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Corporate Profile

Sagen MI Canada Inc., operating through its wholly-owned subsidiary, Genworth Financial Mortgage Insurance 

Company Canada (doing business as SagenTM), is the largest private sector residential mortgage insurer in 

Canada. The Company provides mortgage default insurance to Canadian residential mortgage lenders, making 

homeownership more accessible to first-time homebuyers. The Company differentiates itself through customer 

service excellence, innovative processing technology, and a robust risk management framework. For more than 

two decades, the Company has supported the housing market by providing thought leadership and a focus on the 

safety and soundness of the mortgage finance system.  

As at December 31, 2020, the Company had $7.5 billion total assets and $3.9 billion shareholders’ equity. 

Find out more at www.sagen.ca.

Our values define who we are and how we work, and they guide our decisions each day. These values are 

fundamental to our success in keeping our promises to our customers, our colleagues, our stakeholders and our 

partners.
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Letter from the President & CEO
This past year was a significant one for the Company as we transitioned to new 
ownership with  Brookfield Business Partners L.P., together with certain of its 
affiliates and institutional partners and rebranded from Genworth Canada to our 
new brand identity, Sagen™ . It has been an exciting and challenging year altogether, 
especially considering the impact of the COVID-19 pandemic on all aspects of our 
lives and communities. 

It has certainly been a time of great need in communities throughout Canada. In 
the absence of our regular volunteer opportunities while abiding to government 
guidelines to ensure the health and safety of our team and community members, I 
couldn’t be prouder of the tremendous ways our team has continued to give back to 
the communities in which we live and work during this historic time.

We are proud to present our 2020 Public Accountability Statement, which 
highlights some of the ways we support the economic, and social well-being of our 
colleagues, customers, and various communities across the country.

The Sagen team has a truly genuine spirit of giving back. In 2020, Sagen proudly 
supported organizations across Canada with over $615,000 in Company-directed 
sponsorships and over $15,000 in employee led fundraising. Employees logged 
over 160 volunteer hours, found creative and safe ways to give back to organizations 
across the country through our “Acts of Kindness” campaign, and continued to 
support Habitat for Humanity, United Way and many other organizations virtually.

At Sagen, we feel that our greatest contribution to the community is to remain 
engaged and committed, year over year, to increasing financial literacy, not only 
as an organization but as individual contributors. During a time when many local 
Habitat affiliates are struggling with the financial impact from COVID-19 on their 
operations, the Meaning of Home national writing contest helped raise over 
$280,000. These much-needed funds will go towards building homes for families in 
need of a safe and secure place to call home. 

As an organization, we are committed to ensuring a diverse, equitable and 
inclusive workplace, and have recommitted our efforts to our employees with the 
establishment of an employee-led Diversity, Equity and Inclusion Committee and 
Employee Advisory Council.  Membership includes representation from employees 
across the business as well as VPs and SVPs.. In 2020, I signed the BlackNorth 
Initiative Pledge, reinforcing our commitment to helping end anti-black systemic 
racism.

We are proud of the strong bonds we have with our existing charitable partners and 
inspired by the new relationships built every year with not-for-profit organizations 
across the country. 

Stuart Levings, 
President and Chief 
Executive Officer, Sagen

Stuart Levings, 
President and Chief Executive Officer, Sagen

1 SagenTM is the business name of Genworth Financial Mortgage Insurance Company Canada and a trademark owned by Sagen MI Canada Inc.



4  |  2020 Public Accountability Statement

People Powered Culture
Driving impact in the industry and communities across Canada 

At Sagen, we thrive on a corporate culture that is people powered and focused on two of our core values – We 
have Heart and We Grow when You Grow. We encourage the growth of our employees through ongoing training 
and learning opportunities and encourage safe and active volunteerism in the community. We take great pride in 
our philanthropic contributions, from the work of our dedicated employees who take on opportunities to lead and 
drive volunteer activitieson their own time their own time, to employees who participate on committees and sit on 
multiple charitable boards.  

Our senior leadership team continues to excel as industry leaders and are a prime example of the impact our 
People Powered culture has on Sagen staff.  In 2020, Debbie McPherson, SVP of Sales and Marketing was named 
as one of CMP’s Women of Influence. She was recognized for her ongoing contribution to breaking down barriers 
in the mortgage industry. Susan Carter, VP of Marketing and Communications was selected as one of Mortgage 
Professional America’s 2020 Mortgage Global 100. 

In early 2020, Sagen was honoured by the Globe and Mail with their Women Lead Here award. This comprehensive 
annual program benchmarks how the largest publicly traded companies in Canada are performing on executive 
gender parity. Eight of our senior female leaders who represent the company across our business lines have been 
showcased and earned us second place among a group of companies with over $5 billion plus market capitalization.

Our giving model is centered around four main pillars; supporting affordable homeownership, financial literacy, local 
communities and focusing on encompassing employee engagement. Supporting diversity, equity and inclusion is 
also a primary focus of ours, and we are mindful of our contributions supporting diverse groups within this category.
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ESG at Sagen
In collaboration with mortgage lenders across Canada, the company’s goal is to help individuals and families 
achieve responsible homeownership using mortgage insurance. We believe that responsible homeownership is 
a key building block towards both wealth creation, financial security, and sustainable communities. We support 
responsible home ownership through homeowner education, a biennial first-time homebuyer survey, prudent 
underwriting guidelines, our homeowner assistance program (HOAP) and through a collaborative approach to loss 
mitigation programs (eg. COVID-19 mortgage deferral programs).

Responsible homeownership
Responsible homeownership begins with educating homebuyers on the various stages of the purchase process 
from financing, to budgeting and closing the deal on-line and on-time. To support our customers, Sagen offers key 
insights on the attitudes of purchasers through its biennial First-Time Homebuyer Study and annual Financial Fitness 
Survey as part of the Homeownership Education Week.

Sagen’s prudent underwriting guidelines ensure that qualified borrowers from different socioeconomic backgrounds 
in communities across Canada have access to homeownership by taking a common-sense approach to underwriting 
that is both holistic and equitable. The Company’s suite of products are tailored to the needs of different groups, for 
example our New to Canada mortgage insurance product helps recent immigrants who have not yet established a 
credit profile in Canada achieve homeownership. During the Covid-19 pandemic, Sagen collaborated with industry 
partners to develop and implement the mortgage deferral plan that allowed homeowners who were affected by 
Covid-19 stay in their home.

Supporting sustainable communities across Canada
The Company encourages its employees to volunteer to support charitable activities in their community at the local 
and national level. Our focus includes affordable homeownership, financial literacy, wellness, and homelessness. 
Sagen funds multiple facets of Habitat for Humanity Canada that includes unique build activities such as the 
Indigenous tiny homes in Ontario.

Operating with an environmentally sensitive business model
The Company operates an environmentally sensitive business model to fully leverage its digital mortgage insurance 
underwriting process to increase the speed of decisions and to reduce the use of paper. We primarily utilize digital 
options to market and communicate to our customers using sagen.ca and a variety of social media platforms. In 
addition, Sagen provides incentives to promote energy efficient homes by providing a mortgage insurance premium 
discount for homes that meet the current government standard for energy efficiency. In 2020, we processed 325 
energy efficient rebates.

Diversity and Governance practices
We are committed to diversity and inclusion. Our CEO’s pledge to The Black North Initiative helps us address the 
barrier for Black and Indigenous people and other underrepresented racialized groups. We at Sagen acknowledge 
that systemic racism exists along with other inequities in Canada. Sagen is also an employer partner with the 
Canadian Center for Diversity and Inclusion to help address issues that will increase equity and opportunities for all 
regardless of race, ethnicity, sexual orientation, gender, or level of ability.  



6  |  2020 Public Accountability Statement

Sagen is committed to promoting fairness and equity in its compensation practices. As the Company has offices in 
both the province of Ontario and Quebec, we maintain Pay Equity plans for both, as well as actively comply with, the 
legislation as required.  The percentage of females at an Executive Management (Senior VP and above) level is 38%. 
There is a total of 62% full-time employees who are (or who identify with being) female. 

In 2020, Sagen (formerly known as Genworth Canada) was recognized by the Globe and Mail’s Report on Business 
for “Women Lead Here”. More than 500 of the largest public companies in Canada, were screened and evaluated 
for, among other things, the percentage of female-identifying representation in the top three tiers of executive 
management. Sagen’s performance regarding executive gender diversity was strong enough to have earned us 
second place among a group of companies with over $5 billion plus market capitalization. 

Our corporate governance practices are mature while at the same time, adaptable to address the issues of the 
day. This includes the alignment of our Diversity, Equity and Inclusion agenda with ongoing employee education 
to increase the mindfulness of the differences and challenges under-represented groups may face. In 2020, all-
employee training delivered a heightened awareness of the following: Diversity and Inclusion Fundamentals, 
Providing Customer Service to Individuals with Disabilities, Human Rights Understanding of Disabilities in the 
Workplace Accommodation, to name a few. 

We also have a comprehensive Code of Business Conduct and Ethics & Whistleblower Procedures to govern the 
conduct of the Company’s directors, officers, and employees. 

In addition, our Board of Directors has a diverse set of skills and experience in key areas of strategy development, 
risk management, audit, mortgage lending, capital markets, investment banking as well as corporate and regulatory 
governance, actuarial and accounting and operations. The Board reviews and approves our risk appetite covering 
insurance, operational and financial risks.  The role of the Lead Director is to facilitate the functioning of the Board 
independent of management and other non-independent directors.  Our Audit Committee is responsible for 
reviewing the Company’s financial reporting and public disclosures including the related controls, is independent 
and has extensive experience around financial reporting. And, our executive compensation programs are designed 
to be aligned with the interests of the Company and its shareholders.
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Supporting Affordable Homeownership
Habitat for Humanity 

In 2020, Sagen proudly celebrated 20 tremendous years working 
alongside Habitat Canada. Over the past two decades, Sagen has 
contributed over $5 million to affordable housing in Canada, through our 
sponsorship as the founding Sponsor of the Meaning of Home contest, 
Homebuilding Grants, founding sponsor of the Global Village Build 
(Canada Builds) and the Family Impact Fund.

During this time, more than 600 Sagen employees have contributed their 
time, energy and hard work on build sites nationwide, investing over 8,966 
volunteer hours to support local Habitat affiliates from coast to coast.

In 2020, Sagen committed a further $140,000 in Homebuilding Grants 
to support the building efforts of 14 Habitat for Humanity affiliates across 
Canada through an application process. These critical homebuilding 
grants went to support deserving builds for families across Canada. 
  

Supporting Indigenous Communities 
Habitat Halton Mississauga Affiliate

Habitat Halton Mississauga was one of the recipients of the 2020 
Homebuilding Grants. The funds went towards the launch of a Pilot 
program to build tiny homes for rural areas. Sagen is proud to be one 
of two Tiny Home Pilot Sponsors for 2020. The tiny homes have been a 
project undertaken by high school students as part of the Halton District 
School Board’s Skilled Trades Program for youth. The homebuilding 
grant provided by Sagen enabled 45 students to have the materials and 
tools needed to work on these homes over 2020. The tiny homes, set 
for completion in 2021 will be delivered to the Chippewas of Nawash 
Unceded First Nations, in Grey Bruce. These units will mark the first of 
many to provide housing solutions for members of the community who 
need emergency housing or short-term shelter, and we’re proud to be a 
part of this outstanding project supporting Indigenous communities.

Habitat for Humanity Grey Bruce Affiliate

Sagen also proudly supported the Grey Bruce affiliate with a $10,000 
Homebuilding Grant in 2020. The Habitat for Humanity Grey Bruce 
affiliate has been instrumental in building homes on First Nations and 
Chippewas of Nawash. In 2020, they planned to build four homes on First 
Nations and two homes in Owen Sound (off reserve). 
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Meaning of Home Contest

The Meaning of Home contest encourages students to become engaged and compassionate community members. 
At the same time, the program educates and inspires them to learn about the issue of affordable housing, and over 
the years has helped bring significant awareness to the issue of affordable homeownership, both in Canada and 
across the world.

In 2020, the Meaning of Home Contest drew in a historic 10,200 entries.   Each entry results in a $10 donation to the 
local Habitat affiliate and the winner in each grade is awarded a $30,000 grant which they can direct to a Habitat 
build in their community. Nine runners-up (three per grade) will also get to direct a $10,000 grant towards a Habitat 
build in their community. Additional prizes include an iPad, and class pizza party for each of the grand prize winners. 

Since the Meaning of Home Contest launched in 2007, over 68,000 entries have been submitted by students 
across Canada. In 2020, we continued to raise funds bringing Sagen’s total to over   $1.7 million towards Habitat for 
Humanity Canada and local Habitat affiliates in every province and territory.  

The three grand prize winners in 2020 were:
Grade 4:  Ines Casanova, from Toronto, Ontario, directed her $30,000 grant to Habitat for Humanity GTA. 
Grade 5: Nathan Papps from Victoria, British Columbia directed his $30,000 to Habitat for Humanity Victoria.
Grade 6: Nyra Calamiong, from Toronto, Ontario, directed her grant to help build homes with Habitat for Humanity 
GTA. 

The following students were each awarded a $10,000 grant for them to direct to the Habitat for Humanity affiliate of 
their choice: 

Grade 4: Runners-up

Tiana Sanko Gilbert Plains, Manitoba Habitat for Humanity Manitoba

Lake Severin Kingsville, Ontario Habitat for Humanity Windsor-Essex

Christopher Valdes Toronto, Ontario Habitat for Humanity Greater Toronto Area

Grade 5: Runners-up

Mehtab Cheema Edmonton, Alberta Habitat for Humanity Edmonton

Alice Hopkins Comox, British Columbia Habitat for Humanity Vancouver Island North

Cortez Rivera Headingley, Manitoba Habitat for Humanity Manitoba

Grade 6: Runners-up

Siena Hopkins-Prest Peterborough, Ontario Habitat for Humanity Peterborough and Kawartha 
Region

Emily Phillips London, Ontario Habitat for Humanity Heartland Ontario

Natalie Zhou Richmond Hill, Ontario Habitat for Humanity Greater Toronto Area

“We’re proud to see continued growth in student engagement with another 
record year of entries, directly impacting affordable housing in communities 
across Canada while empowering youth to change this world for the better. ” 
Stuart Levings, 
President and Chief Executive Officer
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Supporting Financial Literacy
University of Waterloo

Sagen is proud of our continued partnership and support 
of the University of Waterloo School of Accounting and 
Finance’s Financial Literacy Competition (the “FLC”). As 
the only outside financial supporter of the FLC, Sagen’s 
contribution helps to ensure the competition continues 
be run twice a year and be easily accessed by students 
and teachers. Sagen’s support has helped to establish an 
important foundation upon which future activities can 
be built.

With Sagen’s support, the competition has now been 
expanded to include Grade 11 students. Working with 
their teachers, the FLC offers grade nine, ten and eleven 
students an opportunity to inspire confidence and build 
competence when making financial decisions. The goal 
of the competition is to engage students by challenging 
their knowledge in personal finance, accounting and 
wealth management, while providing a solid financial 
literacy foundation to prepare them for the future. 

Since the Company’s involvement, over 3,000 
students have participated in the competition. The FLC 
competition in May 2020 was cancelled because of 
the pandemic, but additional tools and resources were 
deployed for the December competition to continue 
to support financial literacy growth. Prizing for the 
December competition, which saw 300 students from 
27 schools in Ontario and Saskatchewan participate, was 
adjusted to honour the top 20 students in each category 
(grade 9, 10 and 11) who each received a $75 gift card to 
Amazon.ca, with three top performing schools receiving 
$500 for celebrations and financial literacy resources.  

Our continued commitment will ensure this resource is 
available to high school teachers and their students, and 
help extend the reach to more students , highlighting 
the importance of financial literacy to young adults 
and supporting the University of Waterloo’s mission to 
increase financial literacy across Canada.

“The pandemic has highlighted the importance 
of financial literacy and certain financial 
behaviours like saving and smart borrowing to 
weather the unexpected.  It has also brought 
to the forefront issues of income inequality.  
According to the Consumer Financial 
Protection Bureau in the US, teenagers are 
developmentally ready to align their spending 
with their values, and they should have a 
stronger sense of who they are and what they 
care about as they start to grow into an adult. 
They are also starting to keep the future in 
mind while they make more significant life 
decisions.   Still, while Canadian youth received 
better than average scores on financial literacy 
on the OECD’s 2015 PISA survey, roughly 
30% of high school students scored below 3 
(on a 5 point scale).  In 2017, 14% of insolvent 
debtors in Ontario were less then 30 years old, 
as revealed by Hoyes, Michalos and Associates, 
up 2% compared to 2015.  Student debt, while 
a contributor, was not the key factor explaining 
this proportion since only a third of these 
insolvent young adults carried student debt.  
Instead, bad financial decisions, like the use of 
pay day loans, and poor financial behaviours 
explained more.

The Financial Literacy Competition exposes 
high school students to a variety of financial 
topics to lay the foundation for responsible 
financial behaviours and financial well-being.  
The continued partnership between Sagen™ 
and the University of Waterloo’s School of 
Accounting and Finance puts the competition 
and its resources in the hands of high school 
teachers who are on the front line of supporting 
these students as they prepare for the financial 
challenges of their future. “
Steve Fortin, 
Director, School of Accounting and Finance 
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HomeSuiteHope
Since 2014, Sagen has supported the Homeward Bound Halton Program as 
an original sponsor with HomeSuiteHope providing over $155,000. We’re 
proud of our continued commitment to supporting the Program’s mission.

The Homeward Bound Program assists single parent families facing 
homelessness by providing them with safe and reliable housing, access 
to a free college education, and employment programs, among other 
supports. This wraparound support system is critical to helping break the 
cycle of poverty and helping single parents transition to employment and 
independence. The Program’s mission aligns with Sagen’s commitment to 
supporting financial literacy and helping more Canadian families realize the 
dream of affordable homeownership.

Homebuyer Education
Helping first-time homebuyers 
achieve homeownership responsibly

Every year, Sagen uses current homebuying trends and data to create 
content that educates and inspires homebuyers. Through a variety of 
publications, such as our biannual digests and guides, we help educate 
homebuyers on the various stages of the homebuying process, including 
dreaming of homeownership, financing, budgeting, house hunting and 
closing the deal. The Fall/Winter and Spring/Summer Digests, titled ‘A 
Better Way to Homeownership’, along with additional resources such as 
our Financial Literacy Month Infographic are made available on our digital 
platforms, including web and social media, as well as more traditional 
channels such as print. 

The Sagen Difference
Helping mortgage industry    
professionals deliver added value 

Sagen’s success is built on relationships. Everyone in the Company is 
empowered to respond to their customers’ needs and to deliver value beyond 
mortgage insurance. While our value-proposition extends across a wide 
variety of service offerings, the area of industry education and professional 
development is one for which we are particularly well-known, including 
our Annual Lender Forums that take place across Canada and our ongoing 
monthly educational webinar offerings. We are proud to provide industry-
leading knowledge and expertise to homebuyers who are looking for advice 
during the homebuying process. 
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Dedicated experts

Our experienced business development leaders, local account managers, 
underwriters, risk managers, homeowner assistance specialists, loss mitigation 
specialists, government relations and financial experts as well as actuarial and 
client service specialists add tremendous value to each customer relationship. 
Our employees across the country provide regional knowledge and expertise 
that’s customized for their clients. Our customers also rely on the Sagen team 
for product information, industry updates, assistance and guidance on file 
applications and other essential business needs. Collectively, our team provides a 
better customer experience and greater industry collaboration.

Training and education

Our training programs continue to evolve based on the needs of our customers. 
We take great pride in the educational programs we deliver. Our dedicated 
training team has established national monthly webinar training programs, 
making it easy for our industry partners to participate when it suits their schedule. 
They can join live sessions or listen to a pre-recorded session on their own 
time. Our annual Homeownership Education Week, hosted in May each year 
also provides an opportunity for our customers to participate in specialized 
webinar presentations. Over a period of one week in mid-May, approximately 
five webinars are delivered, providing training on our products, insight into 
industry trends, as well as survey findings. Additionally, our training team works 
collaboratively to understand the needs of our customers in order to build 
customized workshops. 

Market research

At Sagen, we pride ourselves on being thought leaders and educators on the 
health and state of the Canadian housing market. Market research is important 
to our business on many fronts. It provides the opportunity for us to better 
understand the buying intentions and homeownership perceptions of various 
segments within the housing market.

We commission a biennial First-Time Homebuyer Survey of Canadians between 
the ages of 25-40. The survey results provide deeper insights into Canadian’s 
attitudes on homeownership and the financial fitness of today’s first-time 
homebuyer. 

In addition to the biennial First-Time Homebuyer Survey, we also conduct an 
annual Customer Survey to help us understand how we can better serve our 
customers and the industry. 

In 2020, we comissioned the Homeownership & Financial Fitness Study, 
which helps monitor the financial health and behaviours of Canadians with 
respect to homeownership. The study, completed in conjunction with the 
Canadian Association of Credit Counselling Services (CACCS) provides a better 
understanding of evolving buyer behaviours and the financial fitness 
of Canadians.
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Homeowner Assistance Program (HOAP)

Since 2007, we’ve helped more than 57,500 Sagen-insured homeowners across the country stay in their homes 
during temporary financial setbacks. 

Sagen’s Homeowner Assistance Program, often referred to as HOAP, is dedicated to helping qualified homeowners 
weather short-term financial hardships without sacrificing their homeownership dreams. We understand that life 
happens, and temporary financial difficulties caused by job loss, marital separation, illness and other unexpected 
situations often arise and may put pressure on household income. 

In 2020, Sagen, in partnership with the two other mortgage insurance providers, developed the Default 
Management Playbook, outlining the default management tools/recommended solutions available for residential 
borrowers (1 to 4 units) facing hardship due to the COVID-19 pandemic. The objective was to support the lenders’ 
efforts to assist their clients who were directly impacted by the pandemic by helping them understand the options 
available.

To help facilitate the submission and review process, in 2020, we implemented the HomeAssist portal. This portal 
is designed to improve the customer experience, making it easier for them to send referrals while providing all the 
required information to Sagen for the Homeowner Assistance Program.
Our dedicated team of Homeowner Assistance Analysts work collaboratively with our lenders to assess each person’s 
circumstances carefully. The team then determines what, if any, solution is available to help bridge the gap between 
the impacts of unexpected hardship and a homeowner getting back on their feet. 

While each solution varies, typical work-out options we might consider are capitalization of payments (whereby 
payments are added back onto the mortgage balance); deferring payments to a later time when it is more affordable 
for the homeowner; or increasing amortization periods. Other options may include partial or shared payment plans, 
mortgage restructuring and if selling the home is the only option, our Analysts are there to provide guidance and 
assistance with the sale of the home by the borrower.

The success of our program is based on borrowers maintaining their payments and keeping their mortgages up 
to date. This is a great outcome for our customer, the homeowner and Sagen. Current HOAP statistics show that 
we have helped more than 96 per cent of homeowners stay current on their mortgage after completing a workout 
process. That is a result we are proud of. 
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Active Government Relations
  

Sagen has a strong government relations program, having met with the 
Department of Finance, the Office of the Superintendent of Financial 
Institutions, the Bank of Canada and Members of Parliament. We work with 
the federal, and provincial governments, agencies, and regulators to help 
guide the direction and substance of Canada’s housing finance policies.

In addition, we work with other stakeholder groups that share similar goals in 
promoting responsible homeownership and sound housing finance policies. 
We belong to industry associations including Mortgage Professionals Canada 
and the Mortgage and Title Insurance Industry Association of Canada. We are 
also members of the C.D. Howe Institute, the Canadian Housing and Renewal 
Association, and the Chamber of Commerce network.

Sagen is recognized as a leader in mortgage insurance, and Canada is widely 
regarded as having one of the soundest housing finance systems in the world. 
Other government agencies from countries like the United Kingdom, Ireland 
and Mexico, have called on Sagen executives for advice and best practices. 
We also regularly meet with international organizations including the 
International Monetary Fund, to provide information on and insight into the 
Canadian housing markets.

Our government relations programs also support initiatives aimed at building 
future leaders. We support the Parliamentary Internship Program and engage 
with its organizers to provide information on housing issues that are aligned 
with the interests of government stakeholders.

Helping the government protect Canada’s housing finance system
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Contributing to the Economy
Helping drive economic prosperity for our country and for our people

Sagen – Tax payments – for the year ended December 31, 2020

For 2020, this was calculated based on using the tax instalments due for the 2020 tax years and the liability owing 
for 2020.

Income taxes Premium taxes Total

NEWFOUNDLAND NL 1,677,014 555,774 2,232,788

PRINCE EDWARD ISLAND PE 479,147 121,073 600,220

NOVA SCOTIA NS 3,254,748 907,136 4,161,884

NEW BRUNSWICK NB 1,947,295 443,763 2,391,058

MANITOBA MB 2,822,917 752,668 3,575,585

SASKATCHEWAN SK 3,259,393 1,019,374 4,278,767

BRITISH COLUMBIA BC 11,723,606 3,708,007 15,431,613

YUKON YT 153,348 21,675 175,023

NORTHWEST TERRITORIES NT 116,163 22,769 138,932

NUNAVUT NU 362 427 789

QUÉBEC QC 16,355,856 4,891,820 21,247,676

ONTARIO ON 37,473,441 8,506,243 45,979,684

ALBERTA AB 18,850,327 5,697,956 24,548,283

FEDERAL FEDERAL 119,749,548  119,749,548

TOTAL 217,863,165 26,648,686 244,511,850

Supporting affordable housing programs

Since 2010, Sagen has helped more than 3,759  Canadians achieve homeownership through affordable 
homeownership programs. We receive applications from affordable-homeownership programs across the 
country that offer various forms of support, including down payment assistance, mortgage payment assistance, 
homeownership counselling and courses. We believe in supporting initiatives like these because they align with our 
core values: enabling responsible and affordable homeownership for homeowners in Canada.



Helping drive employment across Canada

With offices in Oakville, Montreal, and Vancouver, and account managers, underwriters and risk managers in all 
regions, Sagen supports mortgage professionals and homebuyers across the country.

Location Full Time Part Time

Vancouver Office 11

BC (Remote) 8

Alberta 11

Saskatchewan 1

Manitoba 0

Oakville Office 176 4   

Ontario (Remote) 12

Quebec 18

Quebec Remote 11

NB 2

PEI 0

Nova Scotia 4

NFLD 1
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Fundraising Support for Charitable Partners
In 2020, Sagen employees actively led virtual events and distanced fundraising programs to raise the much needed 
financial dollars in their community coupled with company-directed sponsorships. In place of sponsorships of events 
that may otherwise have been cancelled as a result of the pandemic, Sagen maintained its financial commitment to 
our partners. For example, Sagen donated $5,000 to Wellspring in place of our sponsorship of their Well Dressed For 
Spring fundraiser. Wellspring provides multiple supports to aid Cancer patients through their journey.

The United Way
Despite the impact of the COVID-19 pandemic on employee led fundraising campaigns, our employees continued 
to support the United Way in 2020 with a virtual, employee led campaign. Since 2013, Sagen has supported the 
United Way with over half a million dollars in donations. In 2020, our virtual campaign raised over $15,000 from 
employee led contributions, and our team received the “Champions of Change Award”, honouring our employees’ 
commitment to supporting the most vulnerable in our community through the 2020 United Way Campaign. 

Oakville Community Foundation
In 2020, Sagen proudly renewed our support to the Oakville Community Foundation with a two-year commitment of 
$17,500 per year.  These funds go towards providing grants to other local organizations that impact our community, 
and to the people and organizations who are teaming up to make change possible. Over the past 25 years, the 
Oakville Community Foundation has provided over $40 million in charity grants to these local organizations. Sagen is 
happy to be a supporter of the Oakville Community Foundation. 

This past year, the Oakville Community Foundation quickly pivoted to help those most in need and respond to 
community needs with new support programs like the Oakville Resiliency Fund, and the Charity-Small Business 
Partnership Program.

Town of Oakville: Family Day
For the past nine years, we’ve proudly continued our support of the Town of Oakville’s Family Day activities as the 
main sponsor. Family Day activities include free programs across ten Oakville locations. 

Spirit Award
Sagen celebrates every opportunity to recognize volunteerism in the community. The Oakville Community Spirit 
Awards honour individuals, organizations, businesses and community groups who contribute to the life of our 
neighbourhoods or community. Awards are presented to those who have demonstrated ongoing leadership, 
dedication and involvement in Oakville. Traditionally, we have sponsored and presented the Heritage Award, which 
recognized an individual or organization that has made an outstanding contribution to Oakville by aiding in the 
preservation and celebration of Oakville’s natural, built or cultural heritage

Due to the COVID-19 pandemic, the awards ceremony was cancelled and all nominations will be considered for the 
2021 event. 
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Oakville Chamber of Commerce
Since being the first recipient of Oakville’s Community Builder of the Year Award in 2012, Sagen has continued 
to show support for the Oakville Awards for Business Excellence (OABE) by sponsoring the Community Builder 
Award.  The OABE is dedicated to recognizing exemplary models of excellence and community service by Oakville’s 
businesses.

Active Volunteerism
Acts of Kindness Campaign

Year over year, Sagen employees have demonstrated their value of Heart by leading and participating in a variety 
of volunteer activities throughout the month of June. In order to ensure our employees’ safety and to comply with 
safety protocols in light of the COVID-19 pandemic, our annual June Month of Service was replaced with a successful 
Acts of Kindness Campaign. Employees were encouraged to share the ways in which they were safely giving back to 
organizations and communities across Canada with small acts of kindness.

Some employees actively donated their time to food banks throughout the pandemic, while many others continued 
to take part in celebrations and events virtually. Beginning in March, 2020, Todd Smith volunteered his time sorting 
and delivering packages to local households in need. He continued to support local food banks throughout the 
year, picking up food from participating grocery stores and delivering them to Eden Food Bank. Jennifer Syrota 
also recognized that getting around for many during the COVID-19 pandemic was difficult, and she stepped up, 
volunteering as a driver for the Fare Share Foodbank. Jennifer safely supported people who had no means of 
transportation or couldn’t get to the food bank via public transit. 

In their own words, here are some more great examples of how employees safely showcased their value of Heart with 
small acts of kindness in 2020:

“Since the beginning of the pandemic, my husband and I have been making homemade lasagna and dessert 
for [Le Refuge des Jeunes de Montréal], a shelter we support on a regular basis. During these harder times we 
decided to prepare this meal once a month.” Diane Robesco

“I first heard about the mask making challenge issued by Michael Garron Hospital to all east-end sewists to 
collectively make 1,000 masks a week. Their website provided a downloadable simple instruction sheet on 
how to make a simple mask. However, my sister Kathy is a nurse at the Sault Area Hospital who were short on 
masks, so I decided to sew non-medical makes for her and her nursing colleagues. I made several dozen and 
[continued] to as elastic supplies [were] available.  To cut, sew and finish a dozen 2-ply,  pleated masks, it takes 
about 4 hours a batch.” Susan Carter

“We used time at home to do a spring cleaning and donated a large amount of clothes to the local women’s 
shelter – Halton Women’s Place.” Kiki Sauriol-Roode

“I reached out and reconnected with my (now one of) English high school teacher, in New Brunswick. I let her 
know she was a great teacher who always had kind words and a big smile for her students. I thanked her for 
inspiring us to write and I shared with her one of my grade 11 writing assignments that came to light during 
COVID-19 “house projects”. The assignment, a 25-day journal, is a priceless time capsule of a “day in the life” of 
a teenage girl in 1984, which I have in turn shared with my 15-year-old son. She was grateful that I reached out 
and said that I made her week and how heart-warming it was that I took the time to share these memories with 
her.” Jeannette St-Onge
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“Our family went for a walk and chalked messages of hope on 
the walking trails around our area. We continued walking the 
trail and on our way back we noticed people stopping, reading 
the messages and taking photos. We were excited they seemed 
to have an immediate impact. My daughter, Emma, also put 
together some COVID-19 Survival Kits for our good neighbours 
across the street.” Jason Espetveidt

“I grocery shopped for my friend who is a front-line worker at 
Oakville Trafalgar Hospital (intubating COVID-19 patients!!!). 
Her stress level is over the roof and she needs a break whenever 
and however that occurs.” Jennifer Syrota

Sagen takes great pride in our employees’ commitment to giving back. 
As an organization, we couldn’t be more proud of the many creative 
ways in which our employees safely gave back to the communities in 
which they live and work during the COVID-19 pandemic. 

Food Drive
Frances Davos, together with members of our Operations team, 
including Natalee Stefnitz and members of our IT team, organized a safe, 
socially distanced drive-through food drive to help meet the increased 
need in the community. Employees from our Oakville head office and 
remote staff from the surrounding area came together to contribute 
an astounding 800 lbs of non-perishable items. The overwhelming 
generosity and contributions were donated to the Eden Food Bank 
and Kerr Street Mission. These organizations were delighted by the 
outpouring of support during this difficult time, when need for food 
banks was up by 50 per cent compared to last year. 

Regional Initiatives
Our employees are committed to giving back year-round to deserving 
organizations across Canada.  Here is just a snapshot of the charitable 
efforts our regional employees were a part of across Canada in 2020.

Atlantic

The Atlantic team saw an increase of hardship within the community as 
a result of the pandemic, and in 2020 chose to help by donating and 
devoting their time to support people in times of crisis and transition.

The team joined forces with mortgage industry partners to raise 
funds for deserving causes; in February, they raised $500 for Make A 
Wish Foundation, in May, they raised $600 for the Gathering Place 
Community Centre, and in October, they raised funds for NL Pinks it 
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out for Breast Cancer. By working together with Women in the Mortgage 
Industry from across the country, the team helped to raise $1,255 to assist 
two Newfoundland families experiencing financial difficulties as a result of 
their cancer diagnoses.  

For over 13 years, the Atlantic team has been supporting Hope Cottage, 
a charitable organization whose mission is to provide meals to those who 
otherwise can’t afford them. In 2020, the Atlantic team supported this 
special place with charity dollars; food and clothing donations; serving 
meals with our team and mortgage industry partners; and joining the 
board “Friends of Hope Cottage” to assist with fundraising efforts. 

The team also donated blood in support of February Heart Month, 
prepared meals for Romero House, a soup kitchen which saw a 25% in 
demand as a result of the pandemic, and supported Shelter Nova Scotia, 
an organization that provides a night’s rest to those in need, 365 days a 
year. The team’s donation in 2020 provided 15 nights of shelter in Halifax. 

Quebec/Montreal Office

Due to limited in person volunteer opportunities, the Quebec regional 
team continued their support of local organizations through sponsorships 
in 2020. They supported the following  chairties through direct 
contributions: Regroupement des Maisons des Femmes Victimes de 
Violence Conjugale and La fondation du Refuge des Jeunes. 

Prairies

In the absence of in person volunteer opportunities, the Prairies team 
continued to support local organizations through sponsorships in 2020. 
Some of the organizations supported include, the Alzheimer Society of 
Edmonton, Medicine Hat Women’s Shelter, JDRF, Ronald McDonald 
House, Calgary Women’s Shelter, Edmonton Food bank and Habitat for 
Humanity Edmonton. In 2020, our Regional Vice President, Imran Thaver 
was actively involved with Habitat for Humanity Edmonton, as the Vice-
Chair of their Board of Directors. Imran also chairs a Community Advisory 
Council, focused on inclusivity and increasing diversity within Habitat 
Edmonton and affiliates across the board. 

Ontario

The Ontario Sales team gave back to the community through direct 
contributions on behalf of the region, as in person volunteering was 
limited by the pandemic. Some of the organizations which received 
support include Ronald McDonald House Toronto, Trillium Covid Relief, 
Canadian Mental Health Association and Candle Lighters Childhood 
Cancer Foundation. Members of the team also attended virtual Meaning 
of Home celebrations for winners from the London and Ottawa areas. 
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Pacific

The Pacific team was hard at work this past year, volunteering their time 
virtually in various regions with a wide variety of charitable organizations, 
such as: Habitat for Humanity virtual Meaning of Home celebrations, BC 
Children’s Hospital, Canuck Place Children’s Hospice, Big Brother’s Big 
Sisters, Canadian Mental Health, BC Cancer Society and the Vancouver 
Island Food Bank, to name a few. Marcie Cyr, our Regional Vice President, 
Pacific also co-chaired the virtual annual charity gala for Canuck Place 
Children’s Hospice which raised $592,000 in 2020. Marcie has been 
actively involved with the charity since 2004, visiting the hospice monthly, 
along with her family at times to volunteer. Marcie’s work with the hospice, 
along with her many volunteer commitments in 2020, including time 
with Surry Firefighters Charitable Society, spending time with at-risk girls 
as a role model during an after-school program, and volunteering her 
time virtually during Habitat for Humanity’s Meaning of Home Contest 
ceremonies earned her Sagen’s 2020 Volunteer of the Year award!  

Public Accountability Statement

Sagen’s 2020 Public Accountability Statement is produced and filed 
as the Public Accountability Statement required for Sagen Mortgage 
Insurance Company Canada. 

All dollar amounts in this report are in Canadian dollars unless stated 
otherwise. Sagen MI Canada Inc. (TSX: MIC), operating through its 
wholly-owned subsidiary, Genworth Financial Mortgage Insurance 
Company Canada (doing business as SagenTM), and is referred to in 
this Statement as Sagen or the Company.  

When asked why she 
commits her time to 
Canuck Place, Marcie said: 

“Volunteering 
reminds me how 
short life is and what a 
legacy love can be.”
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Donations and Community Activities

For more information in our charitable donations and activities visit sagen.ca.

Contact:
Sagen
2060 Winston Park Drive, Suite 300
Oakville, Ontario L6H 5R7
Toll-free: 1.800.511.8888
Mortgage.info@sagen.ca
www.sagen.ca
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