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ABOUT THIS REPORT

Memphis Blues
Memphis, TN

Environmental and social responsibility have become hot button topics and are at the forefront of the minds of many people.  At UMH 
Properties, Inc., we are pleased to report that these attributes have been among our core principles for decades and a part of our DNA since 
inception. The Company’s mission is to satisfy the fundamental need of providing affordable housing and in doing so, create sustainable 
and environmentally friendly communities that have a positive societal impact.  We recognize our obligation, as well as that of the industry, 
to reduce our impact on the environment and to conserve our natural resources.  UMH is committed to incorporating environmental and 
social considerations into its business practices to create value and enhance the communities where our residents live.  We also recognize the 
importance of good corporate governance in ensuring the Company’s continued success and maintaining the confidence of our shareholders.  
We are proud of all our efforts.  Our policies and practices are endorsed and supported by the Company’s executive management and are 
regularly reviewed by the Board of Directors and its Nominating and Corporate Governance Committee. 



ENVIRONMENTAL

Pikewood Manor
Elyria, OH
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ENVIRONMENTAL
OUR HOMES

1 Source:  Kim, Doyoon.  “Preliminary Life Cycle Analysis of Modular and Conventional Housing in Benton Harbor, Michigan.”  University of Michigan Research, April 2008.

All manufactured homes that are brought into our communities 
are constructed in accordance with the Federal Manufactured 
Homes Construction and Safety Standards (“HUD Code”).  
The HUD Code regulates the overall quality of the product 
including, strength, transportability, energy efficiency, fire 
resistance, heating, plumbing and electrical systems.  It is the 
only federally regulated building code.  The HUD Code was 
revised in the early 1990s to increase energy efficiency and 
ventilation standards, as well as improving wind-resistance 
standards for areas that are prone to hurricane-force winds.  
The HUD Code’s strict requirements regarding insulation 
often result in manufactured homes being more energy 
efficient than conventional homes.  

Manufactured homes are constructed in controlled, factory 
environments that are free from external elements.  This, 
along with technological advances and greater flexibility in 
the construction process, reduces energy usage and waste 
associated with the production of manufactured homes 
compared to other forms of conventional housing.  Further, 
heating and cooling systems in manufactured homes can be up to 30% more efficient than standard homes and manufactured homes 
feature strict insulation requirements and low-E windows.  According to a study conducted by the University of Michigan, manufactured/
modular homes in general produce 2.5 times less waste than a conventional home.1   They also emit 3% less greenhouse gas and 4.6% 
less life cycle energy than a conventional home. The total global warming potential for manufactured/modular homes is 5% less than a 
conventional home.
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ENVIRONMENTAL
OUR HOMES

Many of the homes featured in our communities are ENERGY 
STAR Certified and/or contain ENERGY STAR appliances 
which reduce energy consumption. ENERGY STAR Certified 
Homes are at least 10% more energy efficient than homes built 
to the minimum code requirements and meet the EPA’s strict 
guidelines for energy efficiency.  

Features of these homes include:

• Effective insulation that meets or exceeds national code 
requirements;

• High-performance windows that help keep heat in during 
winter and out during the summer; 

• Tight construction and ducts that helps eliminate drafts, 
moisture, dust, pests and pollen; and 

• energy-efficient heating and cooling systems that use less 
energy.
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ENVIRONMENTAL
OUR CONSERVATION PRACTICES

UMH is constantly creating new energy and water efficient strategies to 
help its residents save on operating expenses and to help our environment.

The Company has been heavily investing in 
our communities by installing water meters on 
homes which has significantly reduced water 
consumption by promoting water conservation 
and helping to detect leaks.  During the past two 
years, we have invested over $1 million installing 
new water meters and replacing old meters at 
19 of our communities.  We submetered eight 
communities this past year which resulted in 
the conservation of over 500,000 gallons in 
December 2019 alone.  We expect to submeter 
seven more communities in 2020. We have also 
been upgrading our communities’ infrastructures 
by replacing water lines to eliminate leakage and 
conserve water.  In the past five years, we have 
spent over $2 million replacing water lines at three 
of our communities.  We have plans to replace 
water lines in ten communities in the near future.  

We have partnered with local utility companies to provide residents, 
at no cost, with low-flow showerheads, LED lightbulbs, energy 
efficient faucet aerators, weatherization materials and water heater 
pipe insulation.  We also make our residents aware of rebates on 
energy-efficient appliances. UMH has been installing LED bulbs 
when retrofitting or installing new street lights.   Our new rental 
homes also feature LED lighting. 

Our communities’ landscaping prominently features trees and 
shrubbery which improve air quality, moderate the effects of sun and 
wind, preserve soil and support wildlife.  Recycling bins are featured 
in all of our communities as well as our corporate office to recycle 
paper, plastic, bottles and cans.

We encourage our vendors and suppliers to minimize their impact 
on the environment including pollution, waste and hazardous 
materials through our negotiations with them and our Vendor Code 
of Conduct.   

We have also introduced smart thermostats into our homes so that 
residents can obtain the savings provided by automatically managing 
home heating and cooling to maximize comfort and minimize energy 
use.  



SOCIAL
UMH believes in enriching the lives of the 

people impacted by our company, including 
our employees, residents, neighbors and the 

rest of society.  
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SOCIAL
OUR EMPLOYEES

UMH is an equal opportunity employer.  We 
value diversity at every level of our workforce.  
Approximately half of our executive management 
team and half of our total employee population 
are female.  Over 60% of UMH’s employees are 40 
years of age or older and 30% are over 60 years 
old.  We endeavor to maintain workplaces that are 
free from discrimination or harassment on the 
basis of race, sex, color, national origin, ethnicity, 
religion, age, disability, sexual orientation, 
gender identification or expression, or any other 
status protected by applicable law.  To further 
this goal, we conduct annual training to prevent 
harassment and discrimination and monitor 
employee conduct year-round.  The Company 
does not tolerate retaliation of any kind and all 
employees are afforded meaningful whistleblower 
protections.  We also adhere to a robust Code of 
Business Conduct and Ethics that extends to our 
employees, vendors, and suppliers, as applicable.  
Employees are required to notify the Legal 
Department of any violations of these policies.  All 
claims are investigated and addressed without fear 
of reprisal.

We continually assess employee satisfaction and engagement.  Our employees are 
fairly compensated and are routinely recognized for outstanding performance.  
They are offered regular opportunities to participate in professional development 
programs which focus on building their skills and capabilities.  We conduct regional 
training sessions and hold an annual employee meeting that includes OSHA safety 
training.  We are committed to providing a safe and healthy workplace that is free 
from violence, intimidation and other unsafe or disruptive practices.  

The Company also offers a robust wellness program to its employees that 
incorporates health benefits, including incentives for enrolling in exercise classes 
and for gym memberships.  This encourages our employees to improve their 
mental and physical well-being.     
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SOCIAL
COMMITMENT TO PROVIDING AFFORDABLE HOUSING

Innovative Housing Showcase
Washington, D.C.

Samuel A. Landy
CEO of UMH Properties, Inc.

Ben S. Carson Sr.
U.S. Secretary of Housing and 
Urban Development

The National Low Income Housing Coalition (NLIHC) reports that 11 
million of the nation’s 43.3 million renter households have extremely low 
incomes, but only 7.4 million rental homes are affordable to them, leaving 
an absolute shortage of 3.6 million affordable rental homes. UMH provides 
over 7,000 homes for rent for under $800 per month and is therefore a 
source of quality, affordable housing for hardworking Americans. 

UMH’s commitment to providing affordable housing for America’s 
workforce is also demonstrated through its ownership of and investment 
in communities located in and in close proximity to opportunity zones 
(“OZs”).  OZs were created by the 2017 Tax Cuts and Jobs Act and are 
designed to spur economic development and job creation in distressed 
locations throughout the country.  By providing affordable housing in OZs, 
UMH is helping to attract employers and employees to these locations and 
positively transform these areas.

UMH is dedicated to supporting and advancing affordable housing on a 
national level.  In June 2019, we participated in HUD’s Innovative Housing 
Showcase, by setting up a manufactured home and booth on the National 
Mall in Washington, D.C.  Members of UMH’s executive management 
team have also met with state and local legislators in various states to 
discuss amending certain laws to solve the affordable housing crisis.  We 
have had meetings with members of Fannie Mae and Freddie Mac to 
discuss chattel lending and community-level financing alternatives in an 
effort to increase the affordability of manufactured housing.  Additionally, 
UMH has increased awareness of affordable housing through its marketing 
efforts, including setting up model homes at various exhibitions around 
the country.
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SOCIAL
COMMITMENT TO PROVIDING AFFORDABLE HOUSING

38 Million 3.6 Million Up to 50%
Households are considered cost burdened, 
spending over 30% of their household 
income on housing.(1)

Affordable housing units are needed to 
bridge the gap between the supply and 
demand of affordable housing in the 
United States.(2)

Less cost for factory-built housing than 
conventional, site-built housing due to 
automated equipment and economic 
assembly lines.

Over 60,000 $765
Residents have chosen to live in UMH 
communities because of the benefits 
provided by our product.

Per month was UMH’s average total rent 
for a rental home in 2019 and $447 was 
UMH’s average monthly site rent for 
homeowners.  The average nationwide 
rent for apartments in 2019 was $1,463. (3)

AFFORDABLE HOUSING CRISIS

(1) The Joint Center for Housing Studies of Harvard University, “The State Of The Nation’s Housing 2018”, March 2019.
(2) National Low Income Housing Coalition, “The GAP A Shortage of Affordable Housing”, March 2019.
(3) Yardi Matrix Multifamily National Report, January 2020.

“UMH is dedicated to supporting and advancing affordable housing on a national level.”
- Samuel A. Landy, 

President and Chief Executive Officer
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SOCIAL
CHARITABLE CONTRIBUTIONS

UMH regularly contribute to charities, including the Boy Scouts of 
America, Boys and Girls clubs, Rutgers University, Yale University, 
local chambers of commerce and Special Strides which is a non-profit 
therapeutic riding center devoted to improving the lives of individuals 
with special needs.  We also contribute to branches of our Armed 
Forces, including the U.S. Merchant Marine Academy.  The Company 
also encourages its employees to devote their time and resources to 
community activities and charitable giving.  In furtherance of this 
objective, the Company has matched employee contributions to 
charitable organizations.
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SOCIAL
ENRICHING THE LIVES OF OUR RESIDENTS, NEIGHBORS 
AND SOCIETY

The Company offers assistance to our long-term residents who face financial or 
medical difficulties in an effort to help them remain living in the community.  
We also have several age-restricted communities, many of which provide grass 
cutting and snowplowing services for residents aged 55 years or older.

Many of our communities host dinners for local law enforcement and first 
responders to thank them for their service and to enhance community relations.  
Some of our communities participate in giveaways of “Back to School” 
backpacks with school supplies to children living in our communities. Our 
communities also host local events including Trunk or Treat events, Veteran’s 
Day appreciation events, holiday events, and much more.  We have also worked 
in conjunction with a local high school to provide students with valuable 
experience and support their future career development.

Our Company refrains from using Company funds for political purposes, 
including campaign contributions and political donations to trade associations. 
We do not tolerate bribery or corruption at any level of our Company.  We have 
a strict anti-money laundering program in place. The Company does not engage 
in deceptive or unfair marketing, labeling or advertising. Our Company’s Legal 
Department enforces all of these policies and trains all employees on them. We 
operate only within the United States and endeavor to comply with all applicable 
laws and regulations.  
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SOCIAL
HUMAN RIGHTS

Our Company values respect for human rights in 
our relationships with our employees, vendors, 
residents and other business partners consistent 
with the UN Universal Declaration of Human 
Rights and Guiding Principles on Business and 
Human Rights.

Our commitment to human rights includes 
protection of women and minority groups, fair 
labor practices, zero tolerance for child labor and 
not condoning forced labor and human trafficking.  
It extends to our suppliers, vendors and business 
partners, as applicable.

Employees are instructed about our human rights 
policy, which extends to all protected classes, and 
are encouraged to notify the Legal Department of 
any claims of violations of this policy.



CORPORATE 
GOVERNANCE

UMH is a proponent of good corporate 
governance.  It has been an essential element 
of the Company’s successful history for over 

50 years.
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CORPORATE GOVERNANCE
BOARD INDEPENDENCE AND DIVERSITY

Independent Board of Directors

Over 60% of the Company’s directors are independent 
within the meaning of SEC rules and the listing standards 
of the New York Stock Exchange (NYSE).  The Company’s 
independent directors meet in executive session at least 
annually.    

Board Committees

All committee members are independent under applicable 
NYSE and SEC rules for committee membership.  The 
Nominating and Corporate Governance Committee is 
responsible for developing and recommending to the 
Board corporate governance guidelines and, consistent 
with such guidelines, oversees the evaluation of the Board 
and management.

Financial Expert

Each of the four members of our audit committee qualifies 
as an “audit committee financial expert” under applicable 
SEC rules (SEC rules require that at least one director 
qualify as an “audit committee financial expert”).     

Board Diversity

Two of our directors are female.  Our average director tenure 
is 14 years and our average independent director tenure 
is approximately 6 years.   Our directors’ have expertise 
in a variety of fields, including real estate, cybersecurity, 
finance, legal and education.

Presiding Director
 
Our Board of Directors has designated an independent 
director as presiding director.

Annual Board and
Board Committee Self-Evaluations

Our directors and individual board committees engage in 
annual self-evaluations.

 Key components of our corporate governance policies are as follows:
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CORPORATE GOVERNANCE
SIGNIFICANT INSIDER OWNERSHIP AND ALIGNMENT 
OF MANAGEMENT’S AND SHAREHOLDERS’ INTERESTS

• Substantial Insider Ownership.
Management’s Interests are Aligned with Shareholder Interests.  The aggregate stock 
ownership of Company directors and executive officers represents approximately 10.4% 
of the Company’s outstanding shares, which currently represents the largest block of 
shareholders and helps align our management’s interests with our shareholders’ interests. 

• Considerable CEO Stock Ownership Requirements.
The Chief Executive Officer is required by Company policy to own shares of the 
Company’s common stock having a value equal to at least six times his base salary and 
is well within compliance with these requirements, currently owning, as of December 
31, 2019, shares valued at approximately 17 times his base salary and almost 3 times this 
ownership requirement.

• Robust Director Stock Ownership Guidelines.
The Company recommends that each individual serving as a director on the Board own 
shares of the Company’s common stock having a value equal to at least three times the 
director’s annual cash retainer from the Company.

• Named Executive Officer Stock Ownership Guidelines.
Our Named Executive Officers are subject to Stock Ownership Guidelines of two times 
their base salary.  

• Long-term employee stock option and restricted stock vesting periods.
All stock option and restricted stock awards to employees vest over a 5-year period, 20% 
per year, to encourage employee retention and align employees’ interests with those of 
our shareholders.

• Anti-Hedging Policy.
The Company prohibits the purchase or sale of puts, calls, options or other derivative 
securities based on the Company’s securities by directors, officers or employees. Our 
policy also prohibits hedging or monetization transactions, such as forward sale 
contracts, in which the shareholder continues to own the underlying Company security 
without all the risks or rewards of ownership.
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CORPORATE GOVERNANCE
ACCOUNTABILITY TO SHAREHOLDERS

Shareholder Engagement
The Company believes that effective corporate governance should include regular constructive 
discussions with our shareholders. We have a proactive engagement process that encourages 
feedback from our shareholders. This feedback helps shape our governance practices.

No Poison Pill We have not adopted a shareholder rights plan.

Annual Assessment of Compensation The Company annually assesses its compensation policies to determine whether such policies 
encourage excessive risk taking.

Low Average Total Director 
Compensation

Average total Director compensation is approximately 60% of the average total director 
compensation of our peers.

Objective Performance Goals Cash bonus program for our CEO and CFO is tied to objective financial performance metrics.

No excessive Perquisites
or Other Benefits.

No Repricing or Buyout
of Stock Options. No Excise Tax Gross-ups.


