suppliers to a higher ethical standard,
and prioritizes respect for human rights. As the world’s
largest retailer of diamond jewelry, we continue to use
our influence and position to work for harmonized
industry standards. Signet is dedicated to the
continuous improvement in the integrity of the global
jewelry supply chain.

OUR RESPONSIBLE SOURCING JOURNEY
Industry Acronyms
RJC

Responsible Jewellery Council

WDC

World Diamond Council

SoW

System of Warranties

SRSP

Signet Responsible Sourcing
Protocol

DRSP

R2Net Diamond Responsible
Sourcing Protocol

LGD

Laboratory Grown Diamond

1. The Natural Diamond Council was previously called the
Diamond Producers Association.

OUR RESPONSIBLE SOURCING JOURNEY

2021
◆ David Bouffard, VP, Corporate Affairs,
re-elected Chair of the Responsible
Jewellery Council.

2020

◆ Responsible Jewellery Council and
World Diamond Council strengthen
their partnership.

◆ Responsible Jewellery Council celebrates 15th
anniversary and launches the Sustainable
Development Goal Taskforce (SDG Taskforce).

◆ Signet joined the UN Global Compact.

◆ The SRSP Appendix for Colored Gemstones
becomes a compulsory compliance requirement
for all Signet suppliers.

◆ Signet named a member of the RJC’s
SDG Taskforce.

2019
◆ SRSP appendix introduced for Colored
Gemstones, requesting Signet natural
colored gemstone suppliers to
“work toward compliance.”
◆ World Diamond Council revises
System of Warranties (SoW) to extend
the effect of the Kimberley Process to
include polished diamonds.
◆ R2Net adopts D-Market Responsible
Sourcing Protocol for all R2Net D-Market
participants, consistent with the SRSP
Appendix for Diamonds.
◆ RJC launches third revision of the Code
of Practices standard to align with OECD
Due Diligence Guidance, including
requirements on detection of LGDs, and
expands scope of materials to include
colored gemstones and silver.

◆ Modified SRSP includes Laboratory Grown
Diamond (LGD) appendix, becoming a compulsory
compliance requirement.
◆ World Diamond Council updates System of
Warranties to apply to “natural” diamonds.

2018
◆ Signet publishes inaugural Corporate Social
Responsibility report covering the calendar
year 2017.
◆ Responsible Jewellery Council elects David Bouffard,
VP, Corporate Affairs, as Chair.
◆ Signet creates a consolidated SRSP by combining
responsible sourcing protocols for gold, 3Ts,
diamonds, and silver and platinum group metals
(PGMs) into one document.
◆ Signet makes responsible sourcing requirements
for silver and PGMs a compulsory compliance
requirement for all Signet suppliers.
◆ Signet and De Beers launch Project ASSURE,
a Standard for diamond detection technology
developed in association with Underwriters
Laboratories (UL) and the Natural Diamond Council.1
◆ Signet announces blockchain pilot for diamond
traceability with De Beers.
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What Is the Kimberley Process?
The Kimberley Process is an international certification
scheme that regulates trade in rough diamonds. It
aims to prevent the flow of conflict diamonds, while
helping to protect legitimate trade in rough diamonds.
The Kimberley Process Certification Scheme (KPCS)
outlines the rules that govern the trade in rough
diamonds. The KPCS has developed a set of minimum
requirements that each participant must meet.
The Kimberley Process is not, strictly speaking, an
international organization: it has no permanent offices
or permanent staff. It relies on the contributions—
under the principle of “burden-sharing”—of
participants, supported by industry and civil society
observers. Neither can the KPCS be considered as an
international agreement from a legal perspective, as it
is implemented through the national legislations of its
participants.

$13,574,417,964
THE TOTAL VALUE OF DIAMONDS TRADED
THROUGH THE KPCS AS OF 2019

FOR MORE INFORMATION:
https://www.kimberleyprocess.com/en/what-kp.

OUR RESPONSIBLE SOURCING JOURNEY

2017
◆ Signet completes third RJC audit,
becoming a three-time certified
RJC member.
◆ Signet makes the D-SRSP a compulsory
compliance requirement for all its
diamond suppliers.
◆ Introduces SRSP for silver and platinum
group metals and requests all silver and
platinum group metals suppliers to “work
toward compliance.”
◆ Signet acquires R2Net, the parent
company of JamesAllen.com.
◆ Signet forms internal committee to focus
on the risk of undisclosed Laboratory
Grown Diamonds and implement testing
protocols.

2014
◆ Signet completes its second RJC audit to
become a two-time certified RJC member.
◆ Signet files its first Conflict-Free Minerals
Report, also known as Form SD, with
the SEC for the calendar year 2013 —
becoming one of four companies to
obtain an independent third-party audit.

2016
◆ Introduces the SRSP for Diamonds (D-SRSP),
requesting all diamond suppliers “work
toward compliance.”
◆ Requires all Signet suppliers to become
Certified RJC Members over time.
◆ Supports the Partnership Africa
Canada Initiative.

2015
◆ Launches global event series to
educate suppliers on risk of undisclosed
laboratory-grown diamonds.
◆ Signet launches signetresponsiblesourcing.com,
a dedicated, public website to serve Signet
suppliers and facilitate the SRSP compliance
report process. The website hosts responsible
sourcing training and education resources.

2013
◆ U.S. mandates compliance with Dodd-Frank
legislation as a legal imperative.
◆ Signet implements first Signet Responsible
Sourcing Protocol (SRSP) for tungsten,
tantalum, tin, and gold (3TG), and mandates
compliance for all suppliers.
◆ Signet joins the Electronic Industry Citizenship
Coalition (EICC), the first jeweler to do so,
to help develop the Conflict-Free Sourcing
Initiative (CFSI) program.
◆ RJC launches second draft of the Code of
Practices with more emphasis on human
rights.
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OUR RESPONSIBLE SOURCING JOURNEY

2012
◆ Signet drafts first SRSP with language
built on compliance with the OECD
Due Diligence Guidance for Responsible
Supply Chains.

2010
◆ U.S. adopts Dodd-Frank Wall Street
Reform and Consumer Protection Act
(Section 1502) legislation.
◆ Signet begins rigorous, three-year
due diligence on gold, tin, tungsten,
and tantalum (3TG) in its supply chain
spanning from 2010 to 2012.

2011
◆ OECD names Signet to Conflict Minerals
Working Group.
◆ Signet completes its first RJC audit to
become a certified RJC member.

2009
◆ First RJC Annual General Meeting convenes.
◆ RJC publishes its first Code of Practices.

2007
◆ Diamond Empowerment Fund is created
as a global non-profit organization whose
mission supports programs that develop
and empower people in natural diamond
communities and share positive impact
stories. (The Diamond Empowerment Fund
is later renamed Diamonds Do Good.)

2005
◆ Signet becomes Founding Member of
the Responsible Jewellery Council (RJC).

◆ Signet supports the founding of the
Diamond Development Initiative.2

FOR MORE INFORMATION:
https://www.worlddiamondcouncil.org/

2. In July 2020, the Diamond Development Initiative joined with
Resolve under the new name DDI@RESOLVE.
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2003
◆ The U.S. passes the Clean Diamond
Trade Act (CDTA), which implements the
Kimberley Process Certification Scheme
(KPCS) to regulate the commercial sale of
diamonds. The act requires all diamonds
imported to the United States or
exported from the United States to have a
Kimberley Process Certificate.

2002
◆ Kimberley Process Certification Scheme forms.

2000
◆ Signet becomes a founding member of the
World Diamond Council.
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Continued Commitment to
Responsibly Sourced Minerals
Signet has a well-established history of leadership in ongoing efforts
to ensure responsible sourcing of conflict-free precious metals,
diamonds, and gemstones.
Conflict-free means that these resources are acquired in a manner that
is respectful of human rights. We continue to be one of only three listed
corporations, and the only jewelry company, that has submitted an
independently audited annual Conflict Mineral Report (CMR) since 2014 (for
calendar year 2013) to the U.S. Securities and Exchange Commission (SEC)
under the provisions of the Dodd-Frank Act.
Signet continues to support legislation and processes that strengthen
transparency and integrity in the trade of conflict-free minerals. For
example, Signet works through the World Diamond Council to support
the Kimberley Process Certification Scheme (KPCS). This joint government,
industry, and civil society initiative has successfully stemmed the flow
of conflict diamonds used by rebel movements to finance wars against
legitimate governments.

OVER

99%

OF GOLD SOURCED IS
VERIFIED CONFLICT-FREE

FIVE-STEP RISK-BASED DUE DILIGENCE

01

Establish strong company
management systems

02

Identify and assess risks in the
supply chain

03

Design and implement a strategy to
respond to identified risks

04

Support independent third-party audit
of the refiner’s due diligence.

05

Report annually on supply chain
due diligence

Signet has incorporated the OECD Due Diligence
Guidance for Responsible Supply Chains of Minerals from
Conflict-Affected and High-Risk Areas into its supplier
policy and management.
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Taking a Stance on Human
Rights in Myanmar
In 2017, Signet voluntarily reinstated a ban on rubies originating from Myanmar
(formerly Burma), due to reports of human rights violations in the country.
During 2018, we went a step further after media reports of human rights
violations concerning the Rohingya people in Myanmar, as well as the report
from a fact-finding mission of the United Nations Human Rights Council.
Signet gemstone suppliers were contacted and asked to provide more details
and due diligence on their supply chains to determine if, in addition to rubies,
there were any other gemstones that might originate from Myanmar. Once
Signet was provided with the information, we worked with suppliers to ensure
that no materials originating from Myanmar were present in their inventory or
supplied to Signet.
Signet recognizes the potential economic development benefits of gemstone
mining. Accordingly, we may be prepared to sell Myanmar sourced rubies
once they are produced within the framework of our OECD Due Diligence
Guidelines-based sourcing policies. The return to sourcing would occur
once it is determined that there is adequate substantiation that Myanmarsourced rubies align with Signet’s responsible sourcing policy. To make this
determination, Signet Legal Counsel will evaluate public statements from the
following government and non-governmental organizations:
◆

United Nations High Commission on Human Rights

◆

United States Department of State

◆

Foreign and Commonwealth Office of the United Kingdom

◆

Human Rights Watch

◆ Amnesty International
◆

Global Witness
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Signet Responsible
Sourcing Protocol
Our commitment to ensuring responsible supplier practices and the integrity through our
supply chain is embodied in our open-source Signet Responsible Sourcing Protocol (SRSP).
Signet developed this industry-leading protocol
through a collaborative, multi-stakeholder
process that included input from suppliers,
producers, major jewelry trade associations,
civil society, auditors, customers, governments,
and banks.
Signet implemented its first SRSP in 2013 to
cover gold and tin, tungsten, and tantalum,
which are referred to in the industry as the “3 Ts.”
Since 2013, the SRSP has been expanded to cover
supply chains for diamonds, silver, and platinum
group metals and includes a special section on
human rights. Signet developed this section of
the SRSP to be consistent with the Responsible
Jewellery Council’s (RJC) Code of Practices on
human rights, which was produced through
extensive consultation with outside stakeholders
as well. Our gold, silver, and platinum group
metals SRSP requirements are aligned with
the London Bullion Market Association (LBMA)
Responsible Sourcing Standards.

sapphires, and emeralds are verified as being
responsibly sourced. Suppliers had one year
to understand and adopt the SRSP for colored
gemstones. In 2019, Signet incorporated the
James Allen business into the SRSP process.
R2Net created a Diamond Responsible Sourcing
Protocol called the DRSP for suppliers that sell
diamonds to R2Net via R2Net’s proprietary
platform called the D-Market. The DRSP is
consistent with the Signet SRSP Appendix for
Diamonds. In 2020, Signet added responsible
sourcing requirements for Laboratory Grown
Diamonds to the SRSP as a requirement for
all suppliers of LGDs, and the SRSP for colored
gemstones became a requirement.

SRSP COVERAGE:
ALL PRECIOUS METALS AND STONES

Gold

Diamonds

Tungsten

Tin

Silver

Tantalum

Platinum Group Metals
Colored Gemstones
(Rubies, Sapphires, and Emeralds)

Laboratory Grown Diamonds

We are committed to ongoing training for our
team members on responsible sourcing.

In 2019, Signet published the SRSP Appendix for
Colored Gemstones, providing assurances that
Signet fine jewelry containing natural rubies,
Jamie Singleton
President of Kay, Zales
and Peoples, and Chief
Marketing Officer
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AS OF APRIL 2021

11,607

TEAM MEMBERS
including retail sales team members,
have completed Signet’s Responsible
Sourcing training module
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Responsible Sourcing During COVID-19
Given the impact on the global jewelry supply chain from the COVID-19
pandemic, we required suppliers to respond to more detailed questions
regarding any changes that occurred in their supply chains that would be
material to their SRSP compliance claims. We required them to identify any
changes and potential risks in their supply chains and how they mitigated
any identified risks.

Compliance with SRSP Appendix for Diamonds
The complexity of our supply chain
mandates implementing very detailed
policies and constructive engagement
with all suppliers to ensure transparent
sourcing. The SRSP Appendix for
Diamonds applies to all diamonds
supplied to Signet, including loose,
rough and polished diamonds, as well
as diamonds set into finished jewelry.
The majority of Signet’s sourced
diamonds come in the form of finished
jewelry, but there is diversity in supplier
business models and diamond types in
the company’s supply chain. The SRSP
asks suppliers to identify all diamonds
supplied to Signet in any of four
diamond categories:

CATEGORY 1

Single-stone tracking

CATEGORY 2

Parcel tracking

CATEGORY 3

Mixed sources

CATEGORY 4

Other identified and
verified sources

Any Signet supplier who is not compliant with the diamond appendix
must work with our Responsible Sourcing team to achieve compliance
or risk losing their status as a Signet supplier.
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Project ASSURE:
Maintaining Diamond Integrity
As a retailer, Signet is responsible for sharing accurate
disclosures about natural diamonds and laboratory grown
diamonds. To mitigate risks and maintain integrity of the
natural diamond supply chain, Signet launched Project
ASSURE in partnership with De Beers and the Natural
Diamond Council. Project ASSURE was established to reassure
customers that a diamond sold as natural diamond is truly of
natural origin.
Distinguishing natural diamonds from laboratory grown
diamonds requires specialized equipment and can’t be
assessed by the human eye. Accurate disclosure, supported by
third-party tested Diamond Verification Instruments, ensures
customers know what they are buying and feel confident in
natural diamonds. The Signet Responsible Sourcing Protocol
also requires all Signet suppliers to screen diamonds and apply
strict factory standards to mitigate the risk of mixing natural
diamonds with laboratory grown diamonds.
Project ASSURE has developed a standard for diamond
detection technology in association with Underwriters
Laboratories (UL). Devices are submitted to UL for testing
under the ASSURE Standard. The published results allow
the trade to make informed choices about the accuracy of
diamond detection equipment and which device best suits
their requirements.
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KEY COLLABORATORS

Signet’s Responsible Sourcing
Outreach Spans the Globe
KEY COLLABORATORS

RESPONSIBLE
JEWELLERY
COUNCIL

UNITED
NATIONS
GLOBAL
COMPACT

ORGANISATION
FOR ECONOMIC
CO-OPERATION
AND
DEVELOPMENT

◆ Signet became a founding member of RJC in 2005.
◆ Signet named a member of the RJC SDG taskforce in 2021.

TRADE GROUPS
◆ London Bullion Market
Association (LBMA)

◆ Signet joined the United Nations Global Compact (UNGC) in 2021.

◆ Gem and Jewellery Export Promotion

◆ The RJC joined the UNGC in 2009 and incorporated the Ten
Principles of the UNGC on human rights, labour, environment,
and anti-corruption into the RJC Code of Practices.

◆ Founding member of the multi-stakeholder group, which
developed the Due Diligence Guidance for Responsible
Supply Chains of Minerals f rom Conflict-Affected and HighRisk Areas.
◆ Member of expert networking group developing the OECD
handbook on risks associated with production and trade of
natural resources, covering guidance for all minerals.

◆ Member of the Board of Directors and Chair of the
Communications Committee.

WORLD
DIAMOND
COUNCIL

Signet is an active participant in
the following industry, trade, and
charitable organizations:

◆ Continue to urge reforms to the Kimberley Process through the
WDC and support a new WDC System
of Warranties.
◆ The Kimberley Process Certification Scheme (KPCS) must ensure
that all human rights issues related to diamond production
are covered: it must therefore expand its definition of “conflict
diamond.”

Council (GJEPC) India
CHARITABLE
◆ Diamonds Do Good (DDG)
RETAIL
◆ Retail Industry Leaders
Association (RILA)
◆ National Retail Federation (NRF)

Bill Brace, President Jared
and Jewelry Services

serves on the Board of Directors
of Diamonds Do Good.

Bill Luth, EVP — Global Store
Operations, serves on the Board of
Directors of Jewelers for Children.

David Bouffard, VP Corporate Affairs,
serves as Chair, Responsible Jewellery
Council; and serves on the Board of
Directors of World Diamond Council.

3. https://www.kimberleyprocess.com/en/what-kp
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RESPONSIBLE JEWELLERY COUNCIL

Industry Leadership
Signet is a founding, and three-time certified, member of the RJC, the
jewelry industry’s premier standards and certification organization.
The RJC Code of Practices (CoP) is the
foundation of its work — addressing human
rights, labor rights, environmental impact,
mining practices, product disclosure, and
other topics in the jewelry supply chain. In
2019, the RJC revised its CoP to incorporate
international guidance on supply chain due
diligence and expanded to include silver and
colored gemstones.
Signet requires all suppliers to join the RJC, over
time, and to be certified by RJC’s accredited
third-party auditors. This certification by RJC is
harmonized with Signet’s audit policy, so RJCcertified suppliers are exempt from Signet’s
SRSP audit and independent social audits of
factories. In 2020, Signet purchased 91%* of its
jewelry from RJC member companies.

About the RJC

1,400+
205
91%*
*by value.

MEMBER
COMPANIES

Signet suppliers are
RJC members
Of Signet purchases
from RJC members

Signet’s policy to purchase from RJC members
is a key component of our responsible
sourcing program, including supply chain risk
assessment and due diligence process. In 2020,
the RJC certification scheme was Signet’s
primary mechanism for ensuring independent
third-party verification and our jewelry supply
chain audit.
Signet does purchase a percentage of its
jewelry from non-RJC members. To ensure
those non-RJC members comply with Signet’s
SRSP, we require non-RJC members to submit
compliance reports annually. Signet then
identifies non-RJC member suppliers that are
at risk of non-compliance with the company’s
SRSP and requires non-RJC member suppliers
to undertake an independent audit.

Engagement with NGOs:
Human Rights Watch
In November 2020, Human Rights
Watch issued its report, Sparkling Jewels,
Opaque Supply Chains: Jewelry Companies,
Changing Sourcing Practices, and COVID-19.
Signet has engaged with Human Rights Watch
for the last six years and consulted with them
on their biannual report on the jewelry industry.
We are committed to continuous dialogue,
education, and engagement with Human
Rights Watch. In addition, the RJC issued a
written response to HRW’s 2020 report.
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“As RJC celebrates its 15th
anniversary in 2020, I am proud
of its accomplishments in
ensuring integrity in the jewelry
industry overall, and specifically
its commitment to continuous
improvement. I am invigorated by
our next chapter, which features
an RJC Roadmap to 2030 and
Beyond, as it promises a significant
opportunity to create positive social
and environmental impacts across
the globe.”
— David Bouffard,
Vice President of Corporate Affairs
In May 2021, Mr. Bouffard was
re-elected Chair of the RJC for a
second three-year term
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Embracing the Circular Economy
The principles of the circular economy are built into our business model. We extend
the life of every piece of jewelry we touch with sustainability in mind. Signet plans to
invest significantly in services and jewelry rental in the next three years as we advance
our purpose-driven and sustainability-focused Inspiring Brillance growth strategy. The
acquisition of Rocksbox was a strategic decision to expand jewelry services, positioning
Signet as a leader in the circular economy.

CIRCULAR
ECONOMY INITIATIVES

◆

Diamond Jewelry Trade-In

◆

Jewelry Care and Repair Services

◆

Extended Service Agreements

The circular economy can contribute substantially to reducing emissions.

◆

Custom Design Services

Services like jewelry care and repair as well as diamond jewelry trade-in programs enable
customers to express their love for others and themselves while knowing that most parts of jewelry
in our care is reused, resold, or repurposed.

◆

Jewelry Rental Subscription

◆

Merchandise Leveraging
Reclaimed Gold and
Repurposed Diamonds

◆

Customer Gold Exchange Program

◆

Crown & Caliber Watch Trade-In

We offer opportunities and programs that help our customers cherish their jewelry
for a lifetime — keep jewelry in use for as long as possible to extract maximum value.
Customers enjoy the precious metals and gemstones in our jewelry for a lifetime and often pass
them down to future generations. Care and repair allow customers to keep their jewelry in like-new
condition. Our affordable luxury pieces provide a lifetime of enjoyment customers can pass on to
future generations as heirlooms. We have multiple trade-in programs that allow customers to keep
their jewelry collections up-to-date.
Signet has maintained long-term relationship with multiple refineries to both purchase and
sell precious metals. These relationships enable to us recirculate precious metals through
the economy. We attempt to reuse every component from trade-in jewelry, including the
‘diamond dust.’ Through this principle, we demonstrate our commitment to the circular economy by
‘recirculating’ elements of the jewelry.
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Diamond Jewelry Trade-In
We provide customers with care and repair services to keep their cherished
jewelry appearing new and shiny. When tastes evolve, customers can trade
in diamond jewelry for updated styles. Signet takes in thousands of pieces
of jewelry each year through our trade-in programs. These pieces go to our
“diamond room,” where they are valued and sorted for resale. We restock
loose stones and send them to our in-store design centers, where they are
available to our artisans as elements for new designs. We send precious
metals to a refinery.

Jewelry Care and Repair Services
In the average year, our repair services are closer to 4.5- 5 million repairs
annually. Due to the pandemic, our stores and service centers were closed
for approximately three months. In addition, customers did more of their
shopping online and shopped less in stores, which decreased the number
of pieces brought in for service and trade-in. Signet expects jewelry services
to increase in FY22 and FY23 steadily.

CARE AND REPAIR
◆ Extended service agreements

◆ Ring resizing & maintenance

◆ Extended warranties

◆ Extended service agreements

◆ Jewelry cleaning & inspection

◆ Lifetime diamond

◆ Watch repair

CIRCULAR ECONOMY BY THE NUMBERS
Through numerous programs, customers can
cherish precious metals and gemstones forever.

26,077
TROY OUNCES OF
GOLD RECOVERED

66,114

27,788
TROY OUNCES OF
SILVER RECOVERED

2.7M

TOTAL TRADE-INS

PIECES OF JEWELRY DESIGNED,
CUSTOMIZED, AND REPAIRED

155,496

$11.4M

CARATS OF DIAMONDS
RECOVERED

REVENUE FROM RECOVERED
PRECIOUS METAL FRAGMENTS

341

50%

replacement commitment

◆ Appraisals

WATCH TRADE-INS TO
CROWN AND CALIBER

S I G N ET JEWE LE R S | 2020 CORPORAT E CIT IZEN SHIP AN D SUSTAIN AB IL ITY REP O RT

OF CUSTOMERS RECYCLE
THEIR ROCKSBOX BOXES
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Custom Design Services
Our artisans assist customers in creating new pieces of jewelry from early concepts to beautiful, unique
finished pieces. Our skilled jewelers assist in transforming worn or broken fine jewelry, regardless of
where it was purchased, to beautiful, like-new condition pieces. We also offer custom design services that
allow customers to reimagine family heirlooms or redesign out-of-date pieces. Customers can choose to
“design from scratch” or personalize an available piece with hand-selected stones and inscriptions.

OUR JEWELERS ARE

SKILLED
ARTISANS

1,400+
SKILLED JEWELERS

OUR JEWELERS ARE FILLED WITH

EXPERTISE

AND PASSION

INNOVATIVE JEWELRY
RENTAL SUBSCRIPTION
In April 2021, Signet
purchased Rocksbox,
an innovative jewelry
rental subscription
platform. Rocksbox
allows sustainabilityconscious customers
to move away from
fast fashion and make
choices in line with
their values by
renting jewelry.

Signet is the nation’s largest provider of jewelry
repair services. We have on-site jewelers in all
Jared stores and in select Kay and Zales stores.
Meaghan Rose,
President,
Rocksbox

The Jared Foundry
The Jared Foundry’s skilled artisans deliver a wide range of custom design solutions in innovative
ways that best meet customers’ needs to refurbish, refresh, or redesign jewelry. Customers can
bring in any piece of jewelry in their collection, whether it is an heirloom or a piece bought from
another retailer; the Jared Foundry will collaborate with skilled artisans to bring new life to an old
design through a new Custom Design Studio with expanded capabilities. Our talented team of
artisans will work with customers on a bespoke piece with a full range of options, from altering
an existing piece to a “from scratch” design. We collaborate with customers, reviewing each step
from initial sketch to finished jewelry.

S I G N ET JEWE LE R S | 2020 CORPORAT E CIT IZEN SHIP AN D SUSTAIN AB IL ITY REP O RT

51 /

LOVE FOR OUR PL ANET AND PRODUCTS
Circular Economy

Zales: Remixed Reimagined
In November 2020, Zales launched a fine-jewelry line, using reclaimed
gold and repurposed diamonds. The Remixed Reimagined line breathes
new, contemporary life into reclaimed gold and repurposed diamonds. The
collection features fashion-forward, which includes wearable choices such as
layered necklaces, right-hand rings, ear crawlers, and hoops that complete a
look, whether jeans and a T-shirt or a little black dress.

Crown & Caliber Watch Trade-in
Jared is proud of its longstanding relationship
with Crown & Caliber — a valued partner that
purchases luxury timepieces from customers.
Jared offers customers a financial incentive of
a percentage above the trade-in value of the
timepiece. Crown & Caliber rehome the luxury
watches for many more years of enjoyment. Jared
sales associates guide customers through the
process and offer a completely virtual option that
allows them to send jewelry through the mail.

“We are excited to offer this trade-in
program in partnership with Crown &
Caliber. Customers can take advantage
of the offer and high-quality selection of
timepieces and fine jewelry.”

Kay Jewelers Gold Exchange Program
We offer both a secure and convenient option for recycling gold and platinum.

— Bill Brace, President
Jared and Jewelry Services

The Kay Jewelers Gold Exchange provides an opportunity for customers to sell
their used, unwanted gold and platinum jewelry through a convenient and
secure program. Kay Jewelers pays competitive prices for gold or platinum.
We record your items being unpacked and processed and we post the video
to your online account for viewing.

S I G N ET JEWE LE R S | 2020 CORPORAT E CIT IZEN SHIP AN D SUSTAIN AB IL ITY REP O RT

52 /

signetjewelers.com

