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400 new Sephora at Kohl’s shops join 200 existing Sephora at Kohl’s locations; on track to open 850 total shops by 2023

Sephora at Kohl’s sees early success from �rst 200 stores

Sephora at Kohl’s to add six new brands to prestige beauty assortment this spring

MILWAUKEE--(BUSINESS WIRE)-- Today, Kohl’s (NYSE: KSS) announced the list of the 400 stores that will be adding Sephora at Kohl’s shops this year.

From Alaska to Maine, the 400 stores will span 36 states, eight of which are brand new homes to Sephora at Kohl’s. The addition of 400 stores brings

the Sephora at Kohl’s location total to 600 and puts the partnership on track to meet its 850 store goal by 2023.

“We’re thrilled to be bringing Sephora at Kohl’s closer to millions more of our customers nationwide through this 400 store expansion,” said Doug

Howe, Kohl’s chief merchandising o�cer. “The quick and vast rollout of Sephora at Kohl’s is a testament to how much we believe in this partnership

and making prestige beauty more accessible to people everywhere. We’re excited to grow and bring this elevated beauty experience to more of

Kohl’s existing and new customers this year.”

Introduced in fall 2021, Sephora at Kohl’s features a 2,500 square foot, fully immersive beauty experience that mimics the look and feel of a

freestanding Sephora. Within all Sephora at Kohl’s locations, customers can explore the signature Sephora experience with a carefully curated

assortment of prestige makeup, skincare, hair, and fragrance brands, as well as innovations in clean beauty and self-care. Sephora-trained Beauty

Advisors o�er personalized beauty consultations and assistance with �nding products, while testing and discovery zones serve up a rotating

assortment of new, emerging or trending products.

As a partnership designed to drive joint success, overhaul Kohl’s beauty business, excite existing customers and bring new customers into Kohl’s,

early indications show that Sephora at Kohl’s is succeeding on these fronts. As previously disclosed, Sephora at Kohl’s is o� to a great start and has

been driving sales, bringing in new, younger and more diverse customers, and enabling cross-category purchases across all lines of business.

The introduction of Sephora at Kohl’s has also been the impetus to transforming and simplifying Kohl’s entire store experience. With Sephora at

Kohl’s positioned prominently at the front of the store, it provided an opportunity to optimize the store space and expand categories that are most

important, like active, casual and beauty. With the store transformation, Kohl’s is working to create a sense of discovery every time a customer walks

in.

New Brands Joining Sephora at Kohl’s Assortment in 2022

In addition to expanding to 400 more stores, Sephora at Kohl’s is also adding six new prestige beauty brands to its assortment this spring. Murad,

Clarins, Jack Black, Living Proof, Versace and Voluspa will be joining some of the most recognizable and coveted beauty brands available at Sephora
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at Kohl’s, such as Rare Beauty, NARS, Charlotte Tilbury, Kiehl’s, Giorgio Armani, Olaplex, Clinique and Sephora Collection.

These additions underscore the companies’ work to continue to bring beauty brands into Sephora at Kohl’s that o�er a variety in price points,

categories and products that inspire customers and bring the same Sephora experience customers have come to know and love inside Kohl’s.

“Since our partnership with Kohl’s began, we’ve always had the intention to keep the Sephora at Kohl’s beauty assortment as relevant and similar to

our freestanding Sephora stores as possible. We want every customer who comes to Sephora at Kohl’s to be able to discover new brands and �nd

their favorites, just like they do at our other Sephora stores,” said Artemis Patrick, Sephora’s executive vice president and global chief merchandising

o�cer. “The additions of these new brands to Sephora at Kohl’s demonstrate how we are continuing to bolster the assortment to bring the best

experience to all of our new and existing customers.”

View the map of all 600 Sephora at Kohl’s locations that will be open by the end of 2022 here and stay tuned for more updates at

corporate.kohls.com

Cautionary Statement Regarding Forward-Looking Information

This press release contains “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995. Forward looking

statements include information concerning the Board’s review of expressions of interest and the Company’s business strategies, plans, and

objectives. The Company intends forward-looking terminology such as “believes,” “expects,” “may,” “will,” “should,” “anticipates,” “plans,” or similar

expressions to identify forward-looking statements. Such statements are subject to certain risks and uncertainties, which could cause the Company's

actual results to di�er materially from those anticipated by the forward-looking statements. You should understand that these forward-looking

statements are not guarantees of strategic action, performance, or results. These risks and uncertainties include, but are not limited to, risks

described more fully in Item 1A in the Company's Annual Report on Form 10-K, which is expressly incorporated herein by reference, and other

factors as may periodically be described in the Company's �lings with the SEC. Forward-looking statements relate to the date initially made, and

Kohl’s undertakes no obligation to update them.

About Kohl's

Kohl’s (NYSE: KSS) is a leading omnichannel retailer. With more than 1,100 stores in 49 states and the online convenience of Kohls.com and the

Kohl's App, Kohl's o�ers amazing national and exclusive brands at incredible savings for families nationwide. Kohl’s is uniquely positioned to deliver

against its strategy and its vision to be the most trusted retailer of choice for the active and casual lifestyle. Kohl’s is committed to progress in its

diversity and inclusion pledges, and the company's environmental, social and corporate governance (ESG) stewardship. For a list of store locations or

to shop online, visit Kohls.com. For more information about Kohl’s impact in the community or how to join our winning team, visit

Corporate.Kohls.com or follow @KohlsNews on Twitter.

View source version on businesswire.com: https://www.businesswire.com/news/home/20220215005151/en/

Media Contact: 

Kohl’s: Jen Johnson, (262) 703-5241, jen.johnson@kohls.com

Source: Kohl's
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