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Corporate Profile 
Genworth MI Canada Inc. (TSX: MIC) through its subsidiary, Genworth Financial Mortgage Insurance Company Canada 
(“Genworth Canada” or the “Company”), is the largest private residential mortgage insurer in Canada. The Company provides 
mortgage default insurance to Canadian residential mortgage lenders, making homeownership more accessible to first-
time homebuyers. Genworth Canada differentiates itself through superior customer service, a robust risk management 
framework, and innovative processing technology. For more than two decades, Genworth Canada has supported the housing 
market by providing thought leadership and a focus on the safety and soundness of the mortgage finance system.

As of December 31st, 2019, Genworth Canada had $6.8 billion total assets and $3.9 billion total shareholders’ equity.

Our values define who we are and how we work, and they guide our decisions each day. These values are fundamental to 
our success in keeping our promises to our customers, our colleagues, our stakeholders and our partners.



Letter from the President & CEO
This past year was a significant year for Genworth. We were able to impact our 
communities in meaningful ways—through philanthropy, employee volunteerism, and 
much more. We are proud to present our 2019 Public Accountability Statement, which 
highlights some of the ways we support the economic, and social well-being of our 
colleagues, customers, and various communities across the country.

At Genworth Canada, we feel that our greatest contribution to the community is by 
remaining engaged and committed, year over year, to increasing financial literacy, 
not only as an organization but as individual contributors. In 2019, Genworth Canada 
proudly supported organizations across Canada with over $650,000 in Company-directed 
sponsorships and over $50,000 in employee led fundraising.

In 2019, Genworth Canada employees proudly supported over 60 charities through 
corporate donations, active volunteer service and employee directed contributions. The 
Meaning of Home national writing contest raised $155,000, bringing Genworth Canada’s 
contributions to over $1.2 million towards Habitat for Humanity Canada and local Habitat 
affiliates in every province and territory.  

The Global Village program with Habitat for Humanity Canada (formerly Canada Builds) 
is an initiative Genworth Canada supports annually. In September 2019, we sent a team 
of nine employees to Halifax, Nova Scotia to participate in the Habitat for Humanity 
Canada Global Village Build. Over the course of one week, our team worked towards 
building a multiunit development called Habitat Way. 

Employees across Canada are encouraged to lead and participate in a variety of 
volunteer activities throughout the month of June which is referred to as the June 
Month of Service. This past year, 180 employees donated 1,360 volunteer hours and 
held 18 events in support of 16 charity organizations. In October, our Operations team 
participated in an extension of the June Month of Service called OpsGiving. Throughout 
the month of October, 30 employees from our Operations department took part in seven 
events supporting local charities. Together they collected 450 pounds of food for a local 
food bank and donated 105 hours of service back to the community.

During our June Month of Service 75 of our employees participated in our second onsite 
Habitat for Humanity Playhouse Build. Donating over 500 hours, our team built seven 
playhouses and raised a $20,000 donation for Habitat for Humanity. Once completed, six 
of the playhouses were donated to local charities including HIPPY Oakville and Art House, 
while the seventh playhouse was later auctioned off during our United Way campaign.

Our employees are committed to giving back year-round to deserving organizations 
across Canada. We are proud of the strong bonds we have with our existing charitable 
partners and inspired by the new relationships built every year with not-for-profit 
organizations across the country.  

Stuart Levings 
President and Chief Executive Officer, Genworth Canada

Stuart Levings 
President & Chief Executive Officer
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People Powered Culture
Driving impact in the industry and  
communities across Canada 

At Genworth Canada, we thrive on a corporate culture that is people powered. 
We encourage the growth of our employees through ongoing training and 
learning opportunities and encourage active volunteerism in the community. 
We take great pride in our philanthropic contributions across Canada, from 
the work of our dedicated employees who take on opportunities to lead and 
drive volunteer activities in their own time, to employees who sit on boards for 
organizations across the country.  

Our senior leadership team continues to excel as industry leaders and are a 
prime example of the impact our People Powered culture has on Genworth 
Canada staff. In 2019, Debbie McPherson, SVP of Sales and Marketing was named 
one of CMP’s Woman of Influence. Recognized as a stand-out in the mortgage 
industry for her hard work and determination, Debbie continues to rise to the 
ongoing challenges we face in the industry. 

Genworth was honoured by the Globe and Mail with their Women Lead Here 
award. This comprehensive annual program benchmarks how the largest 
publicly traded companies in Canada are performing on executive gender 
parity. Eight of our senior female leaders who represent the company across 
our business lines have been showcased and earned us second place among a 
group of companies with over $5 billion plus market capitalization.

Supporting Financial Literacy
University of Waterloo

Genworth Canada continued to support the University of Waterloo School of 
Accounting and Finance’s Financial Literacy Competition (FLC) as part of a three-
year commitment ending in 2020.

Working with their teachers, the FLC offers grade nine and ten students an 
opportunity to inspire confidence and build competence when making financial 
decisions. The goal of the competition is to engage students by challenging their 
knowledge in personal finance, accounting and wealth management, while 
providing a solid financial literacy foundation to prepare them for the future. 

Since our involvement, over 2,800 students have participated in the 
competition. The highest performing students in each of the junior and senior 
categories receive $2,000 towards an RESP. An honour roll of the top ten 
students in each category receive a $75 gift card to Amazon.ca and the top 
performing school receives $500 for celebrations and financial literacy resources. 

Our three-year commitment will help support the extension of the FLC across 
Canada, highlighting the importance of financial literacy to young adults.  

In our first year partnering with the University of Waterloo School of Accounting 
and Finance, the competition was expanded to incorporate grade 11 students, 
and student prizing and recognition was increased. The December competition 
hosted over 800 students from approximately 40 schools.

“The partnership established between Genworth 
Canada and the University of Waterloo’s School 
of Accounting and Finance provides vital support 
for the Financial Literacy Competition to assist in 
educating and promoting financial responsibility in 
coordination with high schools across the country. 
The University is grateful for Genworth’s leadership 
and generous support to help students learn to 
make decisions for a healthy financial future.”   
Steve Fortin, Director, School of Accounting and Finance 
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Enactus Canada

Genworth Canada is also committed to promoting financial literacy education through our partnership with Enactus Canada. This organization rallies a community 
of student, academic and business leaders to drive social, environmental and economic change through entrepreneurial action. Enactus Canada is an experiential 
learning platform that empowers young Canadians to become entrepreneurial leaders. From coast to coast, passionate young Canadians create and implement 
community empowerment projects that are helping advance the health of Canada on many levels. 

Meaning of Home Contest

As the founding sponsor of the Meaning of Home Contest, Genworth Canada invites students from across Canada in grades four, five and six to submit a written essay 
or poem on what home means to them. In 2019, the program was expanded to award three students with the grand prize of $25,000, and nine additional recipients 
received a $5,000 grant towards a local Habitat for Humanity home build. Every student entry earned a $10 donation for that student’s local Habitat for Humanity, 
helping to raise an additional $82,000 that will go towards building more homes in communities across Canada.

Since the Meaning of Home Contest launched in 2007, thousands of entries have been submitted by students across Canada.   

The three grand prize winners in 2019 were:

Grade 4: Mallory Pitzner from Airdrie, Alberta (Habitat for Humanity Southern Alberta) 
Grade 5: Eva Marasa from Winnipeg, Manitoba (Habitat for Humanity Manitoba) 
Grade 6: Hannah Brown from St. John’s NFLD (Habitat for Humanity Newfoundland & Labrador)

“The Meaning of Home contest encourages students to become engaged and compassionate community members. At the same time, the program educates and 
inspires them to learn about the issue of affordable housing. “Since this contest started back in 2007, we’ve provided over $1.2 million in funding to Habitat for 
Humanity nation-wide to empower youth to change this world for the better,” said Stuart Levings, President and CEO, Genworth Canada.

The following students were each awarded a $5,000 grant for them to direct to the Habitat for Humanity affiliate of their choice: 

Grade 4: Runners-up 
Aidan Iwasaki Toronto, Ontario  Habitat for Humanity GTA 
Emma Pouliot Upper Tantallon, Nova Scotia Habitat for Humanity Nova Scotia 
Ayaan Shahid Windsor, Ontario  Habitat for Humanity Windsor-Essex

Grade 5: Runners-up 
Rebecca Elkoubi Montreal, Quebec  Habitat for Humanity Quebec 
Ava Lambe  Dunville, Newfoundland Habitat for Humanity Newfoundland and Labrador 
Julia Lovendino Grande Prairie, Alberta  Habitat for Humanity Edmonton

Grade 6: Runners-up 
Sheaden Kiss Kingsville, Ontario  Habitat for Humanity Windsor-Essex 
Ann Wang  Vancouver, British Columbia Habitat for Humanity Greater Vancouver 
Noya Zuberi Scarborough, Ontario  Habitat for Humanity GTA
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Homebuyer Education
Helping first-time homebuyers achieve  
homeownership responsibly

Genworth Canada creates annual content to educate homebuyers on the various stages of 
the homebuying process, including dreaming of homeownership, financing, budgeting, 
house hunting and closing the deal. This content is delivered on the web and our social 
media platforms, including Facebook, Twitter and LinkedIn, as well as through digital 
digests and guides.  

On a biennial basis, we commission the First-Time Homebuyer Survey that surveys 
Canadians between the ages of 25-40 to gain deeper insights into Canadian attitudes on 
homeownership and the financial fitness of today’s first-time homebuyer. This year, the 
survey results were released during our Homeowners Education Week in May. We hosted 
an informative and  engaging week-long event, featuring free online webinars targeting 
industry professionals on a range of topics. 

The Genworth Difference
Helping mortgage industry professionals deliver added value 

Genworth Canada’s success is built on relationships. Everyone in the Company is 
empowered to respond to their customers’ needs and to deliver value beyond mortgage 
insurance. While our value-proposition extends across a wide variety of service offerings, 
the area of industry education and professional development is one for which we are 
particularly well-known. We are proud to provide industry-leading knowledge and 
expertise to homebuyers who are looking for advice during the homebuying process. 

Dedicated experts

Our experienced business development leaders, local account managers, underwriters, risk 
managers, homeowner assistance specialists, loss mitigation specialists, government relations 
and financial experts as well as actuarial and client service specialists add tremendous value 
to each customer relationship. Our employees across the country provide local knowledge and 
expertise customized for their clients to meet the unique needs of each region. Our customers 
also rely on the Genworth Canada team for product information, industry updates, assistance 
and guidance on file applications and other essential business needs. Collectively, our team 
provides a better customer experience and greater industry collaboration.

Training and education

Our training programs continue to 
evolve based on the needs of our 
customers. We take great pride 
in the educational programs we 
deliver. Our dedicated training 
team has established national 
monthly webinar training 
programs, making it easy for our 
industry partners to participate 
when it suits their schedule. They 
can join live sessions or listen to a 
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pre-recorded session on their own time. Over a period of one week in mid-May, 
approximately five webinars are delivered, providing training on our products, 
insight into industry trends, as well as survey findings. Additionally, our training 
team works collaboratively to understand the needs of our customers in order 
to build customized workshops. You can contact a regional account manager to 
discuss training needs or visit our website for more details. 

Market research

At Genworth Canada, we pride ourselves on being thought leaders and 
educators on the health and state of the Canadian housing market. 
Market research is important to our business on many fronts. It provides 
the opportunity for us to better understand the buying intentions and 
homeownership perceptions of various segments within the housing market.

We commissioned a biennial First-time Homebuyer Survey, with Royal Lepage, 
to analyze key trends among first-time homebuyers who purchased a home 
within the last two years. The survey results provide deeper insights into Canadian 
attitudes of homeownership and the financial fitness of today’s first-time 
homebuyers. A total of 1,893 interviews were conducted on-line by Environics 
Research, from February 15 to March 15, 2019, with Canadians aged 25-40.

In addition, we also conduct an annual Customer Survey to help us understand 
how we can better serve our customers and the industry. On an annual basis, we 
also completed, in conjunction with the Canadian Association of Credit Counselling 
Services (CACCS), a survey to understand the financial well-being, homeownership 
intentions and preparedness of Canadians for the future.

Homeowner Assistance 
Program (HOAP)
Since 2007, we’ve helped more than 51,000 Genworth Canada-insured 
homeowners across the country stay in their homes during temporary  
financial setbacks. 

Genworth Canada’s Homeowner Assistance Program, often referred to as HOAP, 
is dedicated to helping qualified homeowners weather short-term financial 
hardships without sacrificing their homeownership dreams. We understand 
that life happens, and temporary financial difficulties caused by job loss, marital 
separation, illness and other unexpected situations often arise and may put 
pressure on household income. 

Our dedicated team of Homeowner Assistance Analysts work collaboratively 
with our lenders to asses each person’s circumstances carefully. The team then 
determines what, if any, solution is available to help bridge the gap between the 
impacts of unexpected hardship and a homeowner getting back on their feet. 

While each solution varies, typical work-out options we might consider are 
capitalization of payments (whereby payments are added back onto the 
mortgage balance); deferring payments to a later time when it is more 
affordable for the homeowner; or increasing amortization periods. Other 
options may include partial or shared payment plans, mortgage restructuring 

and if selling the home is the only option, our Analysts are there to provide 
guidance and assistance with the sale of the home by the borrower.

The success of our program is based on borrowers maintaining their payments 
and keeping their mortgages up to date. This is a great outcome for our 
customer, the homeowner and Genworth Canada. Current HOAP statistics show 
that we have helped more than 96 per cent of homeowners stay current on 
their mortgage after completing a workout process. That is a result we are 
proud of. 

Here is one of the many homeowner assistance stories that illustrates how our 
HOAP program was able to provide support in 2019: 

The Homeowner Assistance Program received a referral from one of our Credit 
Union partners who was concerned for a homeowner going through a difficult 
time in her life.  One of our HOAP specialists reached out and learned that the 
homeowner had recently struggled through a custody battle that had forced 
her to use up the little savings she had, as well as take on a second mortgage to 
pay for legal fees and manage her finances. To make matters worse during this 
already stressful time, the homeowner had taken time off work to care for one 
of her children who had fallen ill.  At one point, she was out of work for over 
nine months to be home with her child, which left her without any income to 
support her family. 

Once the custody battle was resolved, she returned to her full-time job and 
began receiving child support. Despite all these obstacles, she had managed 
to keep her mortgage up to date but had fallen behind on property taxes. 
Recognizing this temporary hardship was now in the past, our HOAP specialist 
was able to approve a two-month capitalization of mortgage payments that 
helped the homeowner catch up on her tax payments. The impact this solution 
had on the homeowner’s life is captured in her statement below:

“This truly is amazing! I’m keeping my fingers 
crossed and working hard to make this my year 
to get on top of things. Being able to make larger 
payments to pay the back taxes off will definitely 
help. Again, I cannot thank you enough.”
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Active Government Relations
Helping the government protect Canada’s housing finance system 

Genworth Canada has a strong government relations program, periodically meeting and communicating with the Department of Finance, the Office of the 
Superintendent of Financial Institutions, the Bank of Canada and Members of Parliament. We work with the federal, provincial and municipal governments, agencies, 
and regulators to help influence the direction and substance of Canada’s housing finance policies.

In addition, we work with other stakeholder groups that share similar goals in promoting responsible homeownership and sound housing finance policies. We belong 
to industry associations including Mortgage Professionals Canada and the Mortgage and Title Insurance Industry Association of Canada. We are also members of the 
C.D. Howe Institute, the Canadian Housing and Renewal Association, and the Chamber of Commerce network. 

Genworth Canada is recognized as a leader in mortgage insurance, and Canada is widely regarded as having one of the soundest housing finance systems in the 
world. Other government agencies from countries like the United Kingdom, Ireland and Mexico, have called on Genworth Canada executives for advice and best 
practices. We also regularly meet with international organizations including the International Monetary Fund, to provide information on and insight into the Canadian 
housing markets.

Our government relations programs also support initiatives aimed at building future leaders. We support the Parliamentary Internship Program and engage with its 
organizers to provide information on housing issues that are aligned with the interests of government stakeholders.

Contributing to the Economy
Helping drive economic prosperity for our country and for our people

Genworth Canada – Tax payments – for the year ended December 31, 2019

For 2019, this was calculated based on using the tax instalments due for the 2019 tax years and the liability owing for 2019.

  Income taxes Premium taxes Total
NEWFOUNDLAND NL                1,429,691                        271,743             1,701,434 
PRINCE EDWARD ISLAND PE                   372,963                            7,556                380,519 
NOVA SCOTIA NS                2,610,740                        357,533             2,968,273 
NEW BRUNSWICK NB                1,580,795                        230,971             1,811,766 
MANITOBA MB                2,669,607                    1,359,907             4,029,514 
SASKATCHEWAN SK                2,711,637                     (124,756)            2,586,881 
BRITISH COLUMBIA BC                9,010,734                    1,537,601          10,548,335 
YUKON YT                   115,344                    2,167,149             2,282,493 
NORTHWEST TERRITORIES NT                      77,397                  10,961,874          11,039,271 
NUNAVUT NU                        1,490                    1,505,807             1,507,297 
QUÉBEC QC             12,093,173                          43,236          12,136,409 
ONTARIO ON             26,420,997                          49,126          26,470,123 
ALBERTA AB             14,511,807                                997          14,512,804 
FEDERAL FEDERAL             93,271,141           93,271,141 
TOTAL            166,877,516                  18,368,744        185,246,260
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Supporting affordable housing programs

Since 2010, Genworth Canada has helped more than 52,668 Canadians achieve homeownership through affordable homeownership programs. We receive applications 
from affordable-homeownership programs across the country that offer various forms of support, including down payment assistance, mortgage payment assistance, 
homeownership counselling and courses. We believe in supporting initiatives like these because they align with our core values: enabling responsible and affordable 
homeownership for homeowners in Canada.

Helping drive employment across Canada
With offices in Oakville, Montreal, and Vancouver, and account managers, underwriters and risk managers in all regions, Genworth Canada supports mortgage 
professionals and homebuyers across the country.

Location Employee Count Total
AB  9 9
BC 8 8
MB 0 0
NB 1 1
NL 1 1
NS 4 4
ON 14 14
QC 9 9
SK 0 0
Total Regional   46
Montreal Office  13
Vancouver Office  6
Oakville Office    187 FT, 3 PT
Total Employees    252 FT, 3 PT
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Fundraising Support for Charitable Partners

In 2019, Genworth Canada proudly supported organizations across Canada 
with employee led fundraising dollars and company-directed sponsorships. 
We support the fundraising efforts of several charitable partners, including 
Home Suite Hope (HSH) and local food banks. HSH is an organization dedicated 
to providing support and long-term housing to single parent families facing 
homelessness in Oakville, Ontario. Along with a corporate sponsorship, our 
employees were proud to participate in the biennial “Empty Bowls” fundraising 
event that brings the community together to taste savory soups from top chefs 
& establishments in the Oakville area.

The United Way

Once again, our employees worked tirelessly in support of the United Way; an 
organization we are proud to have supported since 2013 with over half a million 
dollars in donations.  Employees volunteer their time to develop an engaging 
national fundraising campaign that includes initiatives like fundraising through 
an online auction featuring donations and gift baskets put together by our 
employees across Canada. 

In 2019, the campaign raised almost $35,000 in pledges, $12,000 in silent 
auction, $1,000 in 50/50 raffle and $41,000 in Genworth matching. Our Montreal 
office simultaneously ran another successful campaign and raised almost 
$2,000 towards Centraide of Greater Montreal.

Oakville Community Foundation

In 2019, we were a Title Sponsor for the 25th Anniversary Brightlights Celebration 
and happy to support the Oakville Community Foundation with funds for grants 
to other local organizations that impact our community, and to the people and 
organizations who are teaming up to make change possible. Over $40 million 
in charity grants have been provided to these organizations by the Oakville 
Community Foundation over the past 25 years and Genworth Canada is happy to 
be a part of it. 

Town of Oakville: Family Day

For over eight years, we’ve proudly supported the Town of Oakville’s Family Day 
activities. This year, the event welcomed just under 20,000 visitors attending 
free programs across ten Oakville locations on Family Day. 

Spirit Award

Genworth Canada celebrates every opportunity to recognize volunteerism in 
the community. The 2019 Community Spirit Awards recognized individuals, 
organizations, businesses and groups who helped create a community where 
people feel a sense of belonging and responsibility to each other. Traditionally, 
we have sponsored and presented the Heritage Award, which recognized 
an individual or organization that has made an outstanding contribution to 
Oakville by aiding in the preservation and celebration of Oakville’s natural, built 
or cultural heritage.
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Active Volunteerism
Habitat for Humanity Canada

2019 Global Village Build

Genworth Canada is proud of our continued support for the Global Village 
program with Habitat for Humanity Canada (formerly Canada Builds).  As the 
founding partner of this program, our employees continue to stretch their 
hearts across Canada to help build or rebuild homes in communities that have 
been affected by a natural disaster, have a limited build season or are in rural 
areas that are underserviced.

In September 2019, Genworth Canada sponsored a group of nine employees 
participated in the Habitat Way 78-unit development in Halifax, Nova Scotia. 
The Habitat Way Project was an extraordinary one, aimed at building 78 units 
for deserving families.  The Genworth Canada team worked tirelessly over the 
course of one week on one unit. The team was grateful for the opportunity 
to work alongside the future homeowners, helping to make their dream of 
homeownership a reality. 

“I’m extremely fortunate to have been selected to participate in the 
2019 Global Village Build in Halifax. The experience was about more 
than just building houses—it was a rare opportunity to work alongside 
my colleagues, the wonderful group from Habitat, and dedicated 
volunteers to achieve a common goal. We were able to meet the two 
deserving families and see their gratitude firsthand, which made all our 
hard work worthwhile.”  

— Lynne Kotlarchuk, Director, Total Rewards, Genworth Canada

“Participating in the Habitat Global Village Build was an amazing 
experience. It provided me with the opportunity to challenge myself and 
do things outside my comfort zone. The best part was that new colleague 
relationships were formed, and existing relationships were strengthened 
because of this shared experience. I am so thankful that Genworth 
provided us with this amazing opportunity!”

— Sarah Gryschuk, Legal Counsel, Genworth Canada

Oakville Chamber of Commerce

Since being the first recipient of Oakville’s Community Builder of the Year Award 
in 2012, Genworth has continued to show support for the Oakville Awards 
for Business Excellence (OABE) by sponsoring the Community Builder Award. 
The OABE is dedicated to recognizing exemplary models of excellence and 
community service by Oakville’s businesses. 
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Genworth Canada homebuilding grants

In 2019, Genworth Canada committed a further $140,000 in Homebuilding Grants 
and volunteer time to support the building efforts of 17 Habitat for Humanity 
affiliates across Canada. These critical homebuilding grants went to support 
deserving builds for families across Canada.  These included families with 
children facing disabilities and illnesses, military and veteran families, seniors as 
well as aboriginal builds.

Playhouse build

This past June, our employees were thrilled to participate in the second 
on-site Habitat for Humanity Playhouse build at Genworth Canada’s Oakville 
headquarters.  As part of the June Month of Service, Genworth Canada hosted 
an on-site build over two half days that transformed our parking lot into a build 
site. Alongside a corporate donation of $20,000, 80 employees worked together 
donating over 500 hours to construct and decorate seven playhouses. The 
finished playhouses were then graciously donated to deserving organizations in 
the community, including HIPPY Oakville.  

“Being involved in a hands-on experience like the 
Habitat Playhouse Build allows us to work alongside 
our colleagues while giving kids in need a fun and 
imaginative space to grow and play. This event is 
very rewarding and as a father of young boys, I 
really appreciate the opportunity to provide young 
children a place to let their imaginations wander.”
– Graeme MacKenzie, Sr. Enterprise Risk Analyst

June Month of Service

Year over year, Genworth Canada employees have demonstrated their value of 
Heart through the continued success of the June Month of Service. The purpose 
of this company-wide initiative is to support our staff in their efforts to give 
back to the communities in which they work and live. Employees across Canada 
are encouraged to lead and participate in a variety of volunteer activities 
throughout the month of June.

In June 2019, 180 employees logged more than 1,300 volunteer hours, held 18 
events and supported 16 not-for-profit organizations. Employees participated in 
a variety of activities which included home-building with Habitat for Humanity 
Canada, gardening and painting at local organizations as well as donating time 
to food banks, blood drives and shelters across the country. 

Genworth Canada takes great pride in our employees’ commitment to giving 
back and we support active volunteerism year-round, with a focus on the highly 
anticipated June Month of Service.  
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OpsGiving Week

In 2015, Genworth Canada launched OpsGiving; a week designated for the volunteer efforts of our Operations team who, due to varying business demands, are unable 
to fully participate in the June Month of Service. In October 2019, 30 Operations employees participated in seven events, supporting six local charities and giving 105 
hours of service back to the community. The team also collected 450 pounds of food to be donated to Eden Food for Change. OpsGiving grew out of the team’s desire 
to give back and make a difference, and this initiative continues to gain momentum each year.  Hearing back from wonderful organizations like Wellspring speaks to 
the success of OpsGiving and the impact Genworth Canada employees are making in the lives of so many.
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Regional Initiatives

Our employees are committed to giving back year-round to deserving 
organizations across Canada.  Here is just a snapshot of the charitable efforts our 
regional employees led and dedicated countless hours to across Canada in 2019.

Quebec/Montreal Office

In 2019, employees from our Montreal office and Quebec Sales team gave back 
to several organizations across the province. Employees volunteered their time 
at the YWCA Montreal, one of the oldest community organizations in the city. 
The YWCA provides services for women, girls and their families, supporting 
them as they work towards becoming active and contributing members of 
their communities. For the past several years, Genworth Canada has organized 
an annual golf tournament. Last year, $36,000 was raised and divided equally 
between Le Refuges des Jeunes and the Heart and Stroke Foundation.

In August, Genworth Canada donated $5,000 to the Desjardins Foundation as 
part of our involvement with the Desjardins Cooperation Week in October. In 
February, four scholarships were awarded to students by Genworth Canada’s 
Mark Stamm and Desjardins President and CEO Guy Cormier. 

Atlantic

For 13 years, the Atlantic team has been supporting Hope Cottage, an institution 
dedicated to providing over 200 meals a day to those in need. We’ve also been 
a proud supporter of Brokering Wishes through volunteering and financial 
support for the past four years. Brokering Wishes is group of passionate 
mortgage brokers and mortgage industry representatives who have partnered 
with Make-A-Wish Foundation to adopt wishes for children who have life 
threatening illnesses in Atlantic Canada. In 2019, we raised $1,000 during the 
“Putting for Wishes” event at the Mortgage Professional Canada Symposium. 

Our team in Atlantic Canada also volunteers monthly with the Fredericton Real 
Estate Board to prepare lunches for the local School Lunch Program, sponsored 
by Fredericton Community Kitchens Inc. and in 2019, the team donated blood in 
support of Mortgage Broker, Nikki Carew who is currently battling breast cancer. 

Genworth Canada in Newfoundland and Labrador volunteers each Christmas 
season at the magical Habitat for Humanity NL’s Great Big Chocolate Build.

Prairies

Once again, the Prairies team participated in an impressive number of charity 
events, including those in support of JDRF, Alzheimer’s Society, Stollery 
Children’s, and the Canadian Mental Health Association. In addition to various 
Habitat initiatives, the Prairies team volunteered alongside our lender partners 
in support of the Health Foundation of East Central Saskatchewan, Edmonton 
WIN House/Little Warriors, Calgary Flames Foundation, Community Keys Calgary 
and Focus Humanitarian. 
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Ontario

In 2019, the Ontario Sales team was hard at work, committing their time to 
several organizations throughout the year. The team hosted a golf tournament 
that raised over $12,000 for Ronald McDonald House Toronto and also donated 
their time to various deserving organizations across Ontario, including: 
the Ronald McDonald House Toronto where they delivered dinner to all the 
residents; United Way Halton; Fight like Mason Foundation; Play 4 Hope, through 
the Canadian Cancer Foundation; Camp Quality North, a camp for sick kids; Walk 
a Mile in her Shoes, through the YWCA Hamilton; Raise the Roof in support of 
homelessness; and the Canadian Fallen Firefighters.

Pacific

The Pacific team was hard at work this past year, volunteering their time in 
various regions with a wide variety of charitable organizations, such as: Fraser 
Valley, UBC and VGH Hospital, BC Children’s Hospital, Cops for Cancer Tour de 
Rock, Motion Ball, YMBC Spin for Kids, TRBN Charitable and Habitat for Humanity. 
The team also hosted a golf tournament that raised $18,000 in support of 
Canuck Place Children’s Hospice.

Public Accountability Statement

Genworth Canada’s 2019 Public Accountability Statement is produced and 
filed as the public accountability statement required for Genworth Financial 
Mortgage Insurance Company Canada.

All dollar amounts in this report are in Canadian dollars unless stated otherwise.  
Genworth Financial Mortgage Insurance Company Canada is a subsidiary of 
Genworth MI Canada Inc. (TSX: MIC) and is referred to in this Statement as 
Genworth Canada or the Company.  As at December 31, 2019, Genworth Canada 
had $6.8 billion total assets and $3.9 billion total shareholders’ equity.

Donations and Community Activities

For more information in our charitable donations and activities visit Genworth.ca.

Contact:

Genworth Canada 
2060 Winston Park Drive, Suite 300 
Oakville, Ontario L6H 5R7

Toll-free: 1.800.511.8888 
Mortgage.info@genworth.com

www.genworth.ca
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